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THE  ONLY  INDEPENDENT  WEEkIy  JOURNAL  OF  NEWSPAPERING 


Jim  Ottaway,  Jr. 
blasts  brokers 
(See  page  9) 

Newsrack 
ruling  favors 
newspapers 
fSee  naoe  111 


‘‘A  thriving 
community  like 
St.  Qoud  feeds 
on  a  strong  flow'  * 
of  news  and 
*  information  with  - 
a  local  touch.  We 
^w  a  need  to  fill 
a  void  on  Sundays. 
The  community 
reaction  has  blown 
me  away.  People  ^ 
have  expressed 
overwhelming 
approval.”  - 

-  Don  Casey 
Executive  editor 
St.  Cloud  Times 


Making  Sundays 
better.  Thaf  s  what  the 
folks  at  the  St.  Qoud 
Times  did  May  22  — 
when  they  launched 
their  Sunday  edition 
.  for  Central  Minnesota 
readers.  Now,  the 
latest  news  from 
around  the  regton  and 
around  the  world  is 
around  the  comer, 
seven  days  a  week 
in  St.  Qoud. 


GAhNETT 


St.  Cloud(Minn.)  Times  Managing  Editor  John  Bodette  (l^)  and  Executive  Editor  Don  Casey 
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People  are  picking 
up  ^e  fastest  growing 

in  4ie  Unite^^tates. 


The  people  of  Tampa  Bay  have  noticed  how  much 
more  The  Tampa  Tribune  has  to  offer  them  nowadays. 
As  you  may  have  read  in  USA  Tbday,  they’ve  made  us  the 
fastest  growing  m^jor  newspaper  in  the  United  States. 

Our  total  Sunday  circulation  now  stands  at  347,209, 
an  increase  of  25,114,  or  nearly  8%.  With  ajump  of  23,342, 
our  daily  circulation  now  totals  258,129  for  a  virtual  10% 
annual  gain! 

Maybe  people  have  picked  up  on  our  outstanding 
photo  and  color  reproduction,  some  of  the  best  in  the 
country  thanks  to  brand  new  state-of-the-art  presses. 

Perhaps  it’s  the  addition  of  unique  and  innovative 
features  like  our  Sunday  Outdoors  and  Food  &  Health 
sections. 

It  could  be  the  comprehensive  statewide  coverage 
from  ov'er  35  bureaus,  more  than  any  other  paper  in  the 
state,  that  makes  us  the  paper  to  read. 

Whatever  the  reason,  we’re  gratified  that  so  many 
people  have  resjxinded  to  our  renewed  commitment  to 
quality.  For  us,  it’s  not  just  a  matter  of  being  the  fastest 
growing,  it’s  a  challenge  to  be  the  best. 


StKirce:  ABC  FAS-KAX  3.'31 'HH.  I'lmilaiMHt  bavtl  ini  |Hiblishei’s  statement,  first  quarter  IMSHaial  ABC 
.■\iidit.  hairih quarter  1987.  “Fastest  grt»wing ,  "  rene<'isal>s<ilufegain  ft»r  Sumlay  and  jierceiMage  gam  for«laily 
(itculathHi. 


The  Tampa  TVibune 

HinijHi  Bdij’s  Nen'sfHijx^r 


Maxwell  dispenses 
with  red  tape. 


Editorial  wants  major  changes  right  up  to  dead¬ 
line.  Advertising  demands  later  closings  to  sell  more 
pages.  Advertisers  ask  for  an  upgrade  in  repro  qual¬ 
ity.  And  Management  says  get  it  done  with  improved 
bottom-line  results.  The  hassles  start. 

Maxwell  gives  you  the  edge  to  cut  through  red 
&  tape  hassles  to  find  innovative  solutions  to  Sunday 
"  magazine  problems.  Maxwell  provides  timely,  inci¬ 
sive  answers  without  getting  you  tangled  in  a  thicket 
of  policies  and  procedures. 

You  work  directly  with  experienced  Maxwell 
printing  professionals  from  top  management 
through  every  part  of  our  organization.  They’re 
printing  people  who  always  put  customer  needs  first. 
They  have  the  knowledge  and  authority  to  give  you 
prompt  replies  and  firm  decisions. 

when  you  have  specialized  equipment  needs, 
tough  scheduling  problems  or  any  breakthrough 
production  challenge,  call  Maxwell  first.  We’re  re¬ 
sponsive.  We’re  flexible.  We’re  concerned  about  your 
needs.  It’s  Maxwell’s  style  of  doing  business. 

Maxwell  provides  quality  offset  and  gravure  pro¬ 
duction  in  a  dependable,  nationwide  manufacturing 
network  of  high-capacity  plants.  You  get  outstand¬ 
ing,  full-spectrum  service  with  prepress,  press,  bind¬ 
ery  and  distribution  capabilities  that  are  on  the  cut¬ 
ting  edge  of  printing  technology. 

Maxwell’s  printing  professionals  are  ready  now  to 
help  you  find  the  solutions  to  your  production  prob¬ 
lems.  For  the  number  of  your  nearest  Maxwell  sales 
office,  call  (800)  367-6299. 

MANUFACTURING  CENTERS: 

Arlington  Heights.  IL;  Atgien,  PA;  Broadview,  IL;  Cary,  NC;  Dallas,  TX;  Dicksem, 

TN;  Fridley,  MN;  Glen  Bumie,  MD;  Hollywood,  CA;  Memphis,  TN;  Mt.  Morris.  IL; 

Orlando,  FL;  Providence,  RI;  Richmond,  VA;  St.  Cloud,  MN;  St.  Paul,  MN. 
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JUNE 

26-28 — New  England  Advertising  Executives,  Summer  Sales  Convention, 
Lake  Morey  Inn,  Fairlee,  Vt. 

26-29 — International  Circulation  Managers  Association,  Sales  Conference, 
Loews  Anatole,  Dallas. 

26-29— Newspaper  Personnel  Relations  Association,  Annual  Conference, 
Hotel  del  Coronado,  Coronado,  Calif. 

26-30— Association  of  Newspaper  Classified  Advertising  Managers,  Hyatt 
Regency,  Hilton  Head  Island,  S.C. 

JULY 

4-10 — National  Press  Photographers  Association,  Stouffer-Madison  Hotel, 
Seattle. 

12-18 — Wisconsin  Newspaper  Association,  Daily  Meeting,  Egg  Harbor,  Door 
County,  Wis. 

14- 16— Arkansas  Press  Association,  Summer  convention  and  Family  Out¬ 

ing,  West  Memphis. 

15- 16 — Michigan  Press  Association,  Summer  Convention,  Grand  Hotel, 

Mackinac  Island. 

15-17— Alabama  Press  Association,  Summer  Convention,  Orange  Beach. 

20- 22— Pennsylvania  Newspaper  Publishers  Association,  Summer  Leader¬ 

ship  Conference,  Hershey  Poconos  Resort,  White  Haven,  Pa. 

21- 23— National  Newspaper  Association,  Desktop  II,  Electronic  Publishing 

for  the  Newspaper  Industry,  Hyatt  Regency,  Nashville. 

23-26— Texas  Daily  Newspaper  Association,  Summer  Convention,  Galves¬ 
ton  Island. 

28-31 — North  Carolina  Press  Association,  Annual  Convention  and  Trade 
Show,  Kiawah  Island,  S.C. 

31-8/3 — International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Sheraton  Center,  Toronto. 

Semincirsl  Workshops!  Clinics 

JUNE 

26- 29 — America  Press  Institute,  Reporters  Workshop,  Woodlawn  Holiday 

Inn,  Charlotte.  N.C.;  and  Copy  Editors  Workshop,  Kellogg  West, 
Pomona,  Calif. 

27- 29 — The  Poynter  Institute  for  Media  Studies,  WRITING :  Writers'  Camp  for 

High  School  Students,  St.  Petersburg. 

JULY 

10-20 — The  Poynter  Institute  for  Media  Studies,  Management  Center: 
Poynter  Teaching  Fellowship,  St.  Petersburg. 

10- 22— Hugh  N.  Boyc  Minorities  Journalism  Workshop,  Sponsored  by  the 

New  Jersey  Press  Foundation  and  Youth  Communications  Inc., 
Rider  College,  Lawrence  Twp,  N.J. 

11- 15 — ANPA  Management  Introduction  to  Newspaper  Technology  Semi¬ 

nar,  The  Newspaper  Center,  Reston,  Va. 

11-29— The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  for  Elemen¬ 
tary  and  Middle  School  Students;  and  Writers'  Camp  Fellowship  for 
Kindergarten-8fh  Grade  Teachers,  St.  Petersburg. 

17-20— SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Sheraton  Century  Center,  Oklahoma  City, 

20-22 — ICMA  Promotion  Seminar,  Minneapolis. 

22- 23 — Printing  Process  Color  on  Small  Press  Workshop,  California 

Polytechnic  State  University,  San  Luis  Obispo. 

25-29— ANPA  Nev.spaper  Quality  Control  Seminar,  The  Newspaper  Center, 
Reston,  Va. 

25-29— Understanding  Pre-Press  Workshop,  California  Polytechnic  State 
University,  San  Luis  Obispo. 

31-8/3 — SNPA  Foundation,  Seminar,  Personnel  Management,  Omni  Inter¬ 
national  Hotel  Norfolk,  Va. 
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By  Doug  Borgstedt 


About  Awards 


Chapman  elected.  Alvah  H.  Chapman,  Jr.,  chairman  of 
Knight-Ridder  Inc.,  was  elected  chairman  of  the  Florida 
International  University  Foundation  Board  of  Trustees. 

Pannell  Kerr  Forster  winner.  Holly  Holland  of  the 
Courier-Journal,  Louisville,  Ky.,  was  the  first-prize  win¬ 
ner  in  the  print  category  of  the  1988  Pannell  Kerr  Forster 
Award  for  Outstanding  Financial  Writing.  Holland  won 
for  an  article  examining  state  funding  of  a  Toyota  plant  and 
the  training  of  hundreds  of  Kentuckians  in  Japan. 

Young  journalists  honored.  Two  newspaper  reporters 
were  among  the  winners  of  the  Livingston  Awards  for 
Younj  Journalists  under  the  age  of  35. 

Deborah  Leigh  Blum,  Sacramento  Bee  science  writer, 
won  in  the  national  category  for  “California:  The  Wea¬ 
pons  Master.” 

Kevin  W.  Cullen  of  the  Boston  Globe  won  in  the  local 
category  for  “Bad  Boys,”  looking  at  the  criminal  under¬ 
world. 

Best  NIE  efforts.  Winners  of  the  1988  NIE  Week  Project 
Competition,  sponsored  by  the  NIE  Information  Service, 
a  newsletter  providing  ideas  for  Newspaper  in  Education 
managers  and  staff,  were  the  Pueblo  (Colo.)  Chieftain; 
Greenville,  (N.C.)  Daily  Reflector  and  the  non-daily  Ke- 
wanee  (HI.)  Star-Courier. 

Judging  was  based  on  the  effectiveness  of  the  Newspa¬ 
per  in  Education  Week  project  in  terms  of  education 
value,  promotional  impact  and  participation. 

Financial  writers  honored.  Two  newspapermen  were 
among  the  five  journalists  recently  elected  into  the  New 
York  Financial  Writers’  Association’s  Financial  Journal¬ 
ism  Hall  of  Fame. 

They  were  the  late  Bernard  Kilgore,  former  chairman 
and  chief  executive  officer  of  Dow  Jones  &  Co.  and  the 
late  C.  Norman  Stabler,  former  financial  editor  of  the  New 
York  Herald-Tribune. 
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Best  Story  Strip  ] 

For  the  sixth  time,  NCS 
honored  John  Cullen  Murphy 
for  his  masterful  illustration  of 
Prince  Valiant  I 


Cincinnati  Enquirer  O  1968 


National  Cartoonists  Society 
Award  Winners 


Best  Editorial  Cartoonist 

For  the  second  year  in  a  row, 

NCS  named  Jim  Borgman  of  the 
Cincinnati  Enquirer  the  best  in 
the  business! 
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By  Doug  Borgstedt 


The  Siren  Song  No.  667 


The  siren  song  of  technical  terms  that  are  unlikely  to  be 
familiar  to  the  layman  continues  to  exert  its  spell.  For 
example,  in  utero,  which  turns  up  in  accounts  of  the  new 
technology  for  inducing  pregnancy.  How  about  “in  the 
womb,”  surely  less  likely  to  baffle  the  ordinary  reader? 

In  the  same  connection  there  is  in  vitro  (in  a  test  tube  or 
other  glass  container).  Those  who  have  studied  Latin  may 
not  trip  over  these  expressions,  but  Latinists  have  nearly 
vanished  from  the  population.  There  is  nothing  wrong  with 
using  a  foreign  or  technical  term  for  the  sake  of  precision 
and  following  it  with  the  meaning  in  plain  English,  but 
using  the  unfamiliar  version  alone  may  be  an  act  of  pre¬ 
sumption  in  a  newspaper  where  even  the  knowledgeable 
reader  is  on  the  run  and  no  one  is  prepared  to  look  things 
up  in  an  appropriate  reference  book. 

Then  there’s  hypothermia,  which  seems  to  have  some¬ 
thing  to  do  with  cold  —  wait.  I'll  look  it  up.  Yep,  “a 
condition  of  abnormally  low  body  temperature.”  Why  not 
say  so?  The  temptation  to  show  off  how  smart  one  is  has 
been  around  for  a  long  time.  As  far  back  as  1926,  Fowler 
called  it  a  very  unamiable  characteristic,  adding  that  the 
display  of  it  should  be  sedulously  avoided. 

Perhaps  a  good  test  of  the  desirability  of  translation 
would  be  whether  the  writer  or  copy  editor  knows  the 
meaning  of  the  unfamiliar  version;  if  not,  append  the  plain 
English.  If  there  is  any  uncertainty,  append  the  plain 
English  anyhow.  It  can  do  no  harm. 

Wayward  Words 

Recently,  in  a  discussion  of  trademarks,  1  huffed  and 
puffed  over  the  use  of  Xerox  as  a  generic  term.  It  soon  — 
but  not  soon  enough  —  became  apparent  to  me  that  the 
true  generic  term  for  xerographic  duplicators  is  now 
copier,  which  has  driven  the  rest  to  the  wall,  and  has  the 
advantage  of  not  misusing  a  copyright. 

*  ♦  * 

Alligator  and  crocodile  are  used  interchangeably  by 
most  of  us,  but  if  you  are  called  to  account  on  this  subject, 
they  have  different  biological  classifications.  There  are 
two  species  of  alligators,  inhabiting  the  U.S.  and  China, 
respectively.  Crocodiles  are  found  in  tropical  and  sub¬ 
tropical  waters.  Alligators  have  a  shorter,  broader  snout. 
♦  ♦  * 

From  time  to  time,  as  they  drifted  into  view,  1  have 
noted  distortions  of  estalplished  expressions,  such  as 
“step  foot  in”  for  “set  foot  in,”  “the  final  straw”  for  “the 
last  straw,”  and  “tow  the  line”  for  “toe  the  line.”  Comes 
now  another:  “The  ceremony  was  a  distant  cry  from 
earlier  ones.”  Yeah,  but  it’s  a  far  cry.”  Bartlett’s  quotes 
Sir  Walter  Scott  as  calling  “a  far  cry  to  Lochow”  a 
proverbial  expression;  he  explained  in  Roh  Roy  that 
Lochow  and  the  adjacent  districts  formed  the  original  seat 
of  the  Campbells. 

Plus,  used  in  place  of  and  to  connect  two  clauses  (“The 
weather  was  fair,  plus  the  attendance  at  the  picnic  set  a 
record”)  is  considered  cute  by  some  writers,  but  it  is  a 
disagreeable  affectation  and  thus  to  be  avoided.  The 
American  Heritage  Usage  Panel  gives  it  thumbs-down. 
Plus  as  a  noun  meaning  “favorable  factor”  (“The  Public 
response  was  a  plus  for  the  campaign”)  is  acceptable  in  an 
informal  context. 


TtLEVISlOM, 
ADVERTISING 
i  PUBLIC 
RELATIONS 


J- SCHOOL 
GRAD 


About  Awards 


Arizona  winner.  A  Tempe  (Ariz.)  Daily  News  reporter 
who  mounted  a  legal  challenge  against  a  school  board  for 
allegedly  violating  the  state’s  open  meeting  law,  has  been 
named  the  winner  of  the  1988  Freedom  of  Information 
Award  given  by  the  Arizona  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

A  suit  filed  against  the  Tempe  Elementary  School  Dis¬ 
trict  board  by  Tribune  newspapers  and  the  state  attorney 
general  resulted  in  a  ruling  that  actions  taken  by  the  board 
during  two  meetings  were  null  and  void. 

The  award  recipient,  Kellye  Carter,  reported  that  the 
meetings  had  been  improperly  advertised. 


Best  sports  sections.  The  Associated  Press  Sports  Edi¬ 
tors  contest  has  named  the  top  20  newspaper  sports  sec¬ 
tion  in  the  nation. 

They  are:  Sacramento  Bee,  Atlanta  Journal-Constitu¬ 
tion,  Boston  Globe,  Chicago  Tribune,  Washington  Post, 
Detroit  Free  Press,  Los  Angeles  Times,  Newsday,  Phila¬ 
delphia  Daily  News,  Dallas  Morning  News,  Detroit  News, 
USA  Today,  Minneapolis  Star  Tribur.e,  Dallas  Times 
Herald,  Miami  Herald,  Baltimore  Sun.  Orange  County 
Register,  Philadelphia  Inquirer,  St.  Petersburg  Times  and 
San  Jose  Mercury  News. 


Honorary  degree.  Chicago  Tribune  columnist  Mike 
Royko  received  an  honorary  Doctor  of  Letters  degree 
from  Columbia  College  of  Chicago. 


Hearst  Foundation  award.  Keith  Dunnavant,  a  Univer¬ 
sity  of  Alabama  graduating  senior,  was  awarded  first  place 
in  the  National  Writing  Championship  of  the  William 
Randolph  Hearst  Foundation  Journalism  Awards  Pro¬ 
gram  held  in  San  Francisco.  Dunnavant  received  a  $2,0(K) 
scholarship  and  a  William  Randolph  Hearst  Foundation 
First  Place  medallion. 
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I^j«aiB,BNAhas  believed  that 
your  power  to  mate  the  ri^  dedaons 
de^nds  ®  5/Dur  aMity  to  harness 
the  winds  of  change. 


There’s  a  powerful  difference 
between  keeping  up  with  change— 
and  harnessing  it 

The  difference  is  timely,  in-depth 
information.  The  kind  of  information 
BNA  has  been  providing  since  before 
FDR  was  president 

Why  dedsion-makers 
trust  BNA. 

V  1  The  Bureau  of  National 

Affairs,  Inc.,  heaaquartered 
in  Washington,  D.C.,  is  a 
full-service  publisher  of  more  than 
70  daily,  weekly,  and  biweekly 
reports  on  the  changing  relationship 
between  government  and  business. 

Professionals  in  law,  labor,  em¬ 
ployee  relations,  tax,  environmental 
compliance,  and  safety  depend 
on  our  unbiased  reporting 
to  manage  companies  and  i 
unions . . .  win  court  cases  \ 

. . .  and  protect  the  safety  of  \ 
workers  and  communities.  \ 

We’re  always  flnding 

new  ways  to  bring  you  \jP 

the  facts  you  need. 

From  the  New  Deal  of  the  ’30s  to 
the  new  issues  of  the  ’80s,  BNA  has 
kept  decision-makers  up  to  date  on 
changing  federal  and  state  laws  and 
regulations: 

•  In  the  ’30s,  BNA’s  U.S.  Law  Week 
pioneered  overnight  delivery 
of  Supreme  Court  decisions.  Today 
Law  Week  is  America’s  most 


respected  legal  information  service 
. . .  and  U.S.  Law  Week  Daify  Edition 
reports  Court  actions  and 
other  legal  developments 
electronically  within  hours. 

•  The  Wagner  Act  of  1935 
created  a  Magna  Carta  for 
unions.  BNA  responded  with 
Labor  Relations  Reporter. 

When  the  Taft-Ha^ey  Act 
regulated  unions,  BNA’s  book 
on  the  law  was  on  sale  the 
same  day.  Today  BNA  is  the 
world’s  largest  private  publisher  of 
employee  relations  information. 

•  In  World  War  H,  when  business 
needed  daily  reports  on  the  govem- 

,  menfs  management 
'  economy. 

BNA  became  the 
nation’s  largest 


private  user  of 
^  airmail.  Today 
publishes 

s|^^®^^^to^bor,  and  regula-^ 
tory  actions.  ) 

•  After  the  war,  the  economy  boomed. 
So  did  the  complexity  of  the  Tax 
Code.  BNA  responded  with  its 
focused  Tax  Management  series. 
Today  the  series  numbers  over  300 
specialized  portfolios  written  by  tax 
practitioners. 

•  In  the  ’70s,  with  passage  of  the 
Clean  Air  and  Water  Acts,  BNA  pro¬ 
duced  Environment  Reporter.  When 


Congress  created  OSHA,  BNA  intro¬ 
duced  Occupational  Safety  &  Health 
Reporter . . .  and  is  now 
America’s  largest  private 
publisher  of  job  s^ety 
information. 

•  And  in  the  ’80s,  new 
BNA  services  like  In¬ 
dividual  Employment 
Rights,  Toxics  Law 

_  Reporter,  and  Alternative 

WAR  BOMDR  Dispute  Resolution  Report 
-■  continue  to  help 

decision-makers  in  fast¬ 
changing  fields.  j 

How  BNA  can 
help  you  today.  X  '  J 

BNA  has  been  100%  \  ^ 
employee-owned  for  \| 
over  40  years.  This  proud  y 
independence  makes  us  all  ! 
the  more  dedicated  to  pro- 
^^^viding  you  with 

timely,  comprehen-  V 
insightful 

\  reporting. 

With  a  wide  range 
of  reference  services, 
books,  reports,  documen¬ 
taries,  video  training  materials, 
conferences,  customized  research,  tax 
software,  and  electronic  reports,  we 
can  give  you  the  information  you  need 
to  make  decisions  with  confidence. 

To  learn  more  about  us,  call  toll- 
free  1-800-372-1033  or  write  for  a 
free  catalog  and  guide  to  BNA. 


People  who  know  the  power  of information,  know  BNA. 
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Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Newspapers  and  illiteracy 

The  nation’s  newspapers  are  mobilizing  in  a  fight  against  illiteracy. 
It  is  going  to  take  all  the  resources  at  their  disposal.  It  could  well  be 
that  the  future  of  newspapers  depends  upon  their  success.  Reg 
Murphy,  president  and  publisher  of  the  Baltimore  Sun,  believes  the 
future  of  the  country  may  be  involved  as  well. 

In  a  recent  speech  to  the  International  Newspaper  Marketing 
Association  (E&P,  June  18),  Murphy  noted  that  “while  more  people 
are  reading  our  newspapers  than  ever  before,  we  are  actually 
reaching  a  smaller  percentage  of  the  population  than  ever.”  It  has 
been  a  problem  for  years  that  daily  circulation  growth  has  not  kept 
pace  with  population  growth.  It  won’t  get  any  better,  Murphy  said, 
unless  something  is  done  about  the  high  level  of  illiteracy  in  this 
country. 

“The  percentage  of  Americans  who  read  the  newspaper  is  down 
because  the  percentage  of  Americans  who  can  read  anything  other 
than  the  most  basic  information  is  down,”  he  said.  “Most  newspapers 
in  America  require  a  minimum  ninth-grade  reading  level;  some  esti¬ 
mates  say  that  a  12th-grade  reading  level  is  required.  Yet,  25  million 
American  adults  read  beneath  a  fifth-grade  level,  and  another  35  to 
40  million  read  between  a  fifth-grade  and  an  eighth-grade  level. 

“This  means  that  one-in-three  American  adults  not  only  cannot 
read  your  newspaper  or  mine,  he  or  she  cannot  read  a  job  application. 
Or  the  warnings  on  a  medicine  bottle.  Or  an  election  ballot.” 

The  statistics  on  school  dropouts  and  lack  of  reading  ability  are 
appalling.  All  editors  should  be  familiar  with  them.  “It  is  the  failure  of 
our  families,  our  schools,  our  government  and  our  newspapers,” 
Murphy  said.  “And  if  we  stand  by  and  let  it  happen,  it  will  eventually 
be  the  failure  of  our  civilization  .  .  .  Our  children  must  be  informed 
and  they  must  participate,  or  else  they  forfeit  their  percentage  of 
power  in  this  country.  Knowledge  is  power.  If  kids  don’t  know  even 
enough  to  decide  their  futures,  someone  who  knows  more  than  they 
do  will  decide  for  them.  And,  if  current  trends  continue,  that  some¬ 
one  may  not  be  someone  educated  in  America.” 

There  is  a  ray  of  hope  that  newspaper  reading  habits  of  young 
adults  may  be  showing  some  signs  of  improving.  The  Education 
Writers  Association  has  studied  the  reading  habits  of  the  21-25  age 
group  and  reports  that  about  90%  of  them  read  a  newspaper  once  a 
week  and  45%  read  a  newspaper  daily.  Their  study  acknowledges  the 
high  estimates  of  functional  illiteracy  but  stands  by  the  results  of  its 
interviews  with  3,600  young  adults. 

Those  are  encouraging  figures  but  there  is  still  a  need  for  all 
newspapers  to  be  involved  and  to  conduct  their  own  local  literacy 
programs,  hopefully  on  a  year-round  basis.  The  American  Society  of 
Newspaper  Editors  and  the  American  Newspaper  Publishers  Asso¬ 
ciation  Foundation  are  co-sponsoring  a  National  Newspaper  Litera¬ 
cy  Day,  Sept.  8.  Newspapers  are  urged  to  publicize  and  participate  in 
special  community  literacy  activities  that  day.  We  suggest  that  all 
editors  who  want  to  participate,  and  who  want  some  program  ideas, 
contact  the  ANPA  Foundation  at  The  Newspaper  Center,  Box  17404 
Dulles  Airport,  Washington,  D.C.  20041. 
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Letters  to  the  Editor 

Little  merchant  system  on  its  ‘last  leg' 


I  have  been  a  subscriber  for  over  1 5 
years  and  your  “Reducing  carrier 
turnover”  article  in  the  May  28  issue 
has  inspired  this,  my  first  letter  to  the 
editor. 

A  panel  of  newspaper  executives 
told  publishers  during  the  recent 
ANPA  convention  that  more  training, 
that  more  recognition  and  better  com¬ 
pensation  are  needed  to  improve 
home-delivery  service. 

Kenneth  T.  Todd,  circulation 
director  of  the  Indianapolis  Star- 
News,  called  on  newspapers  to  invest 
more  in  circulation. 

“Daily  route  management  is  not 
adapting  to  the  marketplace  .  .  .  not 
paying  a  competitive  wage,”  accord¬ 
ing  to  Carleton  F.  Rosenburgh,  v.p./ 
circulation  of  Gannett  Co. 

All  of  the  above  are  noble  state¬ 
ments,  but  I  fear  they  are  also  all  lip 
service. 

Regretfully,  the  little  merchant  sys¬ 
tem  is  on  its  “last  leg.”  A  publisher, 
and  its  subscribers,  cannot  be  sub¬ 
jected  to  the  whims  of  carriers’ 
parents,  coaches  and  girlfriends,  and 
still  provide  good  home-delivery  ser¬ 
vice.  Publishers  must  be  willing  to  use 
full-time  professional  home-delivery 
people  and  pay  them  a  fair  wage. 

Independent  home-delivery  ser¬ 
vices,  run  by  small-business  profes¬ 
sionals  have  been  —  and  can 
continue  —  providing  better  service 
than  publisher  systems.  Years  of 
experience  —  some  of  us  are  third- 
and  fourth-generation  “paper¬ 
boys”  —  superior  knowledge  of  their 
local  areas,  localized  recovery  sys¬ 
tems,  direct  daily  contact  with  each 
delivery  person,  and  vested  interests 


Clarification 

The  following  are  revised  annual 
linage  figures  for  the  Little  Rock 
(Ark.)  Democrat.  The  original  figures 
that  were  submitted  by  the  Democrat 
for  publication  in  the  May  28  issue  of 
Editor  &  Publisher  did  not  include 
preprint  and  insert  figures. 

ARKANSAS 


Title  of  newspipor . Little  Rock  Democrat 

Freqpency . (mSl 

Number  ot  Mvertislnt  columns  per  pape . 6(a) 

Column  width  in  inchos . 2  1/16 

Retail . 1,307,128 

General . 40,318 

tutomotive . . N/A 

Financial  and  lafal . 22,635* 

Classitled . 1,424,709 

Total  Adeortisini . 2,794  790 


*Fi(uro  represents  Legal  advertising  only. 
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in  their  routes  insure  superior  service 
to  subscribers. 

We  simply  cannot  afford  to  put 
warm  bodies  out  in  the  field  because, 
among  other  things,  we  must  answer 
the  irate  phone  calls  that  will  surely 
follow. 

1  find  it  ironic  that  an  industry  that 
loses  over  $100  million  a  year  on 
down  routes  cannot  adapt  to  the 
marketplace  and  support  a  system 
that  will  save  it  90%  of  that  $1()0  mil¬ 
lion. 

Instead  of  supporting  the  indepen¬ 
dent  route-dealer  system,  the  Interna¬ 
tional  Circulation  Managers  Associa¬ 
tion  refuses  to  accept  advertising 
from  an  independent  route  dealer 
which  would  explain  the  services  it 
could  offer. 

If  the  ICMA  cannot  adapt  to  the 
marketplace,  how  can  we  expect  indi¬ 
vidual  circulation  departments  to 
adapt?  Now  is  the  time  to  recognize 
the  independent  route  dealer  as  the 
system  that  will  work  for  all 
publishers. 

The  results  will  be; 

1.  Better  service  to  subscribers. 

2.  Better  customer  relations  in¬ 
cluding  billing  and  vacation  stops. 

3.  Better  customer  retention. 

4.  Better  district  manager  reten¬ 
tion. 

5.  Lesser  need  for  district  manag¬ 
ers. 


6.  No  down  routes. 

7.  Immediate  paid  circulation  with  no 
bad  debts. 

8.  Tremendous  cost  savings. 

Savings  could  be  used  to  sell  more 

subscriptions  and  increase  circula¬ 
tion. 

I  would  also  disagree  with  the 
theory  that  district  manager  retention 
would  improve  drastically  with  better 
working  conditions  such  as  flex 
hours.  After  working  with  district 
managers  for  over  30  years,  1  feel 
what  district  managers  need  is  more 
authority  and  less  fear. 

If  a  district  manager  is  always 
looking  over  his  shoulder  in  fear,  he 
cannot  be  innovative  enough  to  find 
out  what  will  work  in  his  area. 

I  recommend  hiring  district  manag¬ 
ers  who  will  try,  and  fail,  and  try  again 
without  worrying  about  being  fired  or 
not  getting  their  next  raise.  This  free¬ 
dom  would  greatly  improve  district 
manager  retention. 

Roy  Newman 

(Newman  is  president  of  the  Metropoli¬ 
tan  Route  Dealers  Association.) 

Cape  Courier  debut 

Cape  Courier,  a  twice-monthly 
community  newspaper,  has  begun 
publication  in  Cape  Elizabeth,  Maine, 
with  copies  distributed  free. 


Would  you  trust  the  video  reviews 
of  a  man  who  owned  a|VCR 
before  he  owned  a  blender? 

...Millions  do. 

Other  pertinent  facts  about  Richard  , 

Zacks,  author  of  the  weekly  HOME 
VIDEO  column: 

WORST  NIGHT  OF  HIS  LIFE;  WTien  he 
discovered  that  the  VCR  remote  control  had 
been  sent  to  the  laundry'  along  with  the  sheets. 

FAVORITE  FIB:  “Grew  up  on  ‘Gilligan’s 
Island.’” 

Editors:  For  a  FREE  month’s  trial  and  a  FREE  copy 
of  Richard  Zacks’  film  quiz  to  run  in  vour  paper,  call 
Pat  Ecke  at  800-972-3550  or  (212)  645-3000. 


□  DlEl'lEWYbRKTlMESSYrOIOVnoriSALEsCoRK 

130  Fifth  Avenue,  Hew  York,  H.Y.  10011  •  800-972-3550  or  (212)  645-3000 
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Bienvenue  a  La 
Nouvelle-Orleans 


Welcome  to  our  city,  a  place  where  Old  World  culture 
meets  new.  Welcome  GOP  Convention  Press. 
And  enjoy  your  stay. 


Louisiana  Superdome 

Site  of  the  1988 
GOP  Convention. 


St.  Louis 
Cathedral 

Destroyed  twice 
by  fire,  the 
present  cathedral 
dates  from  1794. 
It  is  the  oldest 
cathedral  in  the 
United  States 


^  >  ^v'^he  tiTimes-'IJicattune 

'  Fniinrifiri  in  1837 


Founded  in  1837. 
GOP  host  city  newspaper. 


^  _ 

The  Duelling  Oak 

The  site  where  proper 
Creole  gentlemen 
preserved  their  honor  by 
gun  or  sword. 

Second-Line 

A  New  Orleans  dance 
^  performed  at  funerals 
Ij  which  serves  as  a  happy 
farewell  to  the  spirit 

^  of  the  deceased.  French  Market 

Built  in  1813,  it  is  a  place 
where  Creole  ladies  and 
gentlemen  flocked  to  buy 
food  and  exchange 
pleasantries.  Today,  it  is 
still  used  as  a  market. 


Gumbo 

A  Creole  soup 
originating  in  New 
Orleans  that  consists 
of  crab,  shrimp, 
oysters  and  fil6  or 
okra  for  thickening. 
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Every  Saturday  since  1884 _ 

Ottaway  blasts  brokers 

Charges  some  brokers  with  caring  nothing  about  the  reputation  of  the 
person  they  seii  a  newspaper  to,  as  iong  as  they  get  their  commission 


By  M.L.  Stein 

The  scarcity  of  dailies  for  sale  has 
drawn  chains  that  will  “pay  almost 
anything”  to  get  them  and  brokers 
who  care  nothing  about  the  quality  of 
the  newspapers  or  what  happens  to 
them  after  they  change  hands,  a  top 
chain  executive  charged. 

“There  aren’t  many  daily  newspa¬ 
pers  left  to  buy,  so  some  groups  will 
pay  almost  anything  to  get  what’s 
left,”  said  James  H.  Ottaway  Jr., 
chairman  of  Ottaway  Newspapers 
and  senior  vice  president  of  their 
parent  company,  Dow  Jones  &  Co., 
in  a  recent  speech  at  the  Ruhl  Sympo¬ 
sium  at  the  University  of  Oregon 
School  of  Journalism. 

“This  attitude,”  he  continued, 
“has  attracted  a  new  breed  of  news¬ 
paper  brokers,  most  of  them  with  no 
long-term  interest  in  the  buyer  or 
seller,  in  the  newspaper,  its  staff,  or 
the  community  involved. 

“Their  interest  is  to  do  the  deal,  to 
get  the  highest  price  and  the  highest 
fee  possible  in  a  round  of  bidding,  no 
matter  what  the  quality  of  the  buyer’s 
newspaper,  no  matter  how  many 
employees  will  be  laid  off,  no  matter 
how  much  cost-cutting  of  newspaper 
quality  will  be  required  to  pay  back 
the  highest  bid  investment.” 

Ottaway,  who  had  singled  out  cer¬ 
tain  chains  for  criticism  in  a  previous 
speech  (E&P,  Feb.  14,  1987),  noted 
that  various  investment  and  commer¬ 
cial  bankers  and  “new  style”  brokers 
are  currently  sending  out  “carefully 
crafted”  prospectuses  and  don’t  want 
buyers  to  deal  directly  with  sellers. 

Some  papers  are  sold  today  without 
the  principal  owners  ever  meeting 
each  other  and  no  personal  promises 
or  commitments  exchanged,  he 
observed. 

Since  the  brokers’  commissions  are 
based  on  a  newspaper’s  sale  price, 
“the  higher  the  better  for  them,’’ 

j 

i 
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Ottaway  stated. 

“They  [brokers]  talk  to  selling 
families  about  ‘maximizing  your 
assets’  and  today’s  family  lawyers 
warn  newspaper  sellers  about  their 
‘fiduciary  responsibility’  as  trustees 
of  family  trusts  to  accept  the  highest 
bid,  no  matter  who  makes  it,”  he 
added. 


about  how  they  were  managed  and 
how  employees  were  treated  at  other 
papers  bought  by  Ottaway. 

Because  she  liked  his  concern  for 
people  and  active  community  jour¬ 
nalism,  the  publisher  also  demanded 
that  Stephen  W.  Ryder,  an  Ottaway 
vice  president,  who  had  participated 
in  the  talks,  come  to  Medford  as 
publisher  of  the  Mail  Tribune  after  it 
was  sold.  Ryder  now  supervises  the 
Medford  paper  and  others  in  the 
group. 

Moreover,  Ottaway  pointed  out, 
Ruhl  did  not  hold  an  auction  on  the 
sale  to  attract  the  highest  bidder  but 
picked  out  a  buyer. 

“It  seems  so  obvious,  so  important 
to  know  what  kind  of  community 
newspapers  a  group  publishes  before 
you  decide  to  sell  your  newspaper  to 
it,  but  very  few  publishers  are  as  care¬ 
ful  as  Mabel  Ruhl  was  in  selecting  her 
successor,”  Ottaway  declared. 

Her  principles,  he  said,  hearkened 
back  to  the  “good  old  days”  when 
owners  felt  they  had  a  higher  respon¬ 
sibility  to  their  newspapers,  com¬ 
munities  and  journalistic  profession. 

“They  treated  their  newspapers  as 
a  public  trust,  not  a  tradeable  com¬ 


Some  papers  are  sold  today  without  the  principal 
owners  ever  meeting  each  other  and  with  no  personal 
promises  or  commitments  exchanged,  he  said. 


The  speaker  contrasted  such  prac¬ 
tices  to  Ottaway’s  purchase  15  years 
ago  of  the  Medford  (Ore.)  Mail  Tri¬ 
bune  from  its  publisher,  the  late 
Mabel  Ruhl,  and  her  daughters. 

He  recalled  that  before  agreeing  to 
sell,  Mrs.  Ruhl,  for  whom  the  sympo¬ 
sium  is  named,  insisted  on  reading 
and  judging  all  of  the  group’s  newspa¬ 
pers  and  asked  several  questions 


modity  or  factory  making  tooth¬ 
paste,”  Ottaway  asserted. 

Recollecting  that  Ruhl  “looked 
us  directly  in  the  eye  and  demanded 
certain  assurances  of  quality  and 
good  behavior  in  the  future,”  Ottaway 
said  such  commitments  are  rarely 
made  by  today’s  newspaper  buyers 
competing  in  “auctions”  and  there 
( Continued  on  page  10) 


James  Ottawa/  Jr, 
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publish  better  newspapers.” 

Better-managed  groups  already 
have  absorbed  this  message,  Ottaway 
s  id ,  stating  also  that  chain  ownership 
m  t‘.e  light  hands  can  produce  posi¬ 
tive  influences  such  as  developing 
supplemental  news  services  made 
available  to  all  papers  at  reasonable 
prices. 

ship  and  growth. 

Concluded  Ottaway:  “All  newspa¬ 
per  groups  should  take  advantage  of 
their  strength  in  numbers  to  con¬ 
stantly  improve  the  quality  of  each  of 
their  newspapers.  That  is  good  for 
business;  that  is  good  for  journalism; 
that  is  good  for  our  democracy.” 

Early  this  year,  C.K.  McClatchy, 

Ottaway 

(Continued  from  page  9) 

are  “few  if  any  moral  strings”  at¬ 
tached  to  the  highest  bid  in  an 
auction. 

Although,  according  to  Ottaway, 
some  “bad  groups”  appear  to  follow 
a  policy  of  reducing  the  content, 
quality  and  public  service  of  papers 
they  buy,  many  “good  groups”  have 
improved  the  quality  of  papers  they 
acquire. 

Ottaway  warned  that  because  of 
competition  from  news-minded 
weeklies,  free  shoppers  and  business, 
entertainment  and  real  estate  publica¬ 
tions,  daily  newspapers  are  no  longer 
“safe  monopolies.” 

This  competition,  he  went  on,  is 
forcing  dailies  to  upgrade  quality  and 
service  to  readers,  advertisers  and 
their  communities,  “particularly 
whei  e  those  requirements  of  business 
success  have  been  ignored  for  too 
long  in  the  shortsighted  pursuit  of 
profit  margins  too  high  for  the  i''»ng- 
term  health  and  growth  of  the  news¬ 
paper.  Competition  will  force  us  to 

“Their  interest  is  to  do  the  deai,  to  get  the  highest 
price  and  the  highest  fee  possibie  in  a  round  of 
bidding,  no  matter  what  the  quality  of  the  buyer’s 
newspaper,  no  matter  how  many  employees  will  be 
laid  off,  no  matter  how  much  cost-cutting  of 
newspaper  quality  will  be  required  to  pay  back  the 
highest  bid  investment.” 

Ottaway  included,  among  other 
chain  benefits,  discount  rates  on  syn¬ 
dicated  material,  wider  employee 
benefits,  more  time  and  money  spent 
on  training  reporters  and  editors  in- 
house  or  at  industry  seminars  and 
greater  investment  support  for  buy¬ 
ing  and  upgrading  equipment  and 
improving  newspaper  quality,  reader- 

editor  and  chairman  of  the  McClatchy 
Newspapers  chain,  delivered  a  River¬ 
side,  Calif.,  speech  in  which  he  lashed 
out  at  certain  groups  for  lowering 
standards  in  the  newspaper  industry 
by  paying  more  attention  tq  profits, 
knowing  little  about  their  communi¬ 
ties  and  providing  skimpy  news  cov¬ 
erage  (E&P,  Feb.  6,  1988). 

IM  DDIEC 

IN  Dnlcr 

Two  new  UPl 
vice  presidents 
are  appointed 

The  new  managers  of  United  Press 
International  have  reached  into  their 
affiliated  companies  to  find  two  new 
UPI  vice  presidents. 

WNW  Group  Inc.,  the  arm  of 
Infotechnology  Inc.  that  took  over 
UPI  management  in  February,  named 
Kevin  Hipps  as  UPI  senior  vice  presi¬ 
dent  of  telecommunications  and  data 
processing  and  A.  Scott  Hults  as 
senior  vice  president  of  sales. 

Hipps,  29,  was  managing  director 
for  the  mobile  digital  telecommunica¬ 
tions  group  of  Hadron  Inc.,  a  Fairfax, 
Va.-based  unit  in  the  Infotech  family. 

Hults  had  been  senior  vice  presi¬ 
dent  of  sales  at  Financial  News  Net¬ 
work,  Infotech’s  cable  broadcasting 
unit. 

AD/SAT  update 

AD/SAT  recently  published  an 
“Extra”  edition  of  its  newsletter 
Orbit,  featuring  actual  samples  of 
newspaper  ads  transmitted  over  the 

company’s  satellite  advertising  trans¬ 
mission  network. 

According  to  N.S.  “Buddy”  Hay¬ 
den,  AD/SAT  president,  this  is  the 
first  time  the  company  has  put 
together  a  representative  sample  of 
ads,  transmitted  and  shown,  in 
their  actual  form  —  satellite  trans¬ 
mitted,  on  newsprint,  printed  on  a 
newspaper  press  by  a  newspaper. 

The  special  edition  of  Orbit  was 
printed  by  the  Ashury  Park  (N.J.) 
Press. 

In  addition.  Orbit  showed  exam¬ 
ples  of  hard-copy  communications 
documents  from  the  AD/SAT  Mes¬ 
sage  System,  including  an  insertion 
advisory  order,  confirmation,  trans¬ 
mission  manifest,  and  transmission 
report.  The  system  also  provides  a 
mail  message  service. 

In  addition,  Hayden  said  that  total 
newspaper  receptions  (one  ad  trans¬ 
mitted  to  10  newspapers,  for  exam¬ 
ple,  counts  as  10  receptions)  have 
increased  218%  between  the  end  of 
October  1987,  when  all  114  member 
newspapers’  systems  were  installed, 
and  the  end  of  May  1988. 

For  the  period  starting  the  first  of 
November  1987  through  the  end  of 
May  1988,  approximately  63%  of  the 
ads  transmitted  were  national  and 
37%  were  retail,  Hayden  said. 

Daily  News  of 

Los  Angeles 
adds  bureau 

The  Daily  News  of  Los  Angeles 
continued  its  expansion  by  starting  a 
Glendale  edition  and  establishing  a 
news  and  advertising  bureau  in  that 
city  on  June  5. 

Publisher  Robert  Steven  Morris 
announced  a  daily  wrap  of  four  to 
eight  pages  of  “strictly  Glendale  news 
and  advertising.”  In  addition,  he  said, 
the  paper  will  be  distributed  free  to 
homes  for  10  weeks  on  a  Zip  code 
basis. 

Morris  said  the  Glendale  bureau, 
which  is  headed  by  veteran  staffer 
John  Corrigan,  will  contain  more  than 
a  dozen  editorial  and  ad  staffers. 

Prof,  to  help  start 
SPJ,  SDX  chapter 

William  F.  Wright,  who  served  as  a 
Distinguished  Visiting  Professor  of 
Communications  at  Bethany  College 
for  the  1987-88  academic  year,  has 
made  a  $500  contribution  to  the  col¬ 
lege  to  help  support  the  establishment 
of  a  campus  chapter  of  the  Society  of 
Professional  Journalists,  Sigma  Delta 
Chi. 
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Rack  ruling  favorable  to  newspapers 

U.S.  Supreme  Court,  by  a  4-3  vote,  limits  authority  of 
city  officials  to  regulate  newspaper  vending  machines 


By  George  Garneau 

Newspaper  vending  machines  — 
unlike  soda  machines  —  are  pro¬ 
tected  by  the  First  Amendment,  the 
Supreme  Court  has  ruled  in  limiting 
the  authority  of  city  officials  to  regu¬ 
late  newsracks. 

In  its  first  decision  on  newsracks, 
long  disputed  between  newspapers 
and  municipalities,  the  court  split  4-3 
to  strike  down  as  unconstitutional 
parts  of  a  Lakewood,  Ohio,  ordinance 
giving  the  mayor  “unbounded 
authority”  over  newsracks  on  city 
property.  Provisions  amounted  to 
annual  “licensing”  of  speech,  threat¬ 
ening  censorship  and  self-censorship, 
the  court  majority  said. 

The  decision  extended  to  news- 
racks  First  Amendment  rights  of 
expression  while  upholding  local  gov¬ 
ernment  rights  to  regulate  newspaper 
vending  machines  on  public  property. 

The  ruling  also  handed  the  press  a 
potentially  far-reaching  bonus,  press 
attorneys  said,  by  allowing  newspa¬ 
pers  to  “facially  contest”  laws  they 
believe  arc  unconstitutional  without 
first  being  harmed  by  them. 

While  the  Court’s  rule  of  thumb 
says  laws  must  be  applied  before  they 
can  be  contested,  the  challenge  of  the 
Lakewood  ordinance  was  permitted 
''ven  though  it  had  affected  no  news¬ 
paper. 

“In  the  area  of  free  expression  a 
licensing  statute  placing  unbridled 
discretion  in  the  hands  of  a  govern¬ 
ment  official  or  agency  constitutes  a 
prior  restraint  and  may  result  in  cen¬ 
sorship,”  Justice  William  J.  Brennan 
Jr.  wrote  for  the  majority.  Such 
“unfettered  discretion”  in  the  hands 
of  authorities  with  prior  restraint 
powers  “intimidates  parties  into  cen¬ 
soring  their  own  speech,  even  if  the 
discretion  and  power  are  never  actu¬ 
ally  abused,”  Brennan  stated. 

Cities  may  license  newsracks,  he 
said,  but  the  Constitution  requires 
“neutral  criteria  to  insure  the  licens¬ 
ing  decision  is  not  based  on  the  con¬ 
tent  or  viewpoint  of  the  speech  being 
considered.” 

Brennan  was  joined  by  Justices 
Thurgood  Marshall,  Harry  A.  Back- 
mun  and  Antonin  Scalia. 


A  strongly  worded  dissenting  opin¬ 
ion,  written  by  Justice  Byron  R. 
White  and  joined  by  Justices  John 
Paul  Stevens  and  Sandra  Day  O'Con¬ 
nor,  argued  that  the  First  Amendment 
“does  not  create  a  right  of  newspaper 
publishers  to  take  a  portion  of  city 
property  to  erect  a  structure  to  dis¬ 
tribute  their  papers.” 

Chief  Justice  William  Rehnquist 
did  not  participate  as  his  daughter's 
law  firm  was  involved.  Justice 
Anthony  M.  Kennedy  joined  the 
Court  after  the  case  had  been  heard. 

The  case,  Lakewood  v.  Plain 
Dealer  Puhlishinf>  Co.,  evolved  from 
the  (Cleveland,  Ohio)  Plain  Dealer’s 
1982  appeal  of  a  Lakewood  ordinance 
banning  structures  on  public  prop¬ 
erty. 


Declared  unconstitutional,  the  law 
was  changed  in  1983.  The  new  law 
allowed  newsracks,  but  allowed  the 
mayor  to  deny  permits,  with  no 
criteria.  Permits  also  were  subject  to 
approval  by  an  architectural  board, 
$100,000  liability  insurance  and  con¬ 
ditions  “deemed  necessary  and  rea¬ 
sonable”  by  the  mayor. 

The  Plain  Dealer  —  without  seek¬ 
ing  a  permit  —  challenged  the  ordi¬ 
nance  in  U.S.  District  Court  in 
Cleveland,  where  it  was  upheld.  On 
appeal,  the  6th  U.S.  Circuit  Court  of 
Appeals  declared  it  unconstitutional 
for  overbroad  mayoral  authority,  lack 
of  design  standards  and  insurance 
requirements. 

The  High  Court  agreed  unlimited 
mayoral  discretion  was  unconstitu¬ 
tional  and  remanded  the  case  to  the 
6th  Circuit. 

The  newspaper  was  supported  in 
friend-of-the-court  briefs  by  the 
American  Civil  Liberties  Union  and 
by  17  major  newspaper  companies 
and  the  American  Newspaper 
Publishers  Association.  Lakewood 
was  backed  by  six  municipal  associa¬ 


tions. 

Thomas  Vail,  Plain  Dealer 
publisher  and  editor,  calling  the  deci¬ 
sion  “a  step  in  the  right  direction,” 
said,  “We  just  do  not  want  to  have 
somebody  capriciously  banning  us. 
That’s  the  nut  of  it  .  .  .  They  could 
ban  boxes  just  because  they  didn't 
like  an  editorial.” 

The  ruling  “underlined”  beliefs  of 
lower  courts,  legal  scholars  and  news¬ 
papers  that  “the  distribution  of  news 
deserves  the  highest  First  .Amend¬ 
ment  protection,”  said  ANPA  presi¬ 
dent  Jerry  Friedheim. 

Terry  Maguire,  ANPA  counsel, 
said  the  decision  debunks  municipal 
arguments  that  newsracks  are  akin  to 
soda  machines.  Maguire  said  newspa¬ 
pers  generally  acknowledge  “legiti¬ 


mate”  safety  concerns  involving 
newsracks  but  seek  “minimal”  reg¬ 
ulation. 

The  long-standing  war  over  news- 
racks  on  public  property  will  con¬ 
tinue,  he  predicted,  in  discussions 
between  newspapers  and  the  munici¬ 
palities  and  airports  that  seek  to  con¬ 
trol  newsracks. 

Calling  the  Lakewood  ordinance 
“fairly  representative,”  Maguire  said 
municipalities  “should  review  their 
ordinances”  to  make  sure  they  do  not 
give  officials  “subjective  authority.” 

Coin-operated  newspaper  vending 
machines  have  grown  steadily  in 
number  during  the  last  30  years,  espe- 
cially  since  USA  Today  began 
appearing  in  newsracks  across  the 
nation.  While  500,000  newsracks 
were  reported  in  recent  years,  they 
could  number  800,000  now.  They  sell 
about  six  million  newspapers  a  day. 
That  is  about  half  of  all  single-copy 
sales,  or  one  of  every  10  newspapers 
sold,  according  to  Joseph  Forsee, 
general  manager  of  the  American  Cir¬ 
culation  Managers  Association. 


Terry  Maguire,  ANPA  counsel,  said  the  decision 
debunks  municipal  arguments  that  newsracks  are 
akin  to  soda  machines. 
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AIM  takes  aim  at  Pulitzer  winner 

Reed  irvine  alleges  that  Washington  Post  tv  critic  Tom  Shales,  as  a 
result  of  friendships,  gave  favorable  reviews  to  CBS  tv  programs 


By  Debra  Gersh 

Accuracy  in  Media  (AIM),  the  con¬ 
servative  media  watchdog  group,  has 
called  upon  the  Pulitzer  Prize  board  to 
rescind  its  1987  award  for  distin¬ 
guished  criticism  to  Tom  Shales, 
Washington  Post  television  critic, 
charging  that  Shales  “has  been  com¬ 
promised  by  CBS  by  favors  he  has 
accepted  from  them.” 

Shales,  however,  said  “all  those 
charges  are  false,”  calling  them 
“smutty  innuendo.” 

“1  don’t  hear  any  serious  concern 
being  voiced  by  any  reputable  people 
about  this,”  Shales  added. 

The  bulk  of  the  AIM  charges  stem 
from  a  recently  published  book. 
Prime  Times  Bad  Times,  by  Ed  Joyce, 
former  CBS  News  president. 

Joyce’s  book  reports  that  Howard 
Stringer,  now  president  of  CBS 
News,  had  “become  a  friendly  source 
of  information  for  writers  such  as 
Tom  Shales  of  the  Washington  Post. 
A  relationship  such  as  this  gave  How¬ 
ard  access  to  the  ear  of  an  influential 
writer  and  helped  shape  his  percep¬ 
tions  of  television.  There  were  times 
when  this  was  beneficial,  but  it  could 
be  worrisome  to  read  a  Shales  article, 
see  some  bit  of  what  had  been  confi¬ 
dential  information,  and  wonder  if 
Howard  had  provided  it  in  an  attempt 
at  ingratiation.” 

Joyce  also  details  the  planning  for  a 
show  called  “American  Parade,”  a 
newsmagazine-style  show  that  did 
not  exactly  live  up  to  the  expectations 
of  CBS  News. 

Remembering  a  conversation  with 
Stringer,  when  Stringer  noted  that  he 
did  not  think  CBS  could  “count  on 
another  rave  from  Shales,”  Joyce 
explained  that  “Tom  Shales,  the 
media  reviewer  for  the  Washington 
Post,  had  given  American  Parade  a 
glowing  and,  as  far  as  we  were  con¬ 
cerned,  undeserved  review,  going  so 
far  as  to  write  that  'if  American 
Parade  doesn’t  succeed,  we  may  as 
well  abandon  prime  time  as  if  it  were  a 
ravaged  slum,  one  so  terminal  that 
urban  renewal  is  out  of  the  question.’ 

“  'He’ll  be  afraid  to  go  out  on  a 
limb  again,’  Howard  said. 


Tom  Shales 


“I  didn’t  know  it  at  the  time,” 
Joyce  continued,  “but  Howard  had 
even  hired  a  young  man  [James  A. 
Miller]  who  was  a  friend  of  Shales  to 
be  a  producer  in  Washington  for  the 
'Morning  News.’  I’d  asked  Howard 
about  the  wisdom  of  hiring  a  producer 
with  no  television  experience  but  had 
accepted  his  explanation  that  the 
young  man’s  background  as  a  staff 
assistant  toa  U.S.  senator  would  help 
in  setting  up  the  Washington  inter¬ 
views  the  broadcast  felt  it  needed  for 
Diane  Sawyer.” 


“I  don’t  hear  any 
serious  concern  being 
voiced  by  any  reputabie 
peop/e  about  this,” 
Shaies  added. 


Shales  told  E&P  that  Miller  did 
work  at  CBS,  but  “I  did  not  get  him  a 
job.  1  can’t  get  people  jobs  and  I  don’t 
try.” 

Shales  is  mentioned  again  later  in 
the  book,  when  Joyce  discusses  the 
story  behind  another  newsmagazine- 
type  show,  “West  57th.” 

“Howard  [Stringer]  urged  me  to 


allow  Tom  Shales,  the  Washington 
Post  television  critic,  to  have  a  pri¬ 
vate  advance  screening  of  the  pilot 
broadcast,”  Joyce  wrote.  “Howard 
had  spent  hours  on  the  phone 
describing  the  broadcast  to  Shales 
and  thought  it  would  help  ensure  a 
favorable  review.  I  agreed  to  the 
screening  and  Howard  was  proved 
right.  Shales  sent  [producer  Andy] 
Lack  a  note  of  praise  which  con¬ 
cluded  with  'I  have  seen  the  future 
and  it’s  the  future.’  ” 

Writing  about  West  57th  later  in  the 
book,  Joyce  again  refers  to  Shales, 
noting  “A  viewer  who  hadn’t  seen  the 
show  but  who  read  Tom  Shales’ 
review  in  the  Washington  Post  would 
believe  he’d  missed  an  outstanding 
hour  of  creative  innovation.  Indeed, 
Shales  later  ranked  West  57th  third  on 
his  list  of  the  ten  best  broadcasts  of 
1985,  right  after  'Death  of  a  Sales¬ 
man.’ 

“If  the  same  viewer  had  been  read¬ 
ing  [television  critic]  John  Corry  in 
the  New  York  Times,  he  would  have 
concluded  he’d  been  spared  the  ulti¬ 
mate  substitution  of  entertainment  for 
journalistic  values,”  according  to 
Joyce. 

Shales  expressed  shock  over  “the 
appearance  of  collusion  by  fellow 
journalist  John  Corry”  and  Reed 
Irving,  AIM  chairman. 

Joyce’s  book,  however,  also  points 
out  a  column  by  Shales  that  was  less 
than  flattering  to  CBS,  a  reference  to 
Shales  not  noted  in  the  AIM  Report. 

Discussing  the  infamous  Phyllis 
George  interview  on  the  “CBS 
Morning  News,”  when  George  asked 
Cathleen  Webb  and  Gary  Dotson, 
against  whom  Webb  had  rescinded  a 
charge  of  rape,  to  hug,  Joyce  wrote: 
“The  first  press  reaction  to  the  inter¬ 
view  came  from  Tom  Shales  the  next 
morning  in  the  Washington  Post  in  a 
three-column  story  called  'Invitation 
to  a  Hug.’  Shales  began:  'Collectors 
of  seemingly  idiotic  remarks  made  by 
Phyllis  George  on  the  CBS  Morning 
News  hit  a  vein  yesterday.’  Shales 
had  even  reached  Phyllis,  who  told 
him,  'I  wanted  to  get  the  personal 
side.  I  don’t  think  it’s  such  a  big  deal.’ 

“That  was  just  the  beginning  of  the 
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deluge  of  derision,”  from  the  press,  the  nine  unfavorable  reviews,  only  Christopher  outlined  similar  points 

Joyce  recalled  in  his  book.  three  were  strongly  critical.  The  other  and  noted,  “Obviously,  I  do  not  mean 

Deborah  Lambert,  AIM  public  six  were  mild  or  tempered  with  a  rec-  to  suggest  that  the  Pulitzer  Prize 

affairs  director,  said  that  AIM’s  call  ognition  of  some  redeeming  features  board  believes  that  it  is  permissible 

for  the  revocation  of  Shales’  Pulitzer  in  the  panned  program.”  for  a  journalist  to  use  his  position  to 

Prize  came  from  a  combination  of  Lambert  said  that  although  .\1M  repay  favors  from  sources.  But  the 
things,  although  Joyce’s  book  “did  has  not  compiled  a  similar  compari-  very  fact  that  the  Shales  columns  sub¬ 
reveal  relationships  not  in  track  with  son  of  Shales’  reviews  of  shows  on  mitted  for  a  highly  publicized  award 

the  supposed  independent  mindset  of  the  other  networks,  she  said  it  is  were  critical  of  CBS  programs  would 

journalists.  something  the  group  ought  to  do.  For  seem  to  belie  any  contention  of  sys- 

“We  really  feel  that  Tom  Shales  the  May-B  AIM  Report,  however,  tematic  resort  to  biased  coverage.” 

has  gone  beyond  the  pale  in  violating  she  said  the  focus  was  on  his  attitude  When  he  spoke  with  E&P,  Irvine 

the  ethical  standards  that  people  in  his  toward  CBS.  said  he  had  not  yet  drafted  a  response 

position  should  uphold,”  Lambert  “I  get  just  as  many  complaints  from  lettertoChristopher,  butsaidhemay. 

told  E&P.  “If  you  do  look  at  the  atti-  CBS  as  I  do  from  the  other  net-  Irvinenotedthatitis“hardtoquar- 

tude  he  has  toward  CBS,  even  when  works,”  Shales  said.  “1  seem  to  be  rel”  with  the  points  raised  by  Christo- 

criticizing  them  he  does  so  very  held  in  equal  contempt  by  CBS,  NBC,  pher,  but  that  “what  it  does  suggest  is 

gently.”  ABC,  HBO  and  the  Man  in  the  that  maybe  they  need  to  revise  their 

It  is  not  uncommon,  however,  for  a  Moon.”  standards”  and  not  base  the  prize  on 

reviewer  to  try  to  find  some  redeem-  Reed  Irvine,  chairman  of  AIM,  sent  just  one  or  two  good  articles  when  the 

ing  values  in  programs  he  pans,  a  letter  to  Robert  C.  Christopher,  rest  of  a  journalist’s  work  may  not  be 

Shales  noted,  “otherwise  you  just  Pulitzer  administrator,  saying  that  of  the  same  caliber, 

become  hitmen.”  “the  opinions  of  a  critic  should  not  be  “If  you’re  going  to  hold  somebody 

In  its  May-B  AIM  Report,  Accu-  tainted  by  friendship  with  or  favors  up  as  a  paragon  to  the  press,  [you 

racy  in  Media  further  charges  that  received  from  those  whose  work  is  must]  consider  whether  they  are 

“The  cultivation  of  Shales  went  being  criticized.”  exemplars”  of  the  ethical  standards 

beyond  feeding  him  confidential  Shales  said  he  had  not  been  aware  of  the  press. 

information.  Shales  was  able  to  of  the  letter.  “If  this  is  their  only  standard  [the 

obtain  exclusive  interviews  with  Dan  “1  find  that  really  malicious,”  he  work  submitted],  maybe  they  should 

Rather  that  have  been  featured  promi-  said.  take  a  little  harder  look  at  it  [the  judg- 

nently  in  the  Post.  One  of  them,  Jan.  Christopher  told  E&P  that  Irvine  ing  process],”  Irvine  noted.  “They 
12,  1988,  was  touted  as  Rather’s  first  sent  a  copy  of  the  letter  to  all  Pulitzer  had  trouble  in  the  past  .  .  .  because 

interview  since  he  walked  off  the  set  board  members  and  that  it  is  up  to  they  don’t  look  at  anything  but  the 

in  Miami  in  September,  causing  CBS  them  to  initiate  action  if  they  feel  it  is  specific  articles/’ 

to  go  black  for  six  minutes.”  warranted.  He  said  the  Pulitzers  and  many 

Shales  conceded  that  he  does  have  “1  would  be  surprised,  frankly,  if  other  prizes  are  flawed  by  the  lack  of 

“the  greatest  respect  for  Dan  they  did  call  for  an  investigation,”  adversarial  input  and  suggested  that 

Rather,”  but  that  they  are  neither  Christopher  said,  noting  that  only  two  nominations  include  a  report  on  criti- 

friends  nor  close  associates.  Pulitzer  Prize  categories,  editorial  cal  comments  about  the  work  so 

The  AIM  Report  further  states  that  writing  and  editorial  cartooning,  take  judges  can  evaluate  the  criticism  as 

“Tom  Shales  has  been  called  the  CBS  into  account  the  entire  body  of  an  well  —  whether  they  chose  to  agree 

house  critic,  and  he  acknowledges  entrant’s  work,  whereas  judging  in  with  the  criticism  or  not. 

that  he  has  written  a  lot  of  favorable  the  other  categories,  in  which  criti-  And  while  conceding  that  this 

reviews  of  CBS  programs,  including  cism  falls,  is  based  on  the  items  sub-  would  makealotofextraworkforthe 

flops  like  ‘American  Parade.’  ...  An  mitted.  judges,  Irvine  noted  that  it  might  also 

analysis  of  Shales’s  reviews  of  27  The  Shales  entries  included  two  make  them  feel  more  comfortable 
CBS  programs  in  1987  discloses  that  reviews  of  CBS  programs,  both  nega-  about  the  judging  and  give  them 

18  received  favorable  reviews  and  tive.  “some  additional  help  in  order  to 

nine  were  reviewed  unfavorably.  Of  In  his  letter  of  response  to  Irvine.  make  a  logical  decision.” 


Sacramento  Bee  to  offer  child  care  service  for  empioyees 

The  announced  it  pendent  provider  on  a  non-subsidized  reference  library  of  community 

will  open  an  on-site  care  center  for  basis  with  parents  being  charged  a  resources,  information  booklet  of 

children  of  employees  early  in  1989.  reasonable  fee.  referral  services  and  workshops  that 

General  manager  Frank  Whittaker  If  the  request  for  enrollment  teach  parents  how  to  find  quality 
said  the  Bee  will  pay  the  renovation  exceeds  the  center’s  capacity,  a  lot-  care. 

and  utility  costs  for  a  four-plex  build-  tery  system  will  be  used  to  determine  The  Bee  also  has  obtained  addi- 

ing  and  also  will  make  available  two  entry,  it  was  reported.  Budgets  and  tional  space  for  employees’  children 

adjacent  grass  lots  for  a  supervised  policies  will  be  administered  by  a  at  a  nearby  YMCA  Development 

play  area.  A  Bee  spokeswoman  board  of  directors  consisting  mainly  Center,  which  will  open  this  fall, 

claimed  only  three  other  newspapers  of  parents.  “We  recognize  that  it  is  increas- 

in  North  America  have  on-site  child  Whittaker  said  an  information  and  ingly  difficult  for  many  parents  to  find 
care  centers.  referral  service  will  address  the  needs  satisfactory  child  care  services  and 

According  to  Whittaker,  the  cen-  of  employees  with  children  of  varying  we  hope  these  two  options  will  pro- 

ter,  which  will  accommodate  36  ages,  from  infancy  through  elemen-  vide  convenient  alternatives  for  our 

youngsters,  will  offer  care  by  an  inde-  tary  school.  The  service  will  include  a  employees,”  Whittaker  said. 
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Printing  the  names  of  ‘johns’ 

Newark  (N.J.)  Council  wants  paper  to  publish  arrest  list  of  prostitutes  and 
their  customers,  but  the  memory  of  a  1977  suicide  clouds  the  issue 


By  Allan  Wolper 

New  Jersey  journalists  call  it  “the 
Suicide.” 

On  Sept  27,  I977,  a  42-year-old 
engineer  who  was  the  father  of  two 
children,  was  found  with  his  wrists 
slashed  in  the  bedroom  of  his 
Lawrence,  N.J.,  home. 

Raymond  Dallenbach  killed  him¬ 
self,  police  said,  after  his  name 
appeared  in  the  Trenton  Times  and 
the  Trentonian  as  one  of  3 1  so-called 
“johns”  charged  with  soliciting  or 
patronizing  prostitutes. 

Dallenbach’s  friends  told  police  he 
could  not  face  his  colleagues  at  the 
Princeton  Research  Corporation 
because  he  was  so  embarrassed  by 
the  publicity. 

New  Jersey  newspeople  talk  about 
“the  Suicide”  every  time  a  city  or 
town  demands  that  a  newspaper  pub¬ 
lish  the  names  of  prostitutes  and  their 
customers,  men  euphemistically 
called  johns. 

The  latest  flurry  of  conversation  is 
taking  place  because  of  a  dispute 
between  the  Newark  Municipal 
Council  and  the  Star-Ledger. 

The  council  has  been  pressuring  the 
paper  since  last  December  to  publish 
the  names  of  people  convicted  in 
prostitution  arrests.  It  claims  it  needs 
the  Star-Ledger  to  help  fight  the 
migration  of  suburban  New  Jersey 
and  New  York  City  johns  to  Newark. 

Henry  Martinez,  the  president  of 
the  municipal  council,  said  it  is  also 
part  of  a  campaign  against  prostitu¬ 
tion  and  “the  spread  of  MDS 
[Acquired  Immune  Deficiency 
Syndrome].” 

The  municipal  council  has  passed  a 
controversial  ordinance  requiring 
everyone  convicted  in  a  prostitution- 
related  crime  to  be  tested  for  AIDS  by 
the  city’s  Department  of  Health  and 
Human  Resources.  The  American 
Civil  Liberties  Union  has  promised  to 
test  the  statute’s  constitutionality. 

The  Star-Ledger  says  it  will  not 
routinely  print  names  of  people  con¬ 
victed  in  prostitution-related  cases. 


(Wolper  is  director  of  journalism  at 
Rutgers  University,  Newark,  N.J.) 


but  it  ran  a  long  story  on  the  first  two 
men  convicted  of  prostitution  and 
then  tested  under  the  Newark  AIDS 
statute. 

“That  was  different,”  noted  Star- 
Ledger  editor  Mort  Pye.  “That  was  a 
news  story. 

“We’ll  run  stories  about  crack¬ 
downs  on  prostitution,  but  we’re  not 
going  to  print  a  regular  list,”  Pye  con¬ 
tinued.  “1  told  them  [the  Newark 
Municipal  Council]  to  write  a  letter  to 
the  families  of  the  johns  if  they’re 
worried  about  AIDS.  They  said  they 
would  consider  doing  that.” 

Pye  said  that  his  paper  had  a  long¬ 
standing  policy  not  to  print  the  names 
of  people  convicted  of  disorderly  con¬ 
duct  or  misdemeanors.  In  New 
Jersey,  prostitution-related  convic¬ 
tions  are  misdemeanors. 


Pye  also  remembers  “the  Suicide” 
in  Lawrence,  N.J. 

“That  was  a  big  price  to  pay,”  he 
said  quietly. 

The  paper,  however,  has  agreed  to 
allow  the  council  to  buy  an  ad  that 
would  include  the  names  of  those  con¬ 
victed  in  prostitution  cases. 

The  ad,  which  would  be  six  inches 
wide  and  eight  inches  long, 
announces  a  “list  of  persons  who 
were  arrested  in  Newark  and  subse¬ 
quently  were  charged  and  convicted 
of  engaging  in  the  act  of  prostitution 
or  soliciting.” 

The  ad  that  the  council  is  planning 
to  place  in  the  Star-Ledger  includes 
the  names  of  seven  johns  and  a  prosti¬ 
tute.  Three  were  from  Newark,  two 
were  from  towns  close  to  the  city,  one 
was  from  an  affluent  suburb,  and 
another  person  was  from  Brooklyn, 
N.Y.  It  covered  the  period  from  Feb. 
!0  to  March  31,  1988. 


After  the  names  is  this  warning, 
printed  in  bold,  capital  letters: 

“TAKE  HEED  .  .  .  WE’RE 
SERIOUS  ABOUT  RIDDING  THIS 
COMMUNITY  OF  UNDESIR¬ 
ABLE  ACTS.  IN  NEWARK,  IF 
YOU  PLAY  .  .  .  YOU  PAY.” 

Martin  Bartner,  the  associate 
publisher  of  the  paper,  sent  a  letter  to 
the  council  on  June  14  noting  that  it 
would  permit  the  city  to  buy  an  ad  in 
the  legal  section  of  the  paper. 

Until  that  point,  the  city  had 
thought  that  the  Star-Ledger  would 
not  print  stories  on  prostitution  or  run 
any  ads. 

“News  policy  is  one  thing,  adver¬ 
tising  policy  is  another,”  Pye 
explained. 

The  council  was  barely  appeased. 

“We’d  like  it  in  a  better  location,” 


said  Martinez.  “We’ll  talk  to  them 
about  it.” 

The  proposed  ad,  meanwhile,  has 
had  a  controversial  life  of  its  own. 
After  it  was  readied  for  the  papers, 
the  council  found  out  that  one  of  the 
men  on  the  list  had  been  acquitted. 

“We  pulled  it  quickly,”  Martinez 
noted. 

The  fear  of  getting  a  name  wrong  or 
prompting  a  suicide  by  someone  not 
yet  convicted  of  anything  —  as  was 
the  case  of  the  Lawrence,  N.J.,  sui¬ 
cide  1 1  years  ago  —  makes  newspeo¬ 
ple  queasy. 

“I’d  hate  to  be  the  paper  that 
publishes  the  name  of  someone  who  is 
arrested  and  then  find  out  the  next 
day  that  the  guy  slit  his  wrists,”  said 
Edward  Tucker,  the  executive  direc¬ 
tor  of  the  New  Jersey  Press  Associa¬ 
tion. 

Tucker  noted  that  the  NJPA  had  no 
official  position  on  the  issue.  “Some 


“Well  run  stories  about  crackdowns  on  prostitution, 
but  we’re  not  going  to  print  a  regular  list,”  Pye 
continued.  “I  told  them  [the  Newark  Municipal 
Council]  to  write  a  letter  to  the  families  of  the  johns  if 
they’re  worried  about  AIDS.  They  said  they  would  ■ 
consider  doing  that.” 
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Henry  Martinez 

do,  some  don't,”  he  asserted. 

Robert  Burke,  the  director  of  pub¬ 
lic  affairs  for  the  American  Newspa¬ 
per  Publishers  Association,  said  the 
organization  had  taken  no  formal 
position  on  the  issue. 

“We  don’t  set  standards  for  any  of 
the  newspapers,”  Burke  noted, 
although  he  conceded  that  the  issue 
flared  up  from  time  to  time. 

The  Trentonian  and  the  Trenton 
Times  stopped  publishing  the  names 
of  johns  and  prostitutes  arrested  in 
prostitution  cases  after  the 
Lawrence,  N.J.,  suicide  in  1977. 

That  policy  stayed  in  effect  until 
October  1986,  when  the  Trentonian 
was  told  that  a  surge  of  prostitution 
was  threatening  to  halt  the  construc¬ 
tion  of  a  local  housing  project. 

“I  got  a  call  from  [Mayor]  Arthur 
Holland,”  recalled  Wilson  Barto,  city 
editor  of  the  Trentonian.  “They  said 
that  they  needed  our  help.  They  said 
that  they  couldn't  control  the  prosti¬ 
tution  any  more.  It  had  gotten  out  of 
hand.” 

The  Trenton  Times  ended  its  pub¬ 
lishing  boycott  of  prostitution-related 
arrests  in  January  1987,  after  what  the 
paper  said  was  a  lot  of  soul-searching. 

“We  were  worried  about  it  [a 
reprise  of  the  Lawrence  suicide]  hap¬ 
pening  again,”  said  Linda  Grist  Cun¬ 
ningham,  the  executive  editor,  “even 
though  we  realized  that  someone  who 
would  do  that  probably  had  other 
problems  as  well. 

“We  also  were  worried  about 
becoming  an  arm  of  government.  We 
didn't  want  to  become  an  active  par¬ 
ticipant.  It’s  a  problem  that  papers  are 
always  wrestling  with.  I  don’t  think 
that  printing  someone’s  name  is  going 
to  stop  someone  from  soliciting  a 
prostitute.” 

City  officials  around  the  country 
have  been  concerned  about  reports 
that  prostitutes  who  were  intravenous 
drug  users  were  helping  to  transmit 


Paul  Mickle 

AIDS  into  mainstream  America. 

Paul  Mickle,  the  police  reporter  for 
the  Trentonian,  said  he  wrote  about  a 
confidential  police  memo  asking 
police  officers  to  be  on  the  lookout  for 
an  AIDS  hooker. 

“The  cops  were  told  to  wear  rubber 
gloves  if  they  were  going  to  arrest 
her,”  Mickle  said.  “They’ve  been 
wearing  rubber  gloves  on  prostitution 
sweeps  ever  since.” 

Mickle  believes  that  printing  the 
names  is  an  important  public  service, 
but  notes  that  the  two  Trenton  papers 
do  not  print  daily  arrests  of  prosti¬ 
tutes  and  their  customers. 

“We  do  something  only  when  there 
is  a  sweep  or  a  special  news  story. 
There  was  a  sweep  when  they  picked 
up  3 1  hookers  and  seven  of  them  were 
transvestites,”  he  noted,  “but  we 
can’t  find  out  which  one  of  them 
might  have  AIDS  because  the  hospi¬ 
tals  won’t  give  us  that  information.” 

Both  papers  say  that  they  have 
experienced  little  reaction  to  their 
return  to  covering  prostitution  stories 
that  include  the  names  of  johns. 

James  Varney,  the  police  reporter 
for  the  Trenton  Times,  said  he 
received  only  one  complaint  from  a 
reader  about  the  listing  of  the  name  of 
a  john.  “One  woman  wrote  us  a  letter, 
circling  her  son’s  name,”  Varney 
remarked. 

Varney  said  he  recently  wrote  a 
piece  after  interviewing  a  number  of 
hookers.  “Most  of  them  don’t  care  if 
their  names  are  in  the  paper,”  he  con¬ 
cluded. 

The  problem,  he  said,  is  verifying 
the  names.  “We  get  them  off  the  blot¬ 
ter,  frorr.  police  records.  Once  one  of 
the  hookers  gave  out  a  wrong  name.  It 
turned  out  to  be  the  name  of  her  sis¬ 
ter.  We  printed  a  correction  the  next 
day.” 

The  Trenton  papers  are  more 
aggressive  than  the  Newark  Munici¬ 
pal  Council  wants  the  Star-Ledger  to 


Wilsan  Barto 


“All  we  want  to  do  is  to  publish  the 
names  of  the  people  who  are  con¬ 
victed,”  says  councilman  Martinez. 
“Too  many  things  can  go  wrong  when 
you  print  the  names  of  people  who  are 
just  arrested.” 

The  Trenton  Times  is  part  of  the 
same  Newhouse  chain  that  owns  the 
Star-Ledger,  but  Newhouse  papers 
have  traditionally  made  their  own  edi¬ 
torial  decisions  on  local  issues. 


Preferential 
status  granted 
UPl  editor 

United  Press  International  assign¬ 
ment  editor  Jorge  Bahales  has  won  an 
appeal  that  will  speed  his  application 
for  permanent  U.S.  residence. 

Bahales  was  granted  preferential 
status  as  a  person  of  “exceptional 
ability  in  the  arts  or  sciences” 
because  of  his  broad  experience  in 
journalism  and  Latin  American 
affairs. 

The  decision  by  the  Immigration 
and  Naturalization  Service  adminis¬ 
trative  appeals  unit  means  Bahales,  a 
38-year-oid  Uruguayan  and  14-year 
newsman,  can  qualify  for  immediate 
permanent  residence. 

Bahales,  who  as  a  member  of  the 
UPI  Latin  American  desk  was  facing 
transfer  or  layoff  that  could  affect  his 
immigration  status,  was  originally 
classified  as  a  sixth-preference 
worker  —  on  a  waiting  list  up  to  two 
years  —  because  he  has  no  college 
degree.  His  denial  of  third-preference 
status  called  into  question  First 
Amendment  rights  since  it  involved 
the  government  determining  qualifi¬ 
cations  for  journalists  (EtSP,  May  2 1 ). 

(Continued  on  page  46) 
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Outstanding  exhibits  honored  at  ANPA/TEC 


Nine  exhibitors  were  chosen  from  a 
field  of  316  in  the  competition  for 
outstanding  exhibits  at  the  60th  Tech¬ 
nical  Exposition  and  Conference  held 
by  the  American  Newspaper 
Publishers  Association  at  the  Georgia 
World  Congress  Center  in  Atlanta, 
June  11-15. 

Sponsored  by  Editor  &  Piihlisher, 
the  awards  are  given  as  a  means  of 
recognizing  the  contributions  that 
exhibitors  make  to  the  conference  by 
their  high  standards  of  presentation 
and  display. 

The  first-place  plaque  fi  r  large 
island  booths  (over  3,500  square 


feet  —  more  than  1%  of  total  exhibit 
space)  was  won  by  Monotype  Inc. 
The  judges  declared  a  tie  for  second 
place  in  the  category,  awarding  certi¬ 
ficates  of  merit  to  Graphic  Manage¬ 
ment  Associates  Inc.  and  the  Graphic 
Systems  Division  of  Rockwell  Inter¬ 
national. 

IBM  Corp.  took  first  place  among 
medium-size  island  booths  (1.000- 
3,500  square  feet)  and  Canadian 
Pacific  Forest  Products,  formerly  CIP 
Inc.,  was  selected  by  the  judges  for  a 
certificate  of  merit. 

In  the  small  island  booth  category 
(under  1,000  square  feet),  Jervis  B. 


Webb  Co.  won  first  place.  A  certifi¬ 
cate  of  merit  went  to  Ricoh  Corp. 

The  first-place  plaque  for  a  non¬ 
island  booth  went  to  Boettcher  Harri- 
gan  Roller  Co.  Inc.,  with  the  United 
States  Postal  Service  winning  a  certi¬ 
ficate  of  merit. 

Judging  was  done  by  a  panel  of 
ANPA  members  consisting  of  Gene 
Bell,  vice  president  and  operations 
director  of  the  Chicago  Tribune;  Jerry 
Friedheim,  president  of  the  ANPA; 
Jay  Smith,  publisher  of  the  Atlanta 
Journal  and  Constitution:  and  Homer 
Taylor,  vice  president/supply  at 
Knight-Ridder  Inc. 


Murdoch  proposes  a  way  around  FCC  regulations 

Rupert  Murdoch  has  proposed  outlet  in  the  same  city.  Murdoch  has  filed  a  petition  with 

placing  his  Boston  television  station  Murdoch's  News  America  Pub-  the  FCC  seekingapproval  of  the  trust, 
in  an  independent  trust  as  a  way  to  lishing  owns  the  Boston  Herald,  and  The  FCC  will  rule  on  the  matter  fol- 
satisfy  federal  rules  prohibiting  own-  he  also  owns  UHF  station  WFXT-  lowing  a  30-day  period  of  public  com- 
ership  of  a  newspaper  and  broadcast  TV.  ment  and  review. 
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California  judge  bans  drug  testing 

Says  pre-employment  drug  testing  violates  right  to  privacy 


A  Northern  California  judge  has 
ruled  that  pre-employment  testing  for 
drug  and  alcohol  use  by  a  Times  Mir¬ 
ror-owned  publishing  company  vio¬ 
lates  the  applicants'  right  to  privacy 
under  the  state  constitution. 

Attorneys  for  the  firm,  Matthew 
Bender  &  Co.,  and  Times  Mirror 
appealed  the  decision  immediately 
and  filed  an  application  to  stay  the 
judge’s  order.  If  the  stay  is  granted. 
Matthew  Bender  will  be  allowed  to 
continue  testing  job  applicants  until 
the  California  Court  of  Appeals 
decides  whether  the  procedure  is  con¬ 
stitutional. 

The  order  banning  the  testing  was 
issued  by  Alameda  County  (Calif.) 
Superior  Court  Judge  Michael  E. 
Ballachey. 

Matthew  Bender,  which  is  head¬ 
quartered  in  New  York,  employs  180 
people  in  its  Oakland  office,  where 
the  drug  and  alcohol  screening  issue 
arose.  All  Times  Mirror  companies, 
including  the  Los  Anficles  Times, 


require  substance  testing  as  part  of 
the  hiring  process. 

The  American  Civil  Liberties 
Union  Foundation  of  San  Francisco 
filed  a  class  action  suit  on  behalf  of 
two  women  who  had  applied  for  edi¬ 
torial  positions  with  Matthew  Ben¬ 
der,  which  publishes  law  books.  The 
women  said  they  were  told  they  could 
not  be  hired  unless  they  submitted  to 
the  tests  for  drug  and  alcohol  abuse. 
Both  refused. 


. . .  there  must  be  a 
solution  other  than  the 
“Draconian  threshold”  of 
excluding  anyone  who 
has  contact  with  a  drug. 


Lawyers  for  both  sides  said  they 
believe  it  is  the  first  California  lawsuit 
challenging  drug  and  alcohol  testing 
requirements  for  private  employ¬ 
ment.  The  suit  seeks  damages  for  lost 


wages  and  punitive  damages. 

In  his  ruling.  Judge  Ballachey  said 
he  was  aware  of  the  “devastating 
effects  of  drug  abuse  [which  is]  under¬ 
mining  the  very  fabric  of  our  soci¬ 
ety,"  but  stated  there  must  be  a  solu¬ 
tion  other  than  the  “Draconian 
threshold"  of  excluding  anyone  who 
has  contact  with  a  drug. 

Despite  the  legitimate  need  for 
businesses  to  control  substance  abuse 
in  the  workplace,  constitutional  due 
process  rights  and  protection  against 
unreasonable  search  and  seizure  must 
be  maintained.  Judge  Ballachey 
stated. 

Rex  S.  Heinke,  who  is  defending 
the  publishing  firms,  said  that  Ben¬ 
der’s  testing  requirement  “does  not 
compel  anyone  to  do  anything”  and 
should  not  be  considered  an  invasion 
of  privacy. 

Any  job  seeker  who  does  not  want 
to  be  tested  may  simply  withdraw  his 
or  her  application,  the  attorney 
added. 


Regional  reporters  group  aims  to  get  D.C.  clout 


By  George  Garneau 

Regional  reporters  —  fed  up  with 
being  ignored  by  Washington’s  power 
elite  merely  because  they  represent 
non-elite  newspapers  across  the 
nation  —  want  some  respect. 

So  they  have  banded  together. 
They’re  not  from  the  New  York 
Times,  Washington  Post,  or  Wall 
Street  Journal.  They  represent  news¬ 
papers  in  Austin,  Texas;  Omaha, 
Neb.;  Las  Vegas,  Nev.;  Palm  Beach, 
Fla.  —  and  hundreds  of  smaller 
communities  —  but  they  think  they 
deserve  to  have  their  phone  calls 
returned,  too. 

So  at  least  50  journalists  who  report 
what  happens  inside  ‘he  Beltway  sur¬ 
rounding  Washington  to  millions  of 
readers  who  live  outside  last  year 
formed  the  Regional  Reporters  Asso¬ 
ciation. 

“We  need  to  educate  Washington 
to  start  taking  regional  reporters  seri¬ 
ously.  Our  combined  circulation 
would  make  the  Washington  Post,  the 
New  Y ork  Times  and  other  big  papers 
look  puny  by  comparison,”  huffed 


Sean  Griffin,  the  Phoenix  Gazette 
correspondent  who  founded  and  was 
elected  president  of  the  group  on  May 
27. 

The  group  plans  to  be  not  a  break¬ 
fast  club,  but  to  create  clout  to  push 
access  to  the  political  conventions, 
the  White  House  and  government 
agencies,  to  improve  their  Washing¬ 
ton  coverage,  and  to  share  ideas  on 
covering  the  capital  from  a  local 
angle. 

A  session  on  June  6,  for  example 


The  South  African  government  has 
told  the  New  York  Times  that  it  would 
welcome  an  application  from  a  staff 
correspondent  to  report  full  time  from 
the  area. 

The  Times  has  been  banned  from 
having  its  own  staff  correspondent 
there  since  January  1987,  when  the 
South  African  government  refused  to 
renew  the  visa  of  the  paper’s  corre¬ 
spondent  or  allow  a  replacement. 

The  latest  decision  by  the  govern- 


was  held  to  examine  how  to  cover  the 
Pentagon  for  local  readers. 

Also  elected  as  officers  were  Alan 
Schlein  of  Schlein  News  Service  as 
vice  president,  John  Kimelman  of  the 
Charleston  (W.  Va.)  Daily  Mail  as 
secretary  and  Roy  Fisher  of  the  Uni¬ 
versity  of  Missouri  as  treasurer. 

Eleven  others  were  elected  to  rep¬ 
resent  member  journalists.  Six  repre¬ 
sent  geographic  regions,  five  repre¬ 
sent  at-large  constituents. 


So.  Africa  reporter 

ment  was  in  response  to  a  letter  from 
Times  executive  editor  Max  Frankel 
requesting  that  the  newspaper  again 
be  allowed  a  full-time  correspondent 
in  South  Africa. 

According  to  published  reports,  the 
Times  has  submitted  the  name  of 
Christopher  S.  Wren,  an  assistant  for¬ 
eign  editor  who  formerly  headed 
Times  bureaus  in  Moscow,  Cairo, 
Beijing  and  Ottawa,  among  other 
assignments. 


Times  wants  full-time 
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How  free  are  Soviet  journalists  to  report? 

Soviet  correspondent  based  in  Washington  says  American  and  Soviet 
reporters  have  a  common  enemy:  their  respective  countries’  bureaucrats 


By  Mark  Fitzgerald 

Investigative  reporters  in  the 
United  States  and  the  Soviet  Union, 
according  to  the  chief  U.S.  corre¬ 
spondent  for  Soviet  television,  face  a 
common  enemy:  bureaucracy. 

“Some  investigative  reporters  [in 
the  U.S.S.R.]  are  put  into  prison,  for 
a  short  time,  fortunately.  It’s  a  fight, 
believe  me,  a  real  fight  because  these 
bureaucrats  there  are  fighting  for  their 
lives.  He  [the  bureaucrat]  is  fighting 
mainly  against  investigative  report¬ 
ers,”  Vladimir  Dounaev  declared. 

Dounaev,  59,  has  been  covering  the 
U.S.  from  Washington  for  the  past 
three  years. 

In  a  keynote  speech  to  the  Investi¬ 
gative  Reporters  &  Editors  national 
conference  in  Minneapolis  June  4, 
Dounaev  repeatedly  argued  that 
Western  and  Soviet  journalists  are 
not  all  that  different  —  especially  in 
the  era  of  glasnost  and  perestroika. 

Dounaev  portrayed  Soviet  journal¬ 
ism,  especially  in  the  big  cities,  as 
taking  on  the  “big  shots.” 

While  there  is  repression  of  report¬ 
ers  in  “the  provinces,”  he  argued, 
still  “we  have  a  kind  of  appeal  from 
Moscow,  from  the  center,  from  upper 
Party  reaches  and  appeals  from  com¬ 
mon  people  who  are  sick  and  tired  of 
bureaucracy.” 

Journalists  in  both  systems  have 
the  same  problem  fighting  bureau¬ 
cracy,  Dounaev  asserted. 


•  Dounaev  portrayed 
Soviet  journalism, 
especially  in  the  big 
cities,  as  taking  on  the 
“big  shots.” 


“Our  press,  our  reporters,  our 
investigative  reporters  and  editors 
are  —  well,  like  you  are  —  part  of 
the  establishment.  It’s  not  the  prob¬ 
lem  that  everybody  [in  the  the  Soviet 
press]  is  obliged  to  take 
orders  .  .  .  but  the  problem  is  we  are 
all  part  of  the  establishment,  and 
depend  on  the  people  we  are  criticiz¬ 


ing,”  Dounaev  said. 

The  change  in  atmosphere  has  been 
so  dramatic,  Dounaev  noted,  that 
while  he  once  wanted  to  report  out¬ 
side  the  Soviet  Union,  he  now 
repeatedly  requests  transfer  back. 

“Under  Stalin  and  Kruschev,  it 
wasn’t  too  easy  to  investigate  inside 
the  Soviet  Union,  so  1  decided  to 
investigate  outside,”  he  remarked. 

“You  can  hardly  imagine  the 
changes  we  have  seen  in  the  last  18 
months.  It’s  a  different  country  ...  a 
different  people,  a  different  environ¬ 
ment. 

“I  would  like  to  be  there  now.  We 
who  are  on  assignment  here  feel  like 
we  are  not  in  the  frontline  of  events.  It 
was  a  dream  of  my  life.  I  was  dream¬ 
ing  of  a  time  when  I  could  be  involved 
in  that  confrontation,  and  I  could  risk, 
risk  my  life,  risk  my  neck.  And  a  lot  of 
journalists,  hundreds  of  Soviet  jour¬ 
nalists  are  doing  that  job,”  Dounaev 
stated. 

Dounaev  had  criticism  for  both 
Soviet  and  Western  journalism  and 
institutions. 

About  Tass,  the  official  news 
agency,  he  said,  “I  hate  that  agency. 
It  is  an  official  agency.  For  them,  the 
most  important  thing  is  to  mention  the 
bureaucrats  that  accompanied  Gorba¬ 
chev.  Because  if  they  are  not  there, 
you’ll  think  they  were 
dismissed  .  .  .  Tass  coverage  really 
[distorts]  the  important  story  .  .  .  It’s 
too  serious,  too  official.  I  don’t  like 
that  —  and  millions  of  Soviet  people 
don’t  like  that  either.” 

Soviet  reporting  on  foreign  affairs 
is  “not  up  to  Western  standards,” 
Dounaev  conceded.  He  attributed 
that  to  tradition  dating  back  to  the 
czars. 

He  claimed,  however,  that  efforts 
to  get  freedom  of  information  laws  are 
under  way.  Dounaev  indicated, 
though,  that  this  would  have  more  to 
do  with  documents  a  decade  or  more 
old. 

Dounaev  got  a  taste  of  American 
bureaucracy  in  his  attempt  to  address 
the  IRE  conference.  Minneapolis  has 
been  closed  to  Soviet  diplomats  and 
journalists  for  the  past  half-decade,  a 
move  taken  in  reaction  to  similar 


restrictions  on  American  journalists 
in  the  Soviet  Union. 

During  preparations  for  the  U.S.- 
Soviet  summit,  which  concluded  only 
days  before  Dounaev’s  scheduled 
speech,  Soviet  negotiators  proposed 
relaxing  those  travel  restrictions. 
However,  neither  side  could  come  to 
an  accommodation,  and  Dounaev’s 
request  for  travel  was  denied. 

U.S.  Sen.  Dave  Durenberger  (R- 
Minn.)  persuaded  the  State  Depart¬ 
ment  to  allow  the  visit  just  three  days 
before  the  speech. 


“I  send  satellite 
[feeds]  three  times  a 
day,”  he  said.  “I  wouldn't 
have  time  to  be  a  KGB 
major.” 


Hamline  University  professor  Nick 
Hayes  said  the  State  Department 
bureaucracy  did  exercise  its  clout  by 
denying  Dounaev  a  room  at  the  down¬ 
town  Minneapolis  hotel  where  the 
convention  was  held.  Dounaev 
instead  was  placed  in  a  hotel  in  St. 
Paul,  a  hotel  which  Hayes  said  was 
directly  across  from  a  Honeywell 
defense  industry  installation. 

In  response  to  a  question,  Dounaev 
denied  he  was  a  KGB  agent. 

“I  send  satellite  [feeds]  three  times 
a  day,”  he  said.  “I  wouldn’t  have 
time  to  be  a  KGB  major.” 


The  Lewiston  (Idaho)  Morning  Tri¬ 
bune,  the  Idahonian  of  Moscow, 
Idaho,  and  the  Union-Bulletin  of 
Walla  Walla,  Wash.,  have  discon¬ 
tinued  the  national  advertising  ser¬ 
vices  of  Landon  Associates  Inc.  and 
have  joined  together  to  form  the 
Inland  Northwest  Newspaper  Group, 
covering  north  central  Idaho  and 
southeastern  Washington  state. 


Papers  form  own 
advertising  group 
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WHAT'S  UP.PeeKY? 


Journalists  hear  Third  World  views 


By  James  Mohammad 

Mainstream  U.S.  media  present 
distorted  views  of  Third  World  coun¬ 
tries,  representatives  of  liberation 
movements  told  black  journalists 
attending  the  fifth  national  confer¬ 
ence  of  the  National  Alliance  of  Third 
World  Journalists  (NATWJ). 

“We  are  here  to  appeal  to  the 
American  people  and  the  world 
media,”  decalared  Sam  Nujoma, 
president  of  SWAPO  (South  West 
Africa  People’s  Organization)  during 
a  press  conference  held  to  open  the 
conference  officially. 

“Apartheid  brutality  is  finding 
expression  in  a  long  chain  of  atrocities 
against  Namibian  people.  What  is 
tragic  is  that  these  atrocities  don’t 
receive  the  headlines  they  deserve.” 

Nujoma,  who  visited  the  confer¬ 
ence  as  the  first  stop  on  a  two-week 
American  tour,  was  one  of  several 
representatives  from  Namibia, 
Angola,  Mozambique,  Nicaragua  and 
El  Salvador.  The  exiled  leader,  who 
lives  in  Angola,  was  in  the  U.S.  to 
appeal  to  the  American  public  and  the 
presidential  candidates  to  make 
southern  Africa  a  major  foreign  policy 
issue  during  the  Republican  and 
Democratic  conventions. 

SWAPO  is  the  vanguard  organiza¬ 
tion  in  the  Namibian  liberation 
struggle. 

Titled  “Quest  for  the  truth:  The 
mission  vs.  the  message,”  the  confer¬ 
ence  was  held  at  Clark  College  in  the 
shadow  of  downtown  Atlanta.  About 
75  journalists  participated  in  four 
days  of  workshops,  lectures  and 
panel  discussions.  There  was  also  a 
film  festival  which  ran  throughout  the 
conference  and  included  documenta¬ 
ries  of  liberation  movements  in  Africa 
and  Latin  America. 

Journalists  and  conference  dele¬ 
gates  exchanged  views  in  workshops 
on:  “U.S.  Third  World  media:  A  sta¬ 
tus  report”;  Investigative  report¬ 
ing:  Uncovering  the  real  story”; 
“Reporting  on  the  thaw:  East-West, 
North-South:  A  Third  World  perspec¬ 
tive”;  and  “How  to  break  into  free¬ 
lancing.” 

Women  representatives  of  libera¬ 
tion  movements  revealed  views  dur¬ 
ing  a  panel  discussion  on  “Racist  and 
political  violence:  The  ultimate  ter¬ 
ror,”  a  discussion  held  to  point  out 
case  studies  of  alleged  media  distor¬ 
tions  by  the  victims. 

Lucia  Hamutenya  of  the  United 
Nations  Commission  for  Namibia 


also  spoke  of  disappearances  and  tor¬ 
ture  perpetrated  by  the  South  African 
army  which  occupies  her  country. 

“The  question  is  not  whether  there 
is  racist  violence,”  she  declared, 
“but  why  don’t  you  read  about  it  in 
your  media?” 

Highlighting  the  four-day  gathering 
was  the  W.E.B.  DuBois  Awards  lun¬ 
cheon,  during  which  three  awards 


were  presented  to  outstanding  indivi-  ! 
duals  or  publications.  i 

Juan  Gonzales,  founder  of  E\  Teco-  \ 
lote,  a  bilingual  newspaper  published  j 
in  San  Francisco,  received  the  Excep-  | 
tional  Works  award. 

Jackson  (Miss.)  Advocate  ! 
publisher  Charles  Tisdale  received  | 
the  Jose  Marti  Struggle  for  Truth  i 
(Continued  on  page  46)  \ 
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Minister  raps  ‘pyramid  scheme’  ad  in  biack  weekiy 

Newspaper’s  ad  sales  manager  defends  running  it 


A  full-page  advertisement  in  the 
Michigan  Chronicle  defending  a  pyra¬ 
mid  scheme  drew  a  fiery  blast  from  a 
Detroit  minister. 

The  ad  in  the  black-interest  Detroit 
weekly  defended  the  so-called  “air¬ 
plane”  game,  a  kind  of  chain  letter 
involving  sales  of  imaginary  airplane 
seats.  The  ad  did  not  actually  solicit 
players,  but  defended  the  game  as 
“networking”  and  not  an  illegal  pyra¬ 
mid  scheme. 

The  Rev.  Jim  Holley,  pastor  of  the 
Little  Rock  Baptist  Church,  said  it 
was  irresponsible  for  a  black  newspa¬ 
per  to  run  such  an  ad. 

“What  makes  me  so  mad  is  that  the 
black  media  were  so  derelict  in  their 
responsibility  that  it  took  this  ad,” 
Holley  was  quoted  as  saying  in  the 
Detroit  News. 

“A  black  newspaper  should  not 


have  taken  that  ad.  If  the  Ku  Klux 
Klan  wanted  to  take  out  an  ad  looking 
for  blacks  to  hang,  would  they  take 
it?”  Holley  asked. 

Holley  called  the  airline  game  “just 
a  sophisticated  form  of  crack 
cocaine”  that  preys  on  the  naive. 

Charles  Young,  the  Chronicle’s 
advertising  sales  manager,  defended 
the  ad,  though  he  declined  to  com¬ 
ment  on  Holley’s  remarks. 

“It  was  not  a  solicitation,”  he  told 
E&P  in  a  telephone  interview.  “It 
was  just  a  statement  of  their  philoso¬ 
phy.” 

Young  compared  the  ad  to  a  paid 
opinion  piece. 

“To  tell  you  the  truth,  I  didn’t  find 
anything  wrong  with  the  ad.  It  was 
just  a  statement  of  how  they  felt,”  he 
commented. 

Young  said  he  wouldn’t  feel  bad 


about  running  the  ad  again. 

Young  said  the  ad  was  placed  by  a 
man  who  did  not  identify  himself, 
who  walked  into  the  office  May  28 
and  counted  out  $2,337  in  cash. 

“That  was  the  first  and  last 
encounter  with  the  gentleman,” 
Young  remarked. 

Under  the  airplane  game,  a  “pilot” 
sells  14  seats  on  an  imaginary  air¬ 
plane.  When  all  the  seats  are  sold,  the 
pilot  takes  the  money  and  leaves  the 
game. 

The  two  people  in  seats  below  the 
pilot  then  become  pilots  of  their  own 
game,  selling  another  14  seats.  Six  of 
those  seats  are  “filled”  by  people 
from  the  first  plane  and  eight  are  new 
players. 

In  Detroit,  the  game  is  sometimes 
called  People  Mover,  after  the  new 
downtown  transit  system. 
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A  priority  of  newspaper  purchasing  managers: 

Insuring  a  reliable  gas  supply 


By  Mark  Fitzgerald 

OPEC’s  biannual  —  and  biennially 
doomed  —  attempts  to  limit  the  pro¬ 
duction  of  petroleum  and  drive  the 
price  of  gasoline  back  up  rarely  spark 
much  excitement  these  days. 

But  one  group  of  newspaper  execu¬ 
tives,  at  least,  is  turning  increasingly 
pessimistic  about  the  supply  of  gaso¬ 
line. 

Newspaper  purchasing  managers, 
meeting  at  their  31st  annual  confer¬ 
ence  in  Seattle  recently,  said  they 
have  been  taking  steps  in  recent  years 
to  ensure  adequate  gasoline  supplies 
should  OPEC  or  some  other  force 
usher  in  a  return  to  shortages  and  gas 
lines. 

This  conservatism  represents  a  sig¬ 
nificant  change  from  the  mid-1980s 
when  newspaper  purchasing  execu¬ 
tives  bought  on  the  newly  flooded 
gasoline  market  with  a  kind  of  swash¬ 
buckling  zeal  —  switching  back  and 


forth  from  brokers  and  suppliers  to 
pay  less  and  less  for  gas. 

Now  purchasing  managers  are 
spending  much  more  effort  to  ensure 
a  reliable  gasoline  supply. 

“I’m  sure  a  few  years  down  the 
road  we  are  going  to  have 
[shortages],’’  said  Richard  Lauth, 
director  of  purchasing  and  building 
operations  for  the  Pittsburgh  (Pa.) 
Press. 

“In  [the  gasoline  shortage  of]  1980, 
we  had  no  problem  [getting  gas]  and  it 
was  because  of  the  longtime  relation¬ 
ship  we  had.  I  worry  that  shortages 
could  come  back,’’  he  observed. 

Not  too  many  years  ago,  however, 
the  Press,  like  many  other  newspa¬ 
pers,  switched  gasoline  brokers 
repeatedly  in  a  chase  for  the  lowest 
price. 

Lauth  says  now  that  the  paper 
wasn’t  just  failing  to  keep  a  stable 
relationship  with  a  supplier  —  it  was 
also  getting  some  bad  gas. 


Several  other  purchasing  managers 
had  the  same  experience.  Micro¬ 
cosms  can  contaminate  gas,  and  mix¬ 
ing  gas  from  several  suppliers  in  a 
newspaper’s  tank  can  foul  thousands 
of  gallons  of  fuel. 

“You  can  get  dirty  fuels.  We 
did  ...  By  jumping  around  f  om 
broker  to  broker  to  broker,  we  didn’t 
know  who  contaminated  our  tanks,” 
Pittsburgh  Press’s  Lauth  remarked. 

“We  finally  convinced  our  trms- 
portation  people  that  we  aren’t  going 
to  be  gypsies,”  Lauth  declared. 

Times  Mirror  Co.’s 
quarteriy  dividend 

The  board  of  directors  of  the  Times 
Mirror  Company  has  declared  a  quar-  \ 
terly  dividend  of  Hi  per  share  on  the  , 
company’s  outstanding  shares  of 
Series  A  common  stock  and  Series  C  j 
common  stock. 
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California  appeals  court  overrules  prior  restraint 


The  California  Court  of  Appeals,  in 
a  three-justice  unanimous  decision, 
recalled  the  1971  “Pentagon  Papers” 
(New  York  Times  v.  United  States) 
case  when  it  stated:  “Prior  restraints 
on  media  publications,  if  permissible 
at  all,  are  permissible  only  in  the  most 


extraordinary  of  circumstances.” 

The  petition  for  a  writ  of  mandate 
by  KCST-TV,  Channel  39,  was  sup¬ 
ported  in  amicus  briefs  by  the  Copley 
Press  Inc.,  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  KGTV 
Channel  8  in  San  Diego,  the  Criminal 
Defense  Lawyers  Club  and  the  Crimi¬ 
nal  Defense  Bar  Association  in  San 
Diego. 

The  order  involving  the  sketch  was 
issued  last  February  by  Municipal 
Judge  Linda  B.  Quinn  during  the 
arraignment  of  Alvin  Quarles  on 
multiple  charges  of  sex  assaults. 

Quinn  had  granted  Channel  39  per¬ 
mission  to  film  and  record  the  pro¬ 
ceedings  providing  no  frontal  shots  of 
Quarles  were  taken.  California  law 
permits  cameras  in  the  courtroom  but 
a  judge  may  refuse,  limit  or  terminate 
electronic  media  coverage  under  cer¬ 
tain  circumstances. 

The  tv  station  also  assigned  a 
sketch  artist  to  the  courtroom,  whose 
drawings  did  include  frontal  views  of 
Quarles. 

Attorney  Marilyn  L.  Huff,  who 
represented  the  station,  told  E&P, 
“The  artist  went  in  there  with  a  huge 
pad  and  nobody  objected,  although 
she  sat  within  a  few  feet  of  the  judge, 
the  district  attorney  and  the  defense 
attorney.  Then,  two  days  later,  the 
D.A.  asked  the  court  to  modify  her 
original  order  to  say  that  the  station 
could  not  broadcast  or  use  the  sketch 
for  a  week.  The  judge  agreed.  We 
argued  that  this  was  a  clear  case  of 
prior  restraint.” 

Deputy  District  Attorney  Richard 
Lewis  contended  that  other  alleged 
victims  of  Quarles  might  view  news¬ 
casts  of  him  before  making  identifica¬ 
tion  in  a  lineup. 

This,  he  said,  could  bring  impeach¬ 
ing  attacks  on  the  validity  of  later  in¬ 
court  identification. 

By  invoking  the  Pentagon  Papers 
decision  and  others.  Justice  Donald 
Work  wrote:  “We  conclude  the 
drawing  was  lawfully  obtained  during 
a  public  criminal  proceeding  and  long¬ 
standing  Supreme  Court  precedent 
establishes  the  court’s  prohibitory 
order  is  an  unconstitutional  prior 
restraint  violating  the  First  Amend¬ 
ment.” 

Noting  that  Channel  39  had 
informed  the  district  attorney  that  it 
planned  to  air  the  sketch.  Justice 
Work  observed  that,  had  the  station 
(Continued  on  page  46) 


By  M.L.  Stein 

A  judge’s  order  prohibiting  a  San 
Diego  television  station  from  showing 
a  courtroom  sketch  of  a  criminal 
defendant  was  overturned  by  an 
appellate  court,  which  ruled  that  the 
ban  constituted  illegal  prior  restraint. 
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Tribune  Media  Services 
is  proud  to  add  these  new 
subscribers  to  our  growing 
list  of  newspapers  that  have 
made  the  right  choice  in 
TV  program  listings. 

\bu  can  depend  on 
TMS  listings  for  accurate 
descriptions,  excellent  movie 
reviews  and  custom-designed 
listings  ^o  your  exact 
specifications. 

We  thank  these  fine 
papers  for  choosing  TMS. 

If  you  want  to  make  the  right 
choice  too,  call  Tom  Beatty 
today  for  more  information: 
1-800-322-3068. 


TV  Log  Division 


Tribune  Media  Servbes 


Robert  S.  Reed,  PresidenVCEO 

64  East  Concord  Street 
Orlando,  Florida  32801 


CIRCULATION -  - 

Newspaper  uses  radio  and  tv  to  help  bolster  circulation 


By  M.L.  Stein 

The  Sacramento  (Calif.)  Bee  has 
been  running  an  unusual  three-part 
broadcast  advertising  campaign 
designed  to  increase  single-copy  sales 
and  boost  new  subscriptions.' 

The  newspaper  claims  the  cam¬ 
paign  has  had  a  “significant  impact" 
on  daily  and  Sunday  circulation. 

Noting  that  previous  Bee  advertis¬ 
ing  programs  had  focused  on  overall 
image,  sections  and  personalities, 
executive  editor  Greg  Favre  and  gen¬ 
eral  manager  Frank  Whittaker  said 
they  wanted  the  new  campaign  to 
target  specific  market  segments  and 
produce  “measurable  results.” 

The  first  phase,  “Overnight 
Radio”  began  January  1987  and 
ended  at  the  end  of  May.  It  included 
daily  commercials  promoting  main 
stories  readers  would  find  in  the  next 
day’s  paper. 

“The  idea  was  to  stimulate  single¬ 
copy  sales  while  reinforcing  the  range 
and  exclusivity  of  Bee  stories  in  the 
minds  of  our  regular  readers,”  Whit¬ 
taker  remarked. 

To  reach  18-  to  34-year-old  single¬ 
copy  buyers,  the  Bee  used  nine  local 
AM  and  FM  stations,  which  were 
rotated  at  three-  to  four-week  inter¬ 
vals. 

Recently,  actual  Bee  editors  were 
used  as  announcers  for  each  30-sec¬ 
ond  spot  in  an  effort  to  “personalize 
the  message,”  according  to  promo¬ 
tion  director  Karen  Baker. 

The  spots  were  written,  recorded 
and  delivered  to  the  stations  between 
3  and  5  p.m.  Monday  through  Friday. 
The  announcements  were  based  on 
three  exclusive  Bee  stories  decided  at 
the  regular  afternoon  meeting  of  edi¬ 


IN  BRIEF - 


Bull  named  head  of 
Pa.  editors’  society 

John  V.R.  Bull,  assistant  to  the 
executive  editor  of  the  Philadelphia 
Inquirer,  was  elected  president  of  the 
Pennsylvania  Society  of  Newspaper 
Editors. 

Terence  M.  Brennan,  editor  of  the 
Mercury  in  Pottstown,  will  serve  as 
first  vice  president,  and  Pattie  Miha- 
lik,  features  editor  for  the  Times 
News  in  Lehighton,  will  be  the  second 
vice  president.  James  A.  Raykie  Jr., 


torial  department  heads. 

In  January  1988,  the  radio  cam¬ 
paign  was  expanded  to  television  in  a 
spot  called  “Special  Edition,”  which 
featured  30-second  modules. 

Baker  noted,  “We  had  to  develop  a 
system  for  producing  and  delivering 
modules  within  a  short  time  period 
each  day.  The  logistics  of  getting  the 
tapes  to  tv  stations  all  over  town  by  5 
o'clock  proved  to  be  more  than  a  little 
challenging.” 


order  before  9  p.m.  would  have  his 
first  paper  delivered  the  next  morn¬ 
ing. 

Baker  said  most  calls  came  in  dur¬ 
ing  the  evening  news  and  prime-time 
shows.  Game  show  “Jeopardy” 
alone  produced  an  average  of  140 
calls,  she  continued. 

“So  often  when  you  use  television 
to  promote  the  newspaper,  you  can’t 
measure  response,”  Whittaker 
stated.  “This  time  it  was  easy  to  see 


“So  often  when  you  use  television  to  promote  the 
newspaper,  you  can’t  measure  response,”  Whittaker 
stated.  “This  time  it  was  easy  to  see  results.  We  were 
pleased  with  the  8,000  new  subscriptions.” 


She  explained  that  modules  are 
chosen  to  correspond  to  the  day’s 
major  news  stories.  The  media  buy 
includes  only  late  news  at  10  and  1 1 
p.m.  to  alert  viewers  to  stories  that 
will  appear  in  the  next  day’s  paper. 

Baker  reported  that  although 
results  have  not  been  formally  mea¬ 
sured,  single-copy  sales  “have 
increased  significantly  over  previous 
years”  because  of  the  radio  and  tv 
drives. 

In  February,  the  Bee  began  a  new 
three-month  tv  campaign  to  heighten 
subscription  sales.  The  newspaper 
offered  a  subscription  rate  of  three 
months  for  $5,  cutting  $12.75  off  the 
regular  subscription  price. 

Baker  said  the  offer  brought  in 
8,036  new  subscribers. 

Under  one  feature  of  the  drive,  a 
viewer  who  phoned  and  placed  his 


editor  of  the  Sharon  Herald,  will  be 
the  new  secretary/treasurer. 

Re-elected  to  the  PSNE  board, 
along  with  Brennan  and  Raykie,  were 
Ronald  Minard,  editor  of  the  Patriot- 
News  in  Harrisburg,  and  Gerald  A. 
Patterson,  associate  editor  and  edi¬ 
torial  board  member  of  the  Pittsburgh 
Post-Gazette .  Appointed  to  fill  the 
vacancies  created  when  Brennan  and 
Raykie  became  officers  were  Susan 
Edgerly,  assistant  managing  editor  of 
the  Philadelphia  Daily  News,  and 
Gordon  A.  Freireich,  associate  editor 
of  the  York  Sunday  News. 


results.  We  were  pleased  with  the 
8,000  new  subscriptions.” 

All  three  phases  of  the  Bee’s  adver¬ 
tising  campaign  were  coordinated  by 
Runyon  Saltzman  Inc.  of  Sac¬ 
ramento. 

Currently,  the  Bee  has  a  daily  cir¬ 
culation  of  252,621  and  299,895  on 
Sunday.  Readership  is  estimated  at 
52 1 ,000  daily  and  6 1 1 ,000  Sunday . 

Baker  commented  that  in  the  last 
six  years  circulation  has  grown  faster 
than  the  number  of  households,  aver¬ 
aging  11%  daily  and  17%  Sunday. 

She  added,  however,  that  given  the 
sizable  growth  rate  of  the  Sacramento 
Metropolitan  Statistical  Area,  the 
paper  saw  a  need  to  increase  occa¬ 
sional  single-copy  sales  and  bring  in 
more  subscriptions  from  newcomers 
reading  out-of-area  or  national  news¬ 
papers. 


McEachran  prez  of 
legal  rights  group 

Angus  McEachran,  vice  president/ 
editor  of  the  Pittsburgh  Press,  has 
been  elected  president  of  the  First 
Amendment  Coalition,  an  ad  hoc 
group  that  goes  into  court  to  assert  the 
legal  rights  of  print  and  broadcast 
newspeople  in  Pennsylvania. 

McEachran  succeeds  John  G. 
Craig  Jr.,  editor  of  the  Pittsburgh 
Post-Gazette,  who  held  the  post  six 
years. 


EDITOR  &  PUBLISHER  for  June  25,  1988 


Newsp^^r  Mar^ement  Systems 
From  Collier-Jackson 


Because  On  Time  Is  Bottom  line. 


CJ/CIRCULATION™  CJ/ADVANCED  GENERAL  LEDGER™  CJ/EMPLOYEE  FUND  ADMINISTRATION™ 

CJ/ADVERTISING™  CJ/ACCOUNTS  PAYABLE™  CJ/REPORT  WRITER™ 

CJ/CLASSIFIED™  CJ/ACCOUNTS  RECEIVABLE™  CJ/EXECULINK™ 

CJ/AD  TRACKING™  CJ/FD(ED  ASSETS™  ■  Colller-Jackson,  Inc. 

CJ/LAYOUT™  CJ/PURCHASING™  WjM  Cofpcxate  Offices: 

Cj/NEWSPRINT™  CJ/PAYROLL™  h 

CJ/BAD  DEBT  TRACKING  CJ/PERSONNEL  |8i3|  872  9990 


ADVERTISING 


Newspaper  ad  revenue  predictions  revised  downward 


By  Debra  Gersh 

The  poor  performance  of  local 
advertising  in  newspapers  has  led  to  a 
downward  revision  in  Robert  J. 
Coen’s  advertising  predictions  for 
1988. 

A  big  gain  was  not  expected  in 
national  advertising  in  newspapers 
when  he  made  his  1988  predictions 
last  December,  but  Coen,  McCann- 
Erickson  senior  vice  president/direc¬ 
tor  of  forecasting,  thought  it  would  do 
better  than  it  has  been. 

Updating  his  forecast  based  on 
returns  from  the  first  four  months  of 
the  year,  Coen  said,  “We  thought  it 
would  be  up  about  6%-7%  for  the  year 
in  terms  of  national  advertising,  and 
in  a  couple  of  months,  with  rebate 
programs  from  automobile  manufac¬ 
turers  and  from  airlines,  these  figures 
could  bounce  around  and  come  up. 

“They  may  not  make  the  levels  we 
had  assumed,  but  they’re  not  a  major 
factor  in  our  report.  The  critical  part 
of  the  forecast  and  the  reason  for  a 
fairly  significant  downward  revision 


is  the  performance  of  local  ad 
revenues  in  newspapers,”  he 
explained. 

“We  thought  local  advertising  in 
total  would  be  up  about  9%  in  1988 
with  a  lot  of  help  from  political  adver¬ 
tising,  maybe  in  broadcasting,  but  we 
thought  that  the  newspapers  would  do 
a  lot  better  than  they  seem  to  be 
doing. 

“We  knew  that  classified  was 
about  ready  to  top  out,  and  we  knew 
that  the  retailers  were  not  going  to  up 
their  schedules  enormously,  but  we 
thought  they  would  maintain  them 
and  that  with  higher  rates  —  tied 
back  to  the  higher  newsprint  prices  — 
we  thought  that  local  ad  revenues  in 
newspapers  for  the  year  would  be  up 
8%  or  9%,”  Coen  said. 

“The  returns  so  far  indicate  that  we 
way  overstated  that.” 

The  revised  forecast  calls  for  an 
increase  in  this  sector  of  only  6%. 

“That’s  the  source  of  most  of  the 
[overall]  downward  revision,  the 
sluggish  performance  of  newspaper 
advertising,  particularly  by  the  retail¬ 


ers,”  he  said. 

The  final  overall  advertising  figures 
for  1987  total  $109,650,000,000,  up 
7.4%. 

“That  looks  pretty  good  in  a  year 
when  the  economy  was  up  only  about 
6%,  but  the  real  big  increases  mainly 
were  coming  from  local  advertising,” 
Coen  said. 

“The  national  advertisers 
increased  their  budgets  6.6%,  a  little 
bit  more  than  the  economy,  but  an 
awful  lot  of  that  was  helped  by  Yellow 
Page  advertising,  by  mail  advertising, 
couponing.  Take  that  out,  the  basic 
mass  consumer  media  were  not  doing 
very  well.  They  were  not  keeping 
pace  with  the  economy  in  1987,” 
Coen  noted. 

Although  there  were  many  ques¬ 
tions  about  what  would  happen  to  the 
economy  after  the  stock  market  crash 
last  October,  Coen  said,  “In  Decem¬ 
ber,  I  made  this  forecast  indicating 
that  I  didn’t  think  we  were  going  to 
have  a  recession.  And  I  felt  that 
advertising  in  total  would  grow  9%  to 
$1 19,720,000,000  and  that  local  would 
grow  nearly  that  much,  8.9%,  but  for 
the  first  time  in  about  three  years  we 
would  see  national  advertising  grow¬ 
ing  at  an  even  faster  pace  than  the 
local,  mainly  because  of  the  broad¬ 
cast  medium,  helped  by  the  Olym¬ 
pics,  and  to  some  extent  the  election 
demand. 

“At  my  December  meeting,  1  said 
that  1  expected  network  television  to 
be  up  IO%-i2%,  1  thought  that  cable 
tv  and  national  syndication  would  be 
up  more  than  the  three  major  net¬ 
works,  but  most  of  the  other  media 
would  have  relatively  modest 
increases,  although  better  than  they 
had  in  1987,”  he  said. 

In  network  television,  in  the  first 
quarter,  the  ad  revenues  were  up  over 
17%.  The  big  increase  came  from  the 
Olympics,  and  in  March  and  April, 
things  really  softened. 

“What  obviously  has  happened  is 
that  last  summer,  upfront  commit¬ 
ments  were  very  high.  Everyone 
wanted  to  get  in  there  and  make  com¬ 
mitments  and  not  get  caught.  We  had 
a  very  tight  scatter  market  in  the 
spring  of  an  Olympic  year,”  Coen 
said. 

“Then  the  stock  market  plunge 
came  along,  and  by  December  they 
were  getting  very  worried  and  cau¬ 
tious  and  many  major  markets  failed 
to  pick  up  their  second-quarter 
(Continued  on  page  46) 
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Photographer  Ted  Fitzgerald,  courtesy  ot  the  Boston  Herald. 
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WHERE  WELL-GROUNDED  GRADUATES  EARN  WELL-ROUNDED  INCOMES. 

Educate  New  England  about  your  products  with  your 
advertisements  in  these  well-grounded  New  England  newspapers. 


MAINE 

Bangor  Daily  News  (M) 

Maine  Weekend 

The  Lewiston  Daily  Sun  (M) 

Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Concord  Monitor  (E) 

Union  Leader  (M) 

Nashua  Telegraph  (E&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Lowell  Sun  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Union-News  (Springfield)  (AD) 
Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

The  Day  (New  Loridon)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Register  (M&S) 
Waterbury  American  (E) 

Waterbury  Republican  (M&S) 

VERMONT 

The  Times-Argus  (Barre-Montpelier) 
Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
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GREAT  PAPERS 

EmKums 

DEMANDED 
A  SHARP  PICTURE. 


What  you  see  is  not  always 
what  you  want.  Or  need. 

Some  newspaper  software 
systems  will  pick  up  a  lot  of 
detail.  But  they  really  can’t  give  you  the 
total  picture  you  need  to  manage  the 
bus/ness  of  the  paper  for  maximum  results. 

That  takes  our  special  focus. 

We  re  INS— the  veteran  newspaper 
software  people.  We  provide  software 
solutions  to  over  600  publications  around 
the  world— real  solutions  for  revenue 
development  and  management. 

We  know  that  it  is  simply  not  enough 
to  look  at  circulation,  advertising  and 
financial  functions  all  by 
themselves.  INS  gives  you  the 
capability  to  tie  them  all  to¬ 
gether  in  almost  any  analytical 


INS 

Integrated  Newspaper  Systems 
Real  Solutions  for  Revenue 
Development  and  Management 


manner.  So  that  you  can 
examine  all  your  management 
options  and  make  timely  well- 
informed  decisions.  Using  the 
power  of  IBM  mid-range  products,  you 
can  focus  on  virtually  unlimited  views  of 
your  entire  data  base  and  easily 
generate  reports  exactly  the  way  you 
want  them. 

To  take  the  daily  business  of  the 
paper  and  make  a  better  business  of  it: 

It’s  an  idea  as  basic  as  that— the  whole 
idea  that  drives  us  here  at  INS. 

And  that’s  a  picture  worth 
examining  right  now. 

Call  913-451-4618  or  write 
for  our  free  brochure.  Real 
Solutions  for  Revenue 
Development  and  Management. 


THAT’S  OUR  BUSINESa 


12  Corporate  Woods  •  K)975  Benson  Drive  •  Overlarni  Park  KS  662K)  •  913/451-4618 


LEGAL  BRIEFS 


Judge  reverses 
contempt  order 

A  judge  reversed  his  contempt 
order  against  an  Appleton  (Wis.) 
Post-Crescent  reporter  after  deter¬ 
mining  that  her  information  was  not 
necessary  for  the  defense  in  a  racke¬ 
teering  and  prostitution  case. 

Reporter  Maija  Penikis  had  been 
found  in  contempt  of  court  June  7  by 
Outagamie  County  Circuit  Judge 
Dennis  C.  Luebke  when  she  refused 
to  identify  the  subject  of  her  story  on 
prostitution  because  she  had  prom¬ 
ised  her  anonymity. 

Defense  attorney  Eric  A.  Steam 
argued  that  the  subject  —  named 
“Mary  Magdelene”  in  the  story  — 
was  actually  Debra  Whittingham, 
who  gave  Penikis  information  that 
may  have  indicated  a  bias  toward  his 
client,  William  J.  Evers,  and  might 
have  impeached  her  testimony  in  the 
minds  of  jurors. 

Judge  Luebke  lifted  the  contempt 
order  after  meeting  privately  with 
Penikis  and  Post-Crescent  attorney 
Brady  C.  Williamson. 

Following  the  meeting,  the  judge 
declared:  “The  court  is  not  satisfied 
that  any  information  sought  is  neces¬ 
sary  for  the  defense.” 

Paper  charges 
FolA  violation 

The  Myrtle  Beach  (S.C.)  Sun  News 
filed  a  lawsuit  May  23,  charging  the 
local  chamber  of  commerce  with  vio  ¬ 
lating  the  state’s  Freedom  of  Informa¬ 
tion  Act. 

Under  the  FolA,  it  is  illegal  for  a 
public  body  to  close  a  meeting  to 
receive  a  committee  report.  The 
newspaper  says  the  chamber’s  board 
of  directors  violated  the  act  when  it 
closed  a  meeting  at  the  chamber’s 
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retreat  in  Columbia  earlier  in  the 
month  and  received  a  committee 
report. 

Newspaper  officials  filed  the  suit  in 
Horry  County  common  pleas  court, 
but  chamber  officials  claim  it  is  not 
governed  by  the  act. 

“Our  reading  of  the  Fol  Act  shows 
that  there  is  no  provision  to  close  a 
meeting  to  receive  a  committee 
report,”  Sun  News  editor  Gil  Thelen 
said. 

However,  Ashby  Ward,  the  cham¬ 
ber’s  executive  vice  president,  com¬ 
mented,  “We  voted  to  allow  public 
input  at  our  meetings.  That’s  all  we 
did.  If  those  simple  things  can  be  so 
badly  misconstrued,  then  maybe 
receiving  this  report  behind  closed 
doors  was  a  good  idea.” 

Ward  went  on  to  say  the  May  12 
story  published  in  the  Sun  News 
about  the  closed  meetings  contained 
two  major  errors.  One  was  that  the 
chamber  had  voluntarily  put  itself 
under  the  act,  and  the  other  was  that 
the  meeting  was  an  administrative 
briefing. 

Reid  Montgomery,  secretary  of  the 
South  Carolina  Press  Association, 
was  quoted  as  saying  the  state’s  Gen¬ 
eral  Assembly  amended  the  FolA  in 
1987  so  that  preliminary  reports,  also 
called  administrative  briefings,  may 
not  be  given  in  closed  session. 

This  clause  applied  to  the  chamber 
meeting  according  to  Montgomery, 
but  Ward  maintains  that  it  was  not  an 
administrative  briefing  since  the 
chamber’s  staff  also  was  excluded 
from  the  meetings. 

—  John  Gordon 

Calif,  judge 
issues  gag  order 

A  municipal  court  judge  sealed  all 
documents  and  issued  a  gag  order  in 
the  case  of  Steven  Petix,  a  reporter 
for  the  El  Cajon  (Calif.)  Californian, 
who  was  stabbed  to  death  May  20 
while  defending  his  wife  from  an 
assault. 

In  handing  down  the  gag  order  June 
b,  El  Cajon  Judge  Susan  D.  Huguenor 
said  that  “I’ve  seen  things  in  the 
newspapers  that  speculate  on  the  past 
acts  of  the  defendant  and  those  would 
weigh  heavily  on  the  outcome  of  the 
trial.” 

David  Alan  Weeding,  38,  who 
served  10  years  in  a  military  prison  for 
sex  crimes,  has  pleaded  innocent  to 
charges  of  murder,  attempted  rape 
and  residential  burglary  in  connection 
with  Petix’s  death. 

Petix,  31,  was  killed  when  he  came 


home  for  lunch  and  found  his  wife, 
Vickie,  being  attacked  by  a  knife- 
wielding  intruder,  who  had  gained 
entry  to  their  apartment  by  posing  as  a 
repairman. 

Judge  Huguenor  sealed  the  docu¬ 
ments  and  issued  the  gag  order  at  the 
request  of  Weeding’s  attorney, 
Deborah  Carson,  who  refused  to  tell 
the  press  her  reason  for  secrecy. 

“I’ve  always  taken  the  position 
that  publicity  is  not  good  for  a  case 
and  I  avoid  it  like  the  plague,”  she 
told  the  San  Diego  Union. 

The  gag  order  was  placed  on  attor¬ 
neys,  witnesses  and  investigators. 
Weeding,  who  was  being  held  on  $1 
million  bail,  reportedly  served  10 
years  at  Fort  Leavenworth  Disciplin¬ 
ary  Barracks  on  three  charges  of  rape, 
robbery  and  burglary. 

The  Union  reported  that,  according 
to  court  documents,  El  Cajon  police 
recovered  blood  scrapings  and  blood 
stains  from  Weeding’s  car  along  with 
a  knife  with  a  bent  6.5  inch  blade,  and 
blood-stained  clothing  from  his  apart¬ 
ment  and  the  radiator  shop  where  he 
worked. 

Deputy  District  Attorney  Thomas 
Whelan,  who  is  prosecuting  Weeding, 
said  a  gag  order  was  not  “highly 
unusual  in  a  high-profile  case.” 

Univ.  not  required 
to  open  search 
process  to  papers 

A  circuit  judge  has  rejected  a 
request  from  the  Ann  Arbor  (Mich.) 
News  and  the  Detriot  Free  Press  that 
the  University  of  Michigan  open  its 
presidential  search  process. 

Judge  Ross  Campbell  ruled  June  2 
that  the  university’s  process  of  inter¬ 
viewing  candidates  for  a  new  presi¬ 
dent  is  within  the  parameters  of  the 
state’s  Open  Meetings  Act  or  the 
Freedom  of  Information  Act. 

The  newspapers  said  they  would 
appeal  the  ruling.  The  newspapers 
had  sought  a  temporary  restraining 
order  forbidding  the  university’s 
board  of  regents  from  holding  closed 
committee  meetings  with  presidential 
candidates. 

Campbell  denied  that  request  in  a 
12-page  ruling. 

“The  public's  ‘right  to  know’  what 
its  public  bodies  are  doing  must  be 
balanced  with  the  public’s  right  to 
have  their  public  business  transacted 
in  a  sensible,  effective  manner,” 
Campbell  said. 

—  AP 
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LEGAL  BRIEFS 

Judge  quashes 
attempt  to 
subpoena  notes 

A  California  municipal  judge 
refused  to  order  reporters  from  three 
news  organizations  to  testify  in  an 
attempted  rape  case  and  bawled  out 
the  defense  attorney  who  had 
demanded  their  testimony  and  notes. 

“You  have  wasted  my  time  yet 
again,”  Judge  Peggy  Hora  of  the  San 
Leandro-Hayward  court  told  attor¬ 
ney  Robert  Bell,  who  is  representing 
William  Archie  Fain,  42,  an  ex-con- 
vict  accused  of  attacking  a  20-year- 
old  Montesorri  school  teacher. 

She  also  threatened  to  fine  Bell  for 
wasting  the  court’s  time. 

Bell  had  subpoenaed  all  records 
and  notes  of  Fain’s  arrest  gathered  by 
Alameda  Newspapers,  the  San  Jose 
Mercury  News  and  Oakland  Tribune. 

He  also  sought  to  have  reporters 
Mark  Cursi  of  the  Hayward  Daily 
Review  and  Ramon  Coronado  of  the 
Tribune  called  as  witnesses  in  the 
case. 

Judge  Hora  issued  her  ruling  at  a 
pretrial  hearing  after  Bell  had  deliv¬ 


ered  what  the  Review  described  as  a 
“rambling”  two-hour  argument  on 
why  the  reporters  should  be  called  as 
witnesses. 

Bell  said  he  wanted  to  use  informa¬ 
tion  from  a  Jan.  28  press  conference  at 
the  Hayward  Police  Department  at 
which  officers  reportedly  disclosed 
that  a  witness  had  positively  identi¬ 
fied  Fain  before  his  arrest. 

Two  days  after  the  news  confer¬ 
ence,  Alameda  Newspapers  in  the 
San  Francisco  East  Bay  region 
reported  that  the  witness,  another 
schoolteacher,  was  actually  not  sure 
Fain  was  the  same  man  who  had 
attacked  her. 

Bell  also  accused  the  police  of  tell¬ 
ing  a  “packet  of  lies”  and  charged  one 
investigator  with  lying  under  oath. 

During  the  morning  hearing.  Judge 
Hora  scolded  Bell  for  wandering  from 
the  subject,  coming  to  court  unpre¬ 
pared  and  arguing  so  loudly  that  it 
gave  her  a  headache. 

At  the  request  of  attorney  Judith 
Epstein,  who  represented  the  news¬ 
papers,  the  judge  excused  Cursi  and 
Coronado  from  testifying  and 
quashed  the  subpoenas  for  their 
notes. 


No  trespass  trial  for 
reporters  in  Oregon 

A  district  attorney  has  decided 
against  prosecuting  three  newspaper 
reporters  who  were  arrested  on 
charges  of  criminal  trespass  for 
refusing  to  leave  a  closed  meeting  of 
the  Deschutes  County  (Ore.)  Board  of 
Commissioners. 

The  reporters  for  the  Bulletin  of 
Bend,  Ore.,  Thea  Rhiannon,  Mike 
Freeman  and  Gene  Barton,  were 
arrested  May  17  at  an  executive  ses¬ 
sion  held  by  the  board  to  discuss 
whether  to  appeal  a  court  ruling  that 
had  granted  the  newspaper  access  to 
records  on  county  income  from  hotel 
room  taxes.  Money  from  the  hotel 
room  tax  is  allocated  for  tourist  pro¬ 
motion.  The  county  had  refused  to 
release  the  records  to  the  newspaper, 
claiming  the  information  is  not  public. 
The  county  intends  to  appeal  the  rul¬ 
ing,  said  Rick  Isham,  county  counsel. 

Deschutes  County  District  Attor¬ 
ney  Michael  Dugan  said  on  June  1  that 
the  dispute  was  essentially  a  private 
matter  and  it  wouldn’t  be  worth  the 
court  costs  to  prosecute  the  report¬ 
ers.  —  AP 
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NEWSPEOPLE  IN  THE  NEWS 


Grace  Johnston  Wayne  Sheppard 


John  Stevens 


Grace  E.  Johnston  has  been 
appointed  advertising  director  of  the 
Rutland  (Vt.)  Herald.  She  succeeds 
former  ad  director  Robert  G. 
Miller,  who  is  the  Herald’s  general 
manager. 

Before  joining  the  Herald,  John¬ 
ston  was  the  retail  advertising  man¬ 
ager  of  the  Burlington  Free  Pres.s.  She 
began  her  career  at  the  Holyoke 
(Mass.)  Transcript-Telegram  as  a 
retail  advertising  sales  representative 
and  was  later  promoted  to  retail 
advertising  manager. 

*  *  * 

Harry  Z.  Pappas,  formerly  the 
publisher  of  the  Weirton  (W.  Va.) 
Daily  Times,  was  named  publisher 
and  general  manager  of  the  Olean 
(N.Y.)  Times-Herald. 

He  succeeds  Grey  Fitzpatrick, 
Times-Herald  editor  and  publisher, 
and  Paul  Miller,  acting  publisher. 
The  paper  was  recently  acquired  by 
Lincoln  Publishing  Co.  of  Des 
Plaines,  Ill.,  a  Thomson  subsidiary. 

*  *  * 

Gregory  Runyan,  who  was  previ¬ 
ously  associated  with  the  Anderson 
(S.C.)  Independent  Mail,  has  joined 
the  Times-Georgian  of  Carrollton, 
Ga.,  as  advertising  director.  The 
Times-Georgian  is  owned  by  Worrell 
Enterprises  Inc. 


*  ♦  * 

Ottaway  Newspapers  announced 
that  John  F.  Stevens  has  been  pro¬ 
moted  to  general  manager  of  the  New 
Bedford  (Mass.)  Standard-Times  and 
Wayne  J.  Sheppard  has  been  pro¬ 
moted  to  general  manager  of  the  Dan¬ 
bury  (Conn.)  News-Times. 

Stevens  joined  Ottaway  at  the  Cape 
Cod  (Mass.)  Times  in  1981  and  moved 
to  New  Bedford  later  that  year  as  cir¬ 
culation  manager.  After  serving  as 
circulation  director,  Stevens  was 
named  assistant  to  the  publisher  in 
1985. 

Sheppard  joined  the  News-Times 
in  1972  as  a  sportswriter.  He  held 
editorial  positions  until  1986  when  he 
was  appointed  administrative  assis¬ 
tant  to  the  publisher  and,  in  1987, 
assistant  general  manager. 

^ 

Morgan  Miller  has  been  named 
classified  advertising  manager  of  the 
Daytona  Beach  (Fla.)  News-Journal. 

In  his  new  position.  Miller  will 
oversee  26  employees  in  the  phone 
room,  outside  sales  and  the  classified 
section. 

Miller  has  served  as  advertising 
director  of  newspapers  in  St.  Augus¬ 
tine,  Fla.,  and  Enterprise,  Ala. 
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Hf  if  if 

Dr.  Edward  Zapanta,  a  Los 
Angeles  neurosurgeon,  has  been 
elected  to  Times  Mirror’s  board  of 
directors. 

if  *  * 

Three  circulation  managers 
received  new  assignments  at  Journal/ 
Sentinel  Inc.,  publisher  of  the  Mil¬ 
waukee  Journal  and  Milwaukee  Sen¬ 
tinel. 

Lee  Samuelson  has  been  named 
city  circulation  manager  for  the  Sen¬ 
tinel,  following  the  retirement  of  Jim 
Speckbrock.  In  his  new  position, 
Samuelson  will  be  responsible  for  all 
phases  of  planning,  budgeting,  distri¬ 
bution  and  sales  of  the  Sentinel  in 
Milwaukee  County.  He  had  been 
manager  of  the  Metro  Zone  since 
1985. 

Scott  Kinter  succeeded  Samuel¬ 
son  as  manager  of  the  Metro  Zone, 
which  handles  sales  and  distribution 
of  both  the  Sentinel  and  the  Journal  in 
the  retail  trading  zone  —  nine  coun¬ 
ties  surrounding  Milwaukee. 

Dennis  Skowronski  was  named 
manager  of  the  State  Zone  and  will  be 
responsible  for  sales  and  distribution 
of  the  two  newspapers  in  all  areas 
outside  of  the  retail  trading  zone. 

*  *  * 

Chari  ''  L.  Byars  has  retired  as 
managing  editor  of  the  State  newspa¬ 
per  in  Columbia,  S.C.,  a  position  he 
held  for  eight  years.  Byars,  who  also 
wrote  the  newspaper’s  “Personally" 
column,  will  be  succeeded  by  Robert 
M.  Hitt  III. 

Hitt,  who  has  been  on  a  leave  of 
absence  while  attending  Harvard 
University  for  nine  months  on  a  Nei- 
man  Fellowship,  had  been  managing 
editor  of  the  Columbia  Record,  the 
State’s  afternoon  sister  newspaper 
which  ceased  publication  on  April  1 . 

*  *  * 

Dwight  L.  Brouillard,  advertis¬ 
ing  director  of  the  Springfield  (Mass.) 
Newspapers,  has  been  elected  to  a 
third  term  as  a  director  of  the  Chico¬ 
pee,  Mass.,  Chamber  of  Commerce. 

!|t  iK 

The  Morning  Call,  Allentown,  Pa., 
has  promoted  Keith  Lenhart  from  a 
zone  sales  manager  to  circulation 
sales  manager  with  responsibility  for 
the  development  of  all  circulation 
sales  programs.  He  will  also  oversee 
the  activities  of  the  telemarketing  and 
door-to-door  sales  crews. 

Jeff  Czonstka  replaces  Lenhart  as 
zone  sales  manager  and  will  be 
responsible  for  the  district  managers 
in  center  city  Allentown  and  the 
southern  region  of  the  Call’s  circula¬ 
tion. 
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The  New  York  Post  has  appointed 
Patrick  J.  Smith,  vice  president  of 
advertising  since  1983,  to  the  post  of 
vice  president  of  marketing. 

Robert  M.  Scott,  currently 
director  of  displaj'  advertising,  will 
become  the  vice  president/advertis¬ 
ing. 

Smith  will  assume  responsibility 
for  expansion  of  the  newspaper  into 
new  technologies,  including  interac¬ 
tive  telephonies,  cable  television  and 
graphic  systems. 

Prior  to  joining  the  Post,  Smith  was 
chief  operating  officer  of  Houston 
Community  Newspapers,  a  group  of 
10  weeklies.  Before  that  he  was  direc¬ 
tor  of  marketing  for  the  Village  Voice. 

Scott  will  be  responsible  for 
broadening  the  Post’s  advertising 
base  and  increasing  ad  revenues.  He 


Robert  Scott 


joined  the  Post  in  1987,  having  served 
as  advertising  sales  manager  during  a 


Patrick  Smith 

16-year  career  at  the  New  York  Daily 
News. 


Phoenix  Gazette  Washington, 
D.C.,  correspondent  Sean  Griffin 
was  elected  president  of  the  Regional 
Reporters  Association  at  its  first 
annual  meeting  May  27.  The  associa¬ 
tion  is  made  up  of  correspondents 
who  cover  Washington  from  a  local, 
state  or  regional  perspective. 

Besides  Griffin,  members  elected 
were  vice  president,  Alan  Schlein  of 
Schlein  News  Service;  secretary, 
John  Kimelman  of  the  Charleston 
(W.  Va.)  Mail;  and  treasurer,  Roy 
Fisher  of  the  University  of  Missouri 
School  of  Journalism’s  Reporting 
Program. 

In  addition,  correspondents  from 
six  regions  were  elected  regional  rep¬ 
resentatives  to  serve  as  directors: 

Far  West:  Dave  Koenig,  Las 
Vegas  Review  Journal. 

Southwest:  Seth  Kantor,  Austin 
American-State  sman. 

Agricultural  Midwest:  Nicole  Sim¬ 
mons,  Omaha  World-Herald. 

Industrial  Midwest:  Randy  Wynn, 
Ohio/Washington  News. 

Northeast:  Jonathan  Salant, 
Newhouse  Newspapers. 

Southeast:  Larry  Lipman,  Palm 
Beach  Post. 

*  *  * 

Elaine  Myers  has  been  promoted 
to  classified  inside  sales  manager  of 
the  St.  Petersburg  (Fla.)  Times.  She 
previously  worked  at  the  Detroit 
News. 

if  *  * 

Stuart  Elliot,  former  deputy 
bureau  chief  for  Advertising  Age  in 
New  York,  has  joined  USA  Today  to 
cover  advertising  and  marketing. 

Elliot  has  also  been  a  reporter,  edi¬ 
tor  and  columnist  for  the  Rochester 
Times-Union,  a  reporter  for  the 
Detroit  Free  Press  and  executive  edi¬ 
tor  of  Investment  Dealers  Digest. 


The  Des  Moines  Register  has 
named  Dave  Westphal  deputy  man¬ 
aging  editor  in  charge  of  state  and 
local  news.  Westphal  has  been  a 
reporter  in  the  Washington  bureau  for 
the  past  three  years  and  has  also 
served  as  copy  editor,  assistant  city 
editor,  sports  editor,  assistant  man¬ 
aging  editor  and  special  project 
reporter  during  his  10  years  at  the 
Register. 

’ll  1|< 

Sally  Baler,  editor  of  the  Hyde 
Park  (Mass.)  Tribune  since  1972,  has 
retired  after  26  years  with  the  newspa¬ 
per. 

*  *  if 

Belton  Publishing  Co.  has 
announced  that  Warren  Bridges  has 
been  named  publisher  of  the  weekly 
Star-Herald  in  Belton,  Mo. 

if  if  * 

George  Alvey,  most  recently 
single  copy  sales  manager  for  the 
Belleville  (Ill.)  News  Democrat  has 
joined  the  Jersey  Journal,  Jersey 
City,  N.J.,  as  assistant  circulation 
manager  for  single  copy  sales.  He  has 
also  worked  at  the  Kansas  City  Times 
and  the  Philadelphia  Inquirer. 

*  *  * 

Stephen  Bernard  has  been 
appointed  advertising  director  of  the 
Dayton  (Ohio)  Newspapers.  He  was 
most  recently  advertising  director  of 
the  San  Bernardino  (Calif.)  Sun. 

*  *  * 

Raymond  S.  Simon  was  named  by 
the  Philadelphia  Inquirer  and  Daily 
News  to  the  newly  created  position  of 
director  of  marketing/research  ser¬ 
vices.  His  job  involves  marketing  the 
two  Knight-Ridder  newspapers 
“from  the  advertisers’  viewpoint,” 
the  company  said. 


Prior  to  his  appointment,  Simon 
was  retail  advertising  manager  of  the 
combined  sales  staffs  of  the  Inquirer 
and  Daily  News  since  tiiey  were  com¬ 
bined  in  1986.  He  had  been  retail  man¬ 
ager  of  the  Inquirer  the  previous  year 
and  came  to  the  newspapers  in  1980 
from  the  Los  Angeles  Times’  New 
York  office  where  he  was  an  account 
representative. 

!|I  ’(C  S|I 

Gannett  Westchester  Rockland 
Newspapers  announced  three  promo¬ 
tions  in  the  circulation  department. 

John  L.  White,  former  circulation 
manager  administration/operations, 
has  been  named  regional  circulation 
manager  of  the  southern  region  of 
WRN. 

Sherman  M.  Bodner,  former  man¬ 
aging  editor/administration,  has  been 
named  circulation  administration 
manager  of  WRN. 

Frank  Parente,  former  circulation 
manager/home  delivery,  has  been 
named  director/circulation  opera¬ 
tions. 


WHAT  DID 

JANE  WYMAN,  THE 
FIRST  MRS.  RONALD 
REAGAN,  SAY  TO  THE 
$SMiaiON  OFFER 
FOR  A  “KISS  AND  TELL" 
AUTOBlO&RAPHlf? 
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NEWSPEOPLE  IN  THE  NEWS 


Rick  Sadowski  has  been  i.amed 
president/chief  executive  officer  of 
Fort  Wayne  Newspapers.  He 
replaces  Peter  B.  Ridder,  who  has 
been  in  that  position  since  1985  and  is 
leaving  to  become  president  and 
publisher  of  the  Press-Telegram  in 
Long  Beach,  Calif. 

Sadowski  had  been  vice  president 
of  sales  and  marketing  at  Fort  Wayne 
Newspapers  since  1987.  Previously, 
he  was  vice  president  of  consumer 
marketing  at  the  Press-Telegram. 

Fort  Wayne  Newspapers  is  the 
agency  for  the  joint  operating  agree¬ 
ment  in  Fort  Wayne,  Ind.,  between 
the  News-Sentinel  and  the  Journal- 
Gazette,  which  is  locally  owned.  The 
News-Sentinel  and  the  Press-Tele¬ 
gram  are  owned  by  Knight-Ridder 
Inc. 


*  *  >!■ 

Gerald  H.  Coy  II  was  named  the 
marketing  director  of  the  Quincy  (Ill.) 
Herald-Whig,  succeeding  Geoff 
White. 

The  newly  expanded  position 
includes  all  of  the  responsibilities  of 
advertising  director  plus  additional 
duties  involved  in  planning  and  coor¬ 
dinating  marketing  efforts  among  the 
advertising,  circulation  and  news 
departments. 

Coy  joined  the  Herald- Whig  from 
the  York  (Pa.)  Dispatch,  where  he  had 
been  advertising  director  since  Sep¬ 
tember  1986. 

4c  :|c 

Joseph  G.  Metscher,  labor  rela¬ 
tions  manager  for  the  San  Francisco 
Newspaper  Agency,  has  been  pro¬ 
moted  to  director  of  labor  relations. 
In  that  position,  he  will  administrate, 
interpret  and  negotiate  14  labor  agree¬ 
ments,  as  well  as  process  grievances 
and  arbitrations. 

Prior  to  joining  the  SFNA  in  1985, 
Metscher  was  a  labor  contract 
administrator  for  the  Air  Line  Pilots 
Association.  From  1977  to  1983,  he 
served  as  an  attorney  for  the  National 
Labor  Relations  Board  both  in 
Washington,  D.C.,  and  the  San  Fran¬ 
cisco  Bay  area. 

I 

«  He 

Freedom  Newspapers  has  named 
David  Dawson  publisher  of  the 
Columbus  (Neb.)  Telegram,  replac¬ 
ing  Rick  Oncken,  who  resigned. 

Dawson  had  been  the  managing 
editor  since  1981. 


Before  joining  Freedom,  Dawson 
served  a  three-year  stint  as  editor  of 
the  Valley  City  (N.D.)  Times-Record. 

In  1979  and  1980  he  was  a  general 
assignment  reporter  for  the  Spencer 
(Iowa)  Daily  Reporter. 

*  *  * 

Ray  Holton,  business  editor  of  the 
Morning  Call,  Allentown,  Pa.,  since 
1986,  has  been  named  associate 
publisher  for  Northampton  County. 
He  will  be  responsible  for  tying 
together  all  facets  of  the  newspaper 
business  —  editorial,  sales,  circula¬ 
tion,  marketing  and  community 
relations  —  for  the  Morning  Call’s 
bureaus  in  Bethlehem  and  Easton. 

The  Morning  Call  also  promoted 
Matthew  O.  Miller  to  major 
account  sales  representative  in  the 
advertising  department.  He  had 
served  as  retail  advertising  sales  rep¬ 
resentative  since  1982. 

*  *  * 

Jack  Schwartz,  a  former  News- 
day  city  editor  who  \eft  15  years  ago  to 
join  the  New  York  Times,  has  rejoined 
Newsday  as  book  editor. 

Schwartz  formerly  edited  the  Times’ 
arts  and  theater  pages  and  its  Sunday 
Arts  and  Leisure  section. 

*  *  * 

Kurt  Johnson  has  been  named 
managing  editor  of  the  York  (Neb.) 
News-Times.  He  replaces  Linda  Har¬ 
rison,  who  resigned. 

Johnson  comes  to  the  News-Times 
from  the  Clear  Lake  (Calif.)  Observer 
where  he  was  managing  editor  for  the 
past  two  years. 

*  *  * 

Dow  Jones  &  Co.  has  appointed 
David  D’Orgee  to  the  new  position  of 
advertising  director,  I  ondon  territo¬ 
ries,  Dow  Jones  International  Mar¬ 
keting  Services,  Inc. 

DJIMS  sells  advertising  abroad  for 
the  Wall  Street  Journal  and  other  DJ 
publications. 

4<  4c  4c 

ECK  Spahich,  former  (Tex.) 

News-Herald  editor,  has  been  named 
public  relations  director  of  Golden 
Plains  Community  Hospital,  Borger. 

George  White,  editor  of  the  Kerr- 
ville  (Tex.)  Mountain  Sun,  has  been 
promoted  to  publisher,  succeeding 
James  Salter  who  remains  with  the 
newspaper  as  general  manager. 

Billy  Nabours,  sports  editor  of  the 
Weatherford  (Tex.)  Democrat  joined 
the  Mountain  Sun  as  assistant  editor. 

Doug  Campbell  joined  parent 
company  Main  Street  Media,  Inc., 
Houston,  as  comptroller. 
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OBITUARIES 


John  Hogan,  70,  a  veteran  Voice 
of  America  correspondent,  died  May 
28. 

Hogan,  who  began  his  career  with 
WCSH  in  Portland,  Maine,  worked  in 
many  Voice  of  America  bureaus 
around  the  world  for  30  years  before 
he  retired  in  1979.  He  was  a  former 
president  of  the  Radio  and  Television 
News  Directors  Association. 

In  1981,  Hogan  became  a  commen¬ 
tator  for  KHPR,  Hawaii’s  public 
radio  station,  and  continued  his 
reports  until  about  six  months  ago. 

*  *  * 

David  Loth,  88,  author  of  almost 
50  books,  died  May  29  in  Boulder, 
Colo. 

His  books  ranged  from  The  Erotic 
in  Literature  to  Public  Plunder,  a  his¬ 
tory  of  graft  in  America. 

Loth  was  a  journalist  for  20  years  in 
the  United  States,  Spain  and  Austra¬ 
lia.  Among  the  many  newspapers  he 
worked  for  were  the  New  York  Times 
and  New  York  World. 

♦  *  ♦ 

Arthur  L.  Nichols,  54,  retail 
advertising  manager  of  the  Post-Tele¬ 
gram  Newspapers ,  Bridgeport, 
Conn.,  died  June  12. 


Nichols,  who  had  been  with  the 
newspapers  for  31  years,  became 
retail  advertising  manager  in  Septem¬ 
ber  1987.  Previously,  he  had  been  in 
classified  and  advertising  sales. 

*  *  * 

Robert  B.  Kimball,  73,  retired 
editor  of  the  Berkshire  Eagle  in  Pitts¬ 
field,  died  May  30  at  his  Richmond, 
Mass.,  home. 

He  had  previously  worked  for 
newspapers  in  Cleveland  and  Muske¬ 
gon,  Mich.,  and,  for  a  brief  time,  at 
the  Wall  Street  Journal. 

*  *  * 

Pierre  LaBONTE  Jr.,  95,  whose 
Fall  River,  Mass.,  advertising 
agency,  Pierre  LaBonte  Jr.  Co.,  rep¬ 
resented  some  60  newspapers  in  the 
New  England  states  from  1921  to 
1972,  died  May  30  in  Fall  River. 

*  *  * 

Ted  Damata,  79,  former  assistant 
sports  editor  of  the  Chicago  Tribune 
died  May  22  after  a  lingering  illness. 

A  prize-winning  newspaperman 
whose  career  spanned  six  decades, 
Damata  four  years  ago  was  inducted 
into  the  Hockey  Hall  of  Fame  in 


Toronto  in  recognition  of  his  cover¬ 
age  of  the  sport. 

Damata  began  his  newspaper 
career  in  1929  with  the  Chicago  Daily 
News  and  was  an  assistant  sports  edi¬ 
tor  of  the  Chicago  Daily  Times.  He 
joined  the  Tribune  in  the  late  i940s 
after  the  Times  merged  with  the  Chi¬ 
cago  Sun. 

*  *  * 

Lucius  Pride  “Pat”  Yale,  79,  a 
reporter,  editor  and  bureau  chief  dur¬ 
ing  37  years  with  the  Associated 
Press,  died  May  19  in  Branford, 
Conn.,  of  cancer.  He  had  retired  as 
Connecticut  bureau  chief  in  1971. 

*  *  * 

Warren  Judson  Brier,  57,  former 
dean  of  the  University  of  Montana 
School  of  Journalism  and  a  UM  pro¬ 
fessor  for  26  years,  died  of  cancer 
June  7. 

Brier  joined  the  UM  faculty  in  1%2 
as  an  associate  professor.  He  was 
promoted  to  professor  in  1967  and 
became  dean  of  the  journalism  school 
the  next  year. 

In  1982,  Brier  resigned  as  dean  to 
devote  his  energies  full  time  to  teach¬ 
ing,  research  and  writing. 


TMFORMCR? 
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LEGAL  BRIEFS 

Judge  dismisses 
iibei  charges 

Libel  complaints  by  a  former  New 
York  City  medical  examiner  against 
seven  medical  experts  who  were 
quvHed  in  articles  in  the  New  York 
Times  on  allegations  that  he  had  mis¬ 
managed  his  office  were  dismissed  by 
Justice  Elliot  Wilk  of  the  New  York 
State  Supreme  Court  in  Manhattan. 

The  dismissal  is  seen  as  an  indica¬ 
tion  that  the  entire  case,  which  in¬ 
cludes  the  Times  itself,  may  be  dis¬ 
missed. 

Dr.  Elliot  Gross  sued  the  Times 
after  it  published  a  series  of  articles 
beginning  in  January  1985  that  inves¬ 
tigated  his  performance  as  medical 
examiner  for  New  York  City. 

Gross  said  the  articles  accused  him 
of  ineptitude  and  misconduct,  includ¬ 
ing  wrongfully  changing  autopsy 
results  and  death  certificates  to  pro¬ 
tect  the  police  or  other  authorities. 

The  former  medical  examiner  also 
charged  the  defendants  with  making 
“extreme  and  outrageous”  state¬ 
ments  as  part  of  a  conspiracy  to  force 
him  out  of  office. 

In  dismissing  the  complaints,  Wilk 
said  the  defendants  were  served 
notices  of  the  suit  improperly  and 
were  not  subject  to  the  court's  juris¬ 
diction.  He  also  stated  that  the  defen¬ 
dants  did  not  libel  Gross. 

“The  law  does  not  impose  an  obli¬ 
gation  to  publish  only  favorable  opin¬ 
ion,”  Wilk  stated,  in  ruling  that  their 


comments  were  protected  opinion. 

“This  is  a  major  step  in  the  dis¬ 
missal  of  the  case  and  the  ultimate 
vindication  of  the  Times,”  said  Floyd 
Abrams,  attorney  for  the  newspaper. 
He  said  the  Times  has  not  decided 
whether  it  will  move  to  have  the  entire 
suit  thrown  out. 

—  AP 

Court  says  editorial 
content  wasn’t  why 
paper  lost  funding 

The  Colorado  Court  of  Appeals  has 
upheld  a  lower  court  decision  that 
editorial  content  of  the  Pikes  Peak 
News,  a  student  newspaper  at  Pikes 
Peak  Community  College  in  Colorado 
Springs,  was  not  a  factor  in  a  decision 
to  end  funding  for  the  paper. 

Denver  District  Judge  Edward  E. 
Carelli  had  ruled  that  the  newspaper’s 
uncooperative  answer  to  a  Student 
Senate  budgeting  request  was  the  key 
factor  in  a  decision  to  end  funding  for 
the  newspaper. 

Journalism  instructor  Judith  Olson 
and  several  student  editors  filed  the 
lawsuit  claiming  the  cutoff  of  money 
was  in  retaliation  for  the  paper’s  edi¬ 
torial  content.  Carelli  said  the  plain¬ 
tiffs  lacked  standing  to  bring  the 
action. 

The  appeals  court  noted  in  its  ruling 
in  favor  of  Pikes  Peak  that  the  trial 
court  “determined  the  motivation  for 


the  funding  cutoff  was  that  the  News 
staff  was  uncooperative  toward  the 
members  of  the  Student  Senate,  parti¬ 
cularly  with  regard  to  fiscal  matters, 
and  that  the  decision  was  not  moti¬ 
vated  by  conduct  protected  under  the 
First  Amendment.” 

—  AP 

Australia  High  Court 
nixes  Britain  bid  to 
ban  spy  book  there 

Australia’s  highest  court,  the 
seven-judge  High  Court  in  the  capital 
of  Canberra,  has  ruled  against  Britain 
in  its  final  bid  to  supress  publication 
of  a  former  intelligence  agent’s 
memoirs  in  that  country. 

The  judges  accepted  Britain’s  cori- 
tention  that  Spycatcher  author  Peter 
Wright  was  bound  by  a  lifetime  oath 
of  silence  about  his  25  years  with  the 
M15  counterespionage  agency,  but 
they  said  Australian  courts  had  no 
jurisdiction  to  enforce  a  British  secu¬ 
rity  regulation. 

They  unanimously  rejected  the 
British  government’s  attempt  to  seize 
all  profits  from  the  book  and  to  pre¬ 
vent  its  further  publication  in  Austra¬ 
lia. 

The  British  government  still  hopes 
to  block  Spycatcher  in  Britain,  where 
it  has  banned  the  book  and  brought  a 
half-dozen  court  cases  to  prevent 
newspapers  from  publishing  extracts. 

The  book  alleges  that  the  security 
service  eavesdropped  on  foreign 
embassies,  burgled  offices,  stole 
documents,  plotted  assassination 
attempts  and  discussed  how  to  bring 
down  Harold  Wilson’s  Labor  Party 
government  in  the  1970s. 

Supreme  Court 
rules  in  favor 
of  cable  tv 

The  U.S.  Supreme  Court  has 
upheld  a  lower  court  ruling  that  cable 
television  has  no  obligation  to  carry 
all  local  television  stations. 

The  Court  left  undisturbed  a 
Washington,  D.C.,  federal  appeals 
court  decision  striking  down  the  Fed¬ 
eral  Communications  Commission’s 
“must  carry”  rule  as  unconstitutional 
for  violating  cable  carriers’  free 
speech  rights. 

The  decision  was  received  with  dis¬ 
may  by  associations  representing 
broadcasters  and  public  television 
stations. 
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everyone  needs  the  PC! 


First  it  seemed  that  just  one  newspaper  department  needed  a  PC,  then  other  departments 
began  to  see  the  benefits  of  having  a  PC.  Suddenly,  all  the  departments  needed  a  PC!  Does  this 
sound  familiar? 

Over  the  past  5  years.  Personal  Computers  have  been  playing  an  increasingly  important  role  in 
the  newspaper  industry  and  more  and  more  newspapers  are  relying  on  these  time-saving  (and 
money-saving)  wonder  machines.  Newspapers  are  using  PCs  in  editorial,  classified,  produc¬ 
tion,  advertising,  circulation  and  general  business.  E&P  recognizes  the  important  role  the  PC  is 
playing  in  the  newspaper  industry  and  therefore  in  the  working  lives  of  our  readers.  Our  readers 
want  and  need  to  know  more  about  the  PC,  its  applications,  peripheral  capabilities,  programs 
available ,  costs,  installation  and  varieties.  That’s  why  we’ve  decided  to  do  an  extensive  special 
editorial  focus  on  the  Personal  Computer  and  how  it  relates  to  the  newspaper  industry. 

You’ll  want  to  have  your  PC  equipment  or  PC  related  products  showcased  in  E&P’s  special 
September  3rd  Personal  Computer  issue.  This  issue  will  be  read  by  over  81,000*  newspaper 
professionals  and  is  sure  to  be  a  big  and  popular  issue.  Don’t  miss  this  exclusive  advertising 
opportunity  for  your  products! 

*includes  pass-along  readership. 

CM±  NOW  AND  RESERVE  YOUR  SPACE! 

Advertising  Deadlines:  Space  Reservations:  August  24  Advertising  Material:  August  26 

EcBlor&Publislier^ABP 

my  1 1  West  191h  Street  •  New  York,  N  Y.  1001 1  •  212  675  4360  ANn\ 

FAX#  21 2  929  1 259 


NEWS/TECH 


Portable  photo  transmitters 

AFP  began  its  U.S.  digital  photo  system  over  a  year  ago;  AP  to  start 
its  digital  system  later  this  year;  Reuters  has  an  electronic  picture  desk 


By  George  Garneau 

The  age  of  color  newspapers  and 
digital  communications  has  begun  to 
change  the  way  news  photographers 
operate. 

A  new  generation  of  portable  photo 
transmitters  is  freeing  photographers 
from  having  to  use  darkrooms  and 
enlargers  to  make  prints  on  photosen¬ 
sitive  paper  with  typewriter-written 
captions.  Instead,  the  new  machines 
convert  processed  35-millimeter  film 
into  electronic  data,  captions  are 
added  electronically  and  complete 
photos  are  transmitted  via  phone 
lines. 

The  transmitters  are  being  put  to 
work  by  wire  services  gearing  up  their 
photo  systems  to  switch  from  han¬ 
dling  analog  data  to  faster  and  more 
reliable  digital  data. 

New  photo  systems  arc  pushing 
digital  electronics  to  the  bottom  of  the 
news  picture  chain:  the  photogra¬ 
pher. 

The  goal  is  digital  handling  from  the 
source;  to  retain  the  highest  fidelity 
by  capturing  images  in  digital  form. 
But  to  work  with  existing  analog 
equipment,  information  is  being  con¬ 
verted  to  analog  form  to  operate  cur¬ 
rent  printers. 

A  new  generation  of  digital  elec¬ 
tronic  darkrooms  has  begun  to 
emerge  in  newspaper  newsrooms  and 
several  digital  photo  printers  are 
being  developed. 

Transmitters  operating  from  film 
have  gone  into  operation  this  year  at 
Agence  France  Press,  whose  U.S. 
digital  photo  system  started  over  a 
year  ago,  and  the  Associated  Press  is 
scheduled  to  start  its  digital  system 
later  this  year. 

United  Press  International  is  look¬ 
ing  for  a  transmitter  and  picture  desk 
and  plans  digital  transmissions  later 
this  year.  Reuters  has  a  picture  desk, 
a  digital  delivery  system  planned,  and 
is  looking  for  a  transmitter. 

AFP,  the  French  international 
news  service  that  operates  its  largest 
bureau  in  Washington,  D.C.,  has 
begun  sending  photos  with  its  Dixel 
2000  transmitter  built  by  Hasselblad, 


the  Swedish  camera  concern,  as  part 
of  AFP’s  all-digital  photo  delivery 
system. 

AFP  in  January  used  the  Dixel,  also 
described  as  a  portable  darkroom,  to 
send  pictures  from  Algeria  to  Paris  of 
the  Paris-Dakar  motorcycle  rally. 
Dixel  is  part  of  a  modernization  of  the 
10-year-old  picture  service  that  went 
international  in  1985  and  has  been 
used  to  penetrate  the  U.S.  market, 
where  it  has  about  20  media  clients. 

The  upgrade  includes  Dixel  for 
input,  digital  satellite  delivery  and 
electronic  darkrooms  for  receiving 
and  processing  pictures  digitally. 

“We  have  got  it.  It’s  a  reality,” 
Tony  Hileman,  AFP  marketing 
executive,  said  of  the  all-digital  sys¬ 
tem. 

He  said  AFP  has  purchased  80 
Dixel  transmitters  for  worldwide 
photo  operations  and  has  begun 
phasing  20  into  U.S.  operations. 


speed  of  9,600  bits  per  second  at  a  10- 
1  data  compression  ratio.  Its  resolu¬ 
tion  is  listed  at  2048  by  1375  pixels. 

Reuters  is  seeking  to  develop  a  digi¬ 
tal  transmitter  with  the  goal  of  digitiz¬ 
ing  pictures  at  the  source.  It  is  testing 
its  electronic  picture  desk  at  five 
major  newspapers  in  North  America 
and  has  installed  one  on  contract  at 
the  St.  Louis  Post-Dispatch,  accord¬ 
ing  to  Mitch  Koppelman,  a  Reuters 
photo  marketer.  Reuters  plans  to  test 
its  digital  network  in  1989  and  move  to 
digital  transmission  in  1990. 

“The  new  transmitter  is  ’actually  a 
miniature  electronic  darkroom  that 
weighs  less  than  30  pounds  and  fits 
under  an  airplane  seat,”  observed 
Hal  Buell,  AP  assistant  general  man¬ 
ager  for  photos. 

The  new  transmitters  will  eventu¬ 
ally  replace  the  last  generation  of  por¬ 
table  analog  transmitters,  used  by 
photographers  since  the  mid-’70s  to 


A  new  generation  of  digital  electronic  darkrooms 
has  begun  to  emerge  in  newspaper  newsrooms  and 
several  digital  photo  printers  are  being  developed. 


AFP  markets  two  electronic  dark¬ 
rooms.  The  high-end  Impact  system 
can  cost  $125,000  to  $250,000  and  the 
Image  Terminal,  a  100-picture 
machine,  has  sold  35  units  in  Europe 
and  is  being  tested  at  the  Memphis 
Commercial  Appeal  and  Washinf>ton 
Post,  Hileman  said. 

Maria  Mann,  AFP  managing  editor 
for  the  Americas,  said  the  Dixel  trans¬ 
mitted  color  photos  of  post-summit 
events  in  London  to  U.S.  clients. 

“We’re  fairly  happy  with  it.  It 
saves  a  lot  of  time  and  a  lot  of  motion. 
Results  are  improving  all  the  time. 
Color  transmissions  in  particular  are 
looking  good,”  Mann  said,  noting 
software  improvements  were  con¬ 
tinuing. 

Dixel  takes  two  minutes  to  send 
black-and-white  pictures,  six  for 
color,  in  error-corrected  form  at  a 


transmit  from  prints. 

AP  has  used  the  Leafax  35  trans¬ 
mitter  from  Leaf  Systems  Inc.  of 
Natick,  Mass.,  to  send  pictures  from 
the  Kentucky  Derby  and  the  Reagan- 
Gorbachev  summit  in  Moscow.  It 
works  from  color  or  black-and-white 
negatives  or  transparencies  and  can 
output  a  black-and-white  print  or 
color  separations.  It  scans  digitally 
and  can  transmit  in  digital  or  analog 
form. 

With  about  20  Leafax  machines 
currently,  AP  plans  to  equip  all  95  of 
its  U.S.  photographers,  Buell  said, 
adding  about  15  or  20  more  have  been 
sold  to  newspapers. 

Leafax  was  developed  by  Leaf  with 
help  from  AP  and  is  distributed  exclu¬ 
sively  by  AP  for  about  $15,000.  Pack¬ 
aged  in  a  suitcase  containing  key- 
(Continued  on  page  41) 
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t  Inyourrace 
printing  deadlines,  success 
means  lunning  loiter 


At  hruger,  we've  developed  a  numbev  of  ways 
to  help  you  meet  your  deadlines. 

And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper' 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  li-Index,  a 
hruger- developed  program 
that.eontinujfly^evaluates  - 
the  relative  strength  of  the 
newsprint 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 
to  outer  edge. 

Our  delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  hruger. 


r 


KrCiger 

We  re  making  news  in 
newsprint  lechnology. 


for  paper  samples  and  specifications, 
contact  a  Kruger  sale.<  representative 
or  our  Dew  York  Sales  Office: 
489-5th  Ave.  lYew  York,  n,Y.  10017 
(212)  697-9700 


TECHNICAL  BRIEFS 


Prime  Computer 
to  implement 
UNIX  system 

Prime  Computer  Inc.  reported  it 
will  implement  the  UNIX  operating 
system  on  its  50  Series  32-bit  supermi¬ 
nicomputers,  which  currently  run  the 
PRIMOS  operating  system. 

Prime  will  continue  PRIMOS 
development,  support  and  marketing. 
Users  can  specify  their  choice  of 
operating  system  according  to  appli¬ 
cation  software  needs. 

Xyvision  to 
acquire  Contex 

j  Xyvision  Inc.  will  acquire  three- 
year-old  Contex  Graphics  Systems 
!  Inc. 

The  developer  and  marketer  of 
computer-based  systems  for  color 
package  design  and  production  will 
become  a  Xyvision  subsidiary. 

“The  color  capabilities  of  the  Con¬ 
tex  system,”  said  Xyvision  chairman 
and  chief  executive  officer  Laurence 
S.  Liebson,  “provide  a  technology 
base  on  which  to  build  next-genera¬ 
tion,  full-color  capability  for  profes¬ 
sional  publishing.” 

Xyvision  also  announced  a  fourth- 
quarter  loss  (before  extraordinary 
credit)  of  $274,000,  or  50  per  share, 
compared  with  earnings  of  $730,000, 
or  120  per  share  (before  extraordinary 
credit)  in  the  same  quarter  the  year 
before.  Revenues  were  up  to  over  $10 
million  compared  with  almost  $8.75 
million  for  last  year’s  fourth  quarter. 

For  the  fiscal  year,  ended  Mar.  31, 
the  company  sustained  a  loss  of 
$248,000  before  extraordinary  credit, 
compared  with  annual  earnings  of 
over  $2.5  million  before  extraordin¬ 
ary  credit  a  year  earlier.  Year-to-year 
sales  figures  were  up  30%  from  over 
$26.75  million  to  over  $34.75  million. 
Liebson  said  effects  of  cost-reduction 
programs  will  not  be  seen  until  fiscal 
1989. 

Aldus  Pagemaker 
wins  five  awards 

Aldus  Corp.’s  PageMaker  received 
five  awards  from  the  National  Com-i 
puter  Graphics  and  Software 
Publishers  associations. 

Pagemaker  version  3.0,  brought  out 
earlier  in  the  spring,  was  voted  “Best 


Overall  Product”  among  the  six  best¬ 
selling  page  composition  programs 
for  both  Apple  Macintosh  and  PC 
environments. 

The  PC  version  also  won  for  “Best 
Typographic  Features”  and  “Most 
Flexible  Design  Tool.”  Version  3.0 
includes  support  for  long  documents, 
enhanced  graphics  capabilities  and 
user  interface  improvements,  includ¬ 
ing  20  ready-made  templates. 

Harris  will 
combine  two 
divisions 

Harris  will  combine  its  Lanier  Busi¬ 
ness  Products  and  Information  Sys¬ 
tems  sectors  under  the  latter’s  name, 
with  eight  divisions  that  represented 
almost  $640  million  in  fiscal  1987 
sales. 

Harris  chairman  John  T.  Hartley 
said  consolidation  of  the  eight  units 
“allows  us  to  leverage  our  resources 
for  greater  productivity,  increased 
competitiveness  and  higher  levels  of 
customer  service.” 

Information  Systems  senior  vice 
president  James  R.  Oyler  will  head 
the  expanded  sector,  the  only  one  to 
post  lower  sales  and  an  earning  loss 
for  the  last  (third)  quarter. 

Harris  also  announced  election  of 
Robert  Cizik,  chairman  and  president 
of  Cooper  Industries  Inc. ,  to  its  board 
of  directors,  replacing  David  C. 
Scott,  who  retired  last  October.  Cizik 
is  a  director  of  the  Machinery  and 
Allied  Products  Institute  and  a  mem¬ 
ber  of  the  Conference  Board. 

ECRM  fills 
sales  posts 

ECRM  has  filled  the  new  positions 
of  national  sales  manager  and  OEM 
marketing  manager. 

Vincent  Cooper  assumes  the  sales 
position,  with  responsibility  for  the 
field  sales  force  in  established  mar¬ 
kets,  as  well  as  expansion  into  elec¬ 
tronic  publishing  markets.  His  14- 
year  experience  includes  positions 
with  Varityper  and  Xerox. 

Kenneth  R.  Hillier  was  promoted 
to  the  OEM  job  from  his  position  as 
marketing  applications  specialist 
responsible  for  dealer  management  in 
the  Far  East  and  Australia.  The  posi¬ 
tion  seeks  to  service  a  “growing  num¬ 
ber  of  Autokon  OEM  accounts,” 
among  them  Camex,  Xenotron  and 
Xyvision. 


RZ  Color  sells 
another  color 
scanner  to  Gannett 

RZ  Color  Systems  has  sold  its  40th 
color  scanner  to  Gannett  Corp., 
which' has  now  purchased  four  210L 
laser  scanners,  16  4050E  color  scan¬ 
ners  and  20  200S  color  scanners. 

The  210L  and  200S  have  on-line 
interactive  previewing  and  can  work 
from  color  negatives  as  well  as  trans¬ 
parencies  and  reflective  media.  The 
210L  offers  color  separation  with 
electronic  dot  generation.  On-screen 
simulation  of  press  proofs  provides 
information  on  paper  color,  dot  gain 
and  ink  hue,  density  and  trapping. 

The  systems  utilize  single-channel 
optics  without  color  filters,  passing 
“10  times  more  light  to  .  .  .  the  [one] 
photomultiplier,”  according  to  the 
manufacturer. 

Capital  expenses 
for  ANPA  papers 
reach  $1.2  billion 

Capital  expenditures  for  member 
newspapers  of  the  American  News¬ 
paper  Publishers  Association 
amounted  to  $1.2  billion  last  year  on 
projects  ranging  from  new  or 
expanded  plants  to  printing  presses 
and  other  machinery. 

Estimates  for  1988  surpass  $1.6  bil¬ 
lion,  according  to  recently  released 
ANPA  survey  results. 

Of  those  figures,  plant  construc¬ 
tion/modernization  and  real  estate 
purchases  accounted  for  $280.6  mil¬ 
lion  last  year  (almost  $200  million 
below  1986  spending);  but  for  1988, 
plant  and  land  spending  is  expected  to 
rise  to  $540  million. 

Figures  are  based  on  responses 
from  half  the  1,100  newspaper  plants 
contacted  in  the  survey. 

Taylor  named 
president  of 
Great  Northern 

Great  Northern  Nekoosa  Corp.  has 
named  Nekoosa  Papers  vice  presi¬ 
dent  Raymond  H.  Taylor  president  of 
Great  Northern  Paper. 

Before  joining  Nekoosa  Papers  in 
1982,  Taylor  had  “extensive  produc¬ 
tion  experience  in  newsprint  and 
other  groundwood  printing  papers.” 
He  assumes  the  post  formerly  held  by 
Robert  F.  Bartlett. 
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Use  this  handy  order  form  to  order: 

1988  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  nov.,  i987) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  i988) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name  _ _ _  Title _ 

Company _ _ _ 

Nature  of  Business _ 

Address  _ _ _ _ Ste./Apt. _ 

City _ _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


Enclose  this  card 
with  your  payment. 
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Newspaper  company  sues  equipment  firm 


The  Advertiser  Co.,  publisher  of 
the  Montgomery  Advertiser  and  the 
Alabama  Journal,  has  filed  suit  for 
$9.4  million  in  compensatory  and 
punitive  damages  against  Nashua, 
N.H. -based  ImagiTex  Inc.,  alleging 
“improper  performance"  of  image 


since  1986,  the  manufacturer  has  been 
“unable  or  unwilling  to  repair  the 
scanning  system  to  make  it  opera¬ 
tional  and  has  admitted  that  the  scan¬ 
ning  system  cannot  and  will  not  effect 
fully  computerized  and  automatic 
full-page  composition.” 


erature,  “The  scanner’s  solid-state 
digitizing  is  superior  to  costly, 
mechanical,  laser-based  scanning 
systems  .  .  .  [and]  is  more  readily 
integrated  into  host  systems  as  an 
input  digitizer  peripheral." 

Longview  papers 
buy  PC  system 

Longview  (Wash.)  Publishing  Co. 
purchased  a  39-terminal  TECS/2  by 
Morris  front-end  system  from  Infor¬ 
mation  International  Inc.  for  its 
BeWevue  Journal-American  and  three 
weeklies. 

The  PC-based  system  will  produce 
classified  ads  at  all  papers  and  serve 
editorial  functions  at  the  weeklies. 
The  installation  is  part  of  the 
publisher’s  five-year  plan  for  produc¬ 
tion  modernization. 

The  system,  as  well  as  help  with  its 
use,  will  also  be  made  available  to  the 
area’s  high  school  journalists  for  pro¬ 
ducing  school  newspapers. 

Illinois  State 
Univ.  gets 
technical  grant 

Illinois  State  University  has 
received  a  $170,463  grant  from  the 
Graphic  Arts  Education  and 
Research  Foundation  for  develop¬ 
ment  of  a  curriculum  and  instruc¬ 
tional  materials  for  teachers  in  the 
area  of  computer-aided  publishing. 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEED 


QUIPP  SYSTEMS,  INC. 

9270  N.W.  lOOth  STREET 
MIAMI,  FLORIDA  33178 

(305)  884-5204 


stations  used  for  pagination. 

Filed  in  mid-March  in  U.S.  District 
Court  in  Montgomery,  Ala.,  the  suit 
“contends  that  the  two  scanners  and 
software  it  agreed  to  purchase  for 
$328,950  from  ImagiTex  were  unreli¬ 
able  and  ineffective  and  did  not  per¬ 
form  as  promised,”  according  to  an 
Advertiser  Co.  statement. 

According  to  ImagiTex,  it  is  the 
first  time  it  is  involved  in  litigation 
over  one  of  its  products. 

“ImagiTex  has  six  hundred  sys¬ 
tems  and  scanners  delivered  through¬ 
out  the  world  [and]  this  is  our  first  that 
has  resulted  in  litigation,”  said  com¬ 
pany  spokesman  Jeffrey  D.  Glidden. 
“We  are  going  to  defend  it  aggres¬ 
sively,”  he  added. 

The  Advertiser  Co.  contends  that 


Portable 

(Continued  from  page  38} 


board  and  small  monitor,  it  weighs  26 
pounds.  Besides  writing  captions, 
editing  functions  include  zoom,  rota¬ 
tion,  cropping  and  contrast  and 
brightness  control.  Resolution  is 
listed  as  2,000  by  3,(KK)  pixels,  more 
than  double  the  information  in  a  stan¬ 
dard  wire  photo.  It  transmits  a  color 
photo  in  two  minutes  digitally,  nine 
minutes  analog.  In  practice,  photog¬ 
raphers  are  transmitting  analog  sig¬ 
nals,  he  said. 

AP’s  PhotoStream  digital  satellite 
system  is  scheduled  to  start  later  this 
year,  though  it  will  be  years  before 
analog  becomes  obsolescent,  Buell 
said.  AP’s  electronic  darkrooms  are 
in  testing  at  four  major  newspapers, 
including  the  Chicago  Tribune,  where 
photos  are  received  electronically 
and  moved  into  a  Scitex  electronic 
color  page  makeup  system. 

UPI,  seeking  to  develop  an  inte¬ 
grated  photo  and  graphics  delivery 
system,  has  sought  proposals  from  a 
number  of  vendors  after  over  a  year  of 
tests  of  its  previously  announced 
Pyxys  digital  photo  delivery  and  pro¬ 
cessing  system  proved  “inconclu- 


It  is  the  publisher’s  position  that  the 
equipment  “did  not  properly  digitize 
graphics,  making  total  pagination 
impractical  or  impossible,”  a  com¬ 
pany  statement  concluded. 

ImagiTex  management  was 
informed  that  “all  contractual  com¬ 
mitments  have  been  met,  as  agreed 
upon  with  the  Advertiser  Co.  in 
1985,”  according  to  a  memorandum 
dating  from  late  April  that  notes  the 
“complaint  is  without  merit.” 

According  to  ImagiTex,  the  Adver¬ 
tiser’s  1985  order  was  placed  to  carry 
out  plans  for  integration  of  an 
ImagiTex  subsystem  with  other  man¬ 
ufacturers’  ad  layout,  editorial,  and 
image  recording  equipment.  Installa¬ 
tion  and  integration  was  completed 
the  following  June. 

According  to  the  Advertiser  Go.,  it 
was  among  the  first  total  pagination 
efforts  by  U.S.  newspapers. 

The  equipment  involved  is  a  Model 
3334  image  station,  consisting  of  a 
Series  1000  Intelligent  Scanner,  an 
image  server-processor  module, 
color  display  workstation  and 
IMPACT  proprietary  software  devel¬ 
oped  by  ImagiTex  for  its  Image  Sta¬ 
tion  3000  Series. 

Management  of  the  newspapers, 
with  combined  daily  circulation  of 
67,000,  changed,  after  the  equipment 
purchase,  in  1986-87.  The  papers  con¬ 
tend  that  the  ImagiTex  digital  scanner 
cannot  effect  full-page  electronic 
composition  owing  to  (1)  a  failure  to 
bridge  imaging  devices,  preventing 
merger  of  ad  and  editorial  graphics  on 
a  page  because  “ImagiTex  output 
currently  must  be  ‘hardwired’  to  an 
imaging  device”;  (2)  simultaneous 
graphics  manipulation  and  output  is 
impossible,  making  “the  concept  of 
pagination  impossible  using  the  Ima¬ 
giTex  system  in  our  production 
cycle”;  (3)  inadequate  system  speed 
in  graphics  output  handicaps  pagina¬ 
tion  by  deadline. 

The  Advertiser  Co.  also  alleges  the 
“hardware/software  is  extremely 
unreliable,”  with  “at  least  a  50%  out- 
of-commission  rate”  since  installa¬ 
tion. 

According  to  ImagiTex  product  lit¬ 
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SYNDICATES 


He  argues  the  case  for  local  cartooning 


Lee  Judge  of  the  K.C.  Times  tells  AAEC  attendees  that  they  should 
think  more  about  effectiveness  and  less  about  fame  and  fortune 


toon  about  a  deadly  Kansas  City 
intersection  (after  doing  his  own 
reporting)  that  led  to  improvements  a 
week  later. 

“I  dt  I’t  think  there’s  any  issue  too 
small  to  fight,”  asserted  Judge,  who 
was  formerly  syndicated. 

He  said  Arkansas  Gazette  editorial 
cartoonist  George  Fisher  —  whose 
work  has  helped  bring  about  positive 
change  in  Little  Rock  and  the  state  — 
“should  be  our  standard.” 

Legendary  cartoonist  Thomas  Nast, 
added  Judge,  is  best  known  for 
his  highly  effective  attacks  on  a  local 
figure  —  the  corrupt  Boss  Tweed  of 
New  York  City. 

Judge  emphasized  that  local  edi¬ 
torial  cartoonists  can’t  always  have 
this  kind  of  impact.  “You’re  only  part 
of  the  process,”  he  observed.  “But 
you  have  a  part.  When  you  get  to  have 
an  effect  once  in  a  while,  it’s  tremen¬ 
dously  gratifying.” 

The  Times  staffer  did  warn  AAEC 
attendees  of  some  of  the  potential 
pitfalls  of  local  cartooning  —  includ¬ 
ing  a  “much  bigger  possibility  of  law¬ 
suits”  as  well  as  strong  reactions  from 
satirized  officials  and  readers  in  gen¬ 
eral. 

But  editorial  cartoonist  Bill  DeOre 
of  the  Dallas  Morning  News  and  New 
York  Times  Syndication  Sales  Corpo¬ 
ration,  speaking  during  the  audience 
discussion  following  Judge’s 
remarks,  said:  “I’d  rather  get  nega¬ 
tive  response  than  no  response  at 
all.” 

Besides,  DeOre  added,  readers 


By  David  Astor 

Many  editorial  cartoonists  desire 
high  salaries,  syndication,  fame,  and 
Pulitzer  Prizes.  And  they  believe  the 
only  way  to  achieve  these  goals  is  to 
draw  mostly  national  and  international 
rather  than  local  cartoons. 

This  is  what  Kansas  City  Times 
editorial  cartoonist  Lee  Judge  sees  his 
peers  doing,  and  he  doesn’t  like  it. 

Judge,  speaking  at  the  Association 
of  American  Editorial  Cartoonists 
(AAEC)  convention  in  Milwaukee 
earlier  this  month,  noted  that  this  kind 
of  ambition  is  usually  futile  anyway. 

“A  handful  of  editorial  cartoonists 
make  over  $100,000  a  year,”  he  said. 
“You’d  be  better  off  financially  going 
into  advertising.” 

Judge  added:  “Few  editorial  car¬ 
toonists  have  over  100,  200,  or  300 
papers.  Fifty  is  considered  pretty 
good.  But  it’s  not  enough  to  retire  in 
the  South  of  France  on.” 

He  further  observed  that  “no  one  in 
this  room  is  as  recognizable  to  the 
public  as  the  local  weatherman,”  and 
that  at  least  90%  of  the  300  or  so  full¬ 
time  editorial  cartoonists  in  the  U.S. 
will  never  receive  a  Pulitzer. 

“And  if  you  win  a  Pulitzer  once, 
you  want  to  win  it  twice  to  prove  the 
first  one  wasn’t  a  fluke,”  commented 
Judge.  “If  you  win  it  twice,  you  want 
a  third  ....  It  never  ends.  Even 
guys  we  think  are  very  successful  are 
not  as  successful  as  they  want  to  b^.” 

It’s  time,  continued  Judge,  fOr  edi¬ 
torial  cartoonists  to  “redefine”  their 
ideas  of  success  —  and  start  concdn- 


Lee  Judge  after  addressing  the  AAEC 
convention.  (This  and  six  other  story 
photos  by  David  Astor.) 

trating  more  on  drawing  local  car¬ 
toons. 

A  very  important  goal  for  any  edi¬ 
torial  cartoonist  should  be  “effective¬ 
ness,”  declared  Judge.  “And  if 
you’re  going  to  have  an  effect,  it’s 
locally.  If  you’re  going  to  accomplish 
anything,  it  will  be  in  your  city, 
county,  or  state.” 

Judge,  for  example,  said  it’s  very 
unlikely  that  a  specific  editorial  car¬ 
toon  would  elicit  much  of  a  reaction 
from,  say.  President  Reagan.  But 
Judge  noted  that  he  once  drew  a  car- 


Steve  Benson 


I 


Prices; 


Bill  DeOre 

who  threaten  to  cancel  their  subscrip¬ 
tions  because  of  an  editorial  cartoon 
they  dislike  often  don’t.  They  want  to 
“keep  reading  the  paper  to  hate  you,” 
he  observed. 

Mike  Keefe  of  the  Denver  Post  and 
North  America  Syndicate  (NAS)  said 
he  does  a  local  cartoon  every  Friday, 
and  that  he  gets  more  reader  response 
to  this  than  his  other  cartoons. 

Judge,  however,  said  cartoonists 
have  to  do  more  than  one  or  two  local 
drawings  a  week  to  really  have  an 
impact.  Judge  reported  that  he  has 
satirized  an  “egoinaniacal”  county 
executive  so  frequently  over  the 
years  that  the  official  now  has  “a  lot 
of  baggage  attached  to  him  that  he  has 
to  deal  with.” 

But  it  is  hard  for  some  cartoonists 
to  do  kocal  work.  Self-syndicated 
Houston  Post  staffer  Jimmy  Margu- 


I  \ 


Dwane  Powell 

lies  said  “a  lot  of  editorial  cartoonists 
have  to  move  to  get  a  job”  —  and 
thus  might  not  have  enough  know¬ 
ledge  of,  or  attachment  to,  a  commu¬ 
nity  to  do  good  local  cartoons. 

“You’re  right,”  said  Judge,  who 
has  been  with  the  Times  for  seven 
years.  “It  takes  a  while.” 

But  once  an  editorial  cartoonist 
learns  about  local  issues  and  person¬ 
alities,  he  added,  it’s  harder  to  get 
“aced  out”  of  a  Job  by  another  car¬ 
toonist.  “You  become  a  little  more 
unique  and  a  little  more  valuable,” 
stated  Judge. 

Editorial  cartoonists  who  comment 
on  national  and  international  issues 
often  find  cartoon  ideas  by  reading 
their  newspapers,  and  things  are  no 
different  for  local-oriented  cartoon¬ 
ists.  But  several  AAEC  attendees 
noted  that  there  can  be  more  work  — 


Bill  Sanders 

and  more  opportunity  to  be  a  journal¬ 
ist  —  for  local  cartoonists  seeking 
topics. 

Judge  said  he  makes  it  a  point  to 
become  close  to  Times  reporters  who 
can  inform  him  about  things  even 
before  their  stories  appear  in  the 
paper.  So  if  a  governmental  vote  is 
coming  up,  for  instance.  Judge  can  do 
a  cartoon  before  the  vote  is  taken  — 
and  possibly  influence  the  outcome. 

Dwane  Powell  of  the  Raleigh 
(N.C.)  News  &  Observer  and  Los 
Angeles  Times  Syndicate  added  that  he 
has  done  his  own  reporting  before 
drawing  a  cartoon. 

“You  can  do  your  own  homework 
and  develop  your  own  sources,” 
agreed  Draper  Hill  of  the  Detroit 
News,  who  noted  that  stories  read  by 

(Continued  on  next  page) 
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ONE  PKTTURE  IS  WORTH  A  THOUSAND  READERS. 


Our  Smart  Money  graphics  don't  just  tell  people  how  to  save  with 
savvy  and  spend  with  smarts.  They  show  them.  In  two-column 
detail.  With  lively  illustrations.  And  sometimes,  humorous  style. 

Smart  Money  graphics  can  help  you  beef  up  a  food  cost  article. 
Drive  home  a  feature  about  car  buying.  Raise  the  roof  on  mortgage 


costs.  Even  give  your  readers  a  bird's  eye  view  of  how  much  they 
spend  on  their  pets. 

Call  toll-free  800-445-4555*  for  a  free  sample  of  Smart  Money,  or 
our  other  infographics.  Then  you'll  be  able  to  picture  how  easy  it 
will  be  to  draw  in  more  readers. 


SMART  MONEY 


P.O.  Box  190  •  San  Diego,  CA  92T12-0190 

•Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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{Continued  from  page  43) 
idea-seeking  cartoonists  may  lack 
certain  information  that  was  edited 
out. 

Doing  reportoria!  legwork  could 
lead  editors  to  “take  us  [more]  seri¬ 
ously,”  commented  Steve  Benson  of 
the  Arizona  Republic  and  Tribune 
Media  Services. 

Speaking  of  newspaper  editors, 
DeOre  observed  that  even  those  who 
give  a  staff  political  cartoonist  virtu¬ 
ally  complete  creative  freedom  may 
get  upset  over  hard-hitting  local  car¬ 
toons. 

Judge  acknowledged  that  this  can 
be  a  problem,  and  reported  that  three 
or  four  of  his  cartoon  ideas  are  killed 
each  week.  “You  have  to  fight  tooth 
and  nail,"  he  said.  “It’s  not  just 
handed  to  you  on  a  silver  platter.” 

Bill  Sanders  of  the  Milwaukee  Jour¬ 
nal  and  NAS  said  one  way  political 
cartoonists  might  get  an  editor  to 
approve  a  drawing  is  to  suggest  an 
idea  “more  outrageous  than  you 
planned  and  negotiate  back  to  your 
original  idea.” 

Sanders  added  that  cartoonists 
have  to  avoid  self-censorship.  “If 
you’re  not  constantly  pushing  the 
limits,  you  get  too  comfortable,”  he 
stated.  “You  start  to  eliminate  sub¬ 
jects  from  your  repertoire  [and  only 
draw  cartoons]  you’re  not  going  to  get 
flak  on.” 

“I  do  my  best  stuff,”  said  Judge. 
“If  they  don’t  run  it,  my  conscience  is 
clear.” 

Judge  offered  AAEC  attendees 
these  parting  words:  “1  hope  more  of 
us  learn  to  worry  less  about  plaques 
on  the  wall  and  more  about  changing 
the  world  we  live  in.” 


In  the  foreground  ore  Neil  and  Gretchen  Gould  (seated  at  the  piano)  and  Mort  Walker 
(standing).  In  the  rear  are  Rudy  Tronto  (third  from  left)  and  cast  members.  (Photo  by 

Neal  Walker.) 


Musical  version  of  ‘Beetle  Bailey’ 


It’s  better  to  have  a  track 
record  .  .  .  .” 

The  idea  for  Beetle  Bailey,  the  All- 
American  Musical  dates  back  to  1982, 
when  composer  Neil  Gould  called 
Walker  and  asked  if  he  was  interested 
in  the  idea.  The  cartoonist  said  yes, 
and  promptly  forgot  about  it. 

A  year  later,  Gould  called  back 
armed  with  a  number  of  songs  he  had 
written  with  his  wife  Gretchen.  A 
variety  of  styles  were  used  —  includ¬ 
ing  ballads,  jazz,  rap,  rock,  and 
hoedown  —  and  several  of  the  tunes 
were  humorous.  Walker  loved  the 
songs,  and  soon  began  writing  the 
book  that  comprises  about  half  the 
play. 

It  turned  out  to  be  quite  a  commit¬ 
ment.  Walker  has  spent  hundreds  of 
hours  on  the  musical  —  going  through 
over  50  rewrites,  for  instance,  and 
three  completely  new  story  lines. 

The  story  Walker  ended  up  with 
combines  thought-provoking  material 
and  humor  —  including  satire  on  the 
difficulties  the  “little  man”  faces 
when  dealing  with  bureaucracy.  Bee¬ 
tle  gets  promoted  to  corporal  because 
of  a  computer  snafu,  but  doesn’t  want 
to  move  up  in  the  Army  ranks.  His 
efforts  to  undo  the  pi  omotion  result  in 
his  appointment  to  three-star  general. 
The  musical  then  chronicles  Beetle’s 
experiences  in  that  high  position. 

There  is  also  a  romantic  angle  in¬ 
volving  unrequited  love  between  Bee¬ 
tle  and  Miss  Buxley  —  a  scenario  that 
has  never  been  part  of  the  38-year-old 
“Beetle”  comic,  which  appears  in 
over  1,800  newspapers  via  King  Fea¬ 
tures  Syndicate. 


Mort  Walker  has  always  juggled  a 
number  of  projects  during  his  career 
—  creating  “Beetle  Bailey,”  “Hi  and 
Lois,”  and  other  comics;  writing 
“Beetle”  graphic  novels  for  the  Euro¬ 
pean  market;  serving  as  president  of 
the  National  Cartoonists  Society;  and 
more. 

Lately,  Walker  has  been  immersed 
in  one  of  his  biggest  ventures  of  all  — 
a  “Beetle  Bailey”  musical  that  is  run¬ 
ning  June  23-26  (previews)  and  June 
28-July  9  at  the  Candlewood  Play¬ 
house  in  New  Fairfield,  Conn.  Plans 
then  call  for  taking  the  musical  on  the 
road,  with  Broadway  the  eventual 
goal. 

“We  have  to  perfect  it  and  hone  it 
first,”  said  Walker,  although  he  noted 
that  the  musical  has  already  received 
excellent  response.  “When  you’re  on 
Broadway  you  better  be  in  good 
shape  or  they’ll  [the  critics]  kill  you. 


Caverage  of  the  AAEC  convention 
will  continue  next  week. 


Weather  package  offered  by  TMS 


A  customized  weather  package  is 
being  syndicated  by  Tribune  Media 
Services. 

“Weather  Central”  —  which 
comes  out  of  Madison,  Wis.  — 
includes  graphic  and  text  forecasts, 
air  quality  and  pollen  indexes,  and 
various  other  features.  The  material  is 
customized  for  each  newspaper 
client,  according  to  TMS. 

The  package,  available  with  color 
and/or  black-and-white  graphics,  is 
delivered  computer-to-computer  via 
the  Apple  Macintosh. 


An  example  of  'Weather  Central 


(Continued  on  next  page) 
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(Continued  from  previous  page) 

Speaking  of  the  strip.  Walker  safd 
writing  the  musical  has  been  similar  to 
cartooning  in  certain  ways.  Both  use 
“visual  writing,”  he  said,  and  both  in¬ 
clude  “quick  punch  lines.” 

Although  it  is  uncertain  at  this  point 
how  successful  the  “Beetle”  musical 
will  be.  Walker  said  he  has  enjoyed 
much  of  the  experience  despite  the 
hard  work.  One  thing  he  liked,  for 
instance,  was  watching  the  talented 
performers  as  they  auditioned  for  the 
15-member  cast. 

The  musical  is  being  produced  by 
Rick  Belzer  (who  has  worked  on  Cats 
and  Starlight  Express),  co-produced 
by  Nancy  Hall,  and  directed  by  Rudy 
Tronto  (Sugar  Babies).  Musical 
director  is  Bryan  Louiselle  and  set 
designer  is  Joe  Varga.  Catherine 
Walker,  who  is  Mort’s  wife  and 
executive  director  of  the  Newspaper 
Features  Council,  has  handled  pub¬ 
licity  and  numerous  other  functions 
connected  with  the  musical. 

— David  Astor 


Distribution  to  LATS 

The  Los  Angeles  Times  Syndicate 
has  taken  over  distribution  of  the 
U.S.  News  &  World  Report  Syndica¬ 
tion  Service. 

The  weekly  service  —  formerly 
handled  by  the  New  York  Times  Syn¬ 
dication  Sales  Corporation  —  includes 
columns,  articles,  and  four  newslet¬ 
ters. 


Cartoonists  Don  Wilder  and  Bill  Rechin  of  North  America  Syndicate  (second  and 
first  from  the  right  in  photo  on  the  left)  are  shown  with  the  foreign  legion 
characters  from  their  'Crock'  comic.  They  were  at  WMAL  Radio's  recent  Sixth 
Annual  Gross  National  Parade  in  Washington,  D.C.,  where  the  Lost  Patrol  won 
the  coveted  'Golden  Sow'  award  for  being  the  biggest  hams  at  the  event.  Vermin 
P.  Crock  (in  photo  on  the  right)  was  Grand  Marshal  of  the  zany  parade. 


The  above  page  appeared  in  last 
weekend's  Halifax  (Nova  Scotia) 
Chronicle-Herald/Mail-Star  comics 
section  to  mark  the  10th  anniversary  of 
'Garfield'  by  Jim  Davis.  The  United 
Feature  Syndicate  strip's  birthday  was 
June  19.  The  page  was  designed  by 
Owen  McCarron,  who  frequently  cre¬ 
ates  unusual  layouts  for  the  section. 


Blurbs  about  books 

When  Do  the  Good  Things  Start?  a 
paperback  combining  comments  by 
psychiatrist  Dr.  Abraham  J.  Twerski 
and  “Peanuts”  comics  by  Charles  M. 
Schulz  of  United  Feature  Syndicate,  is 
being  published  June  27  by  Scripps 
Howard’s  Topper  Books. 

In  other  book  news.  Bantam  has 
released  50 +:  The  Graedons’  Peo¬ 
ple’s  Pharmacy  for  Older  Adults.  It’s 
by  King  Features  Syndicate  “People’s 
Pharmacy”  columnist  Joe  Graedon 
and  his  wife  Teresa. 

And  syndicated  Hollywood  colum¬ 
nist  Marilyn  Beck  of  Tribune  Media 
Services  has  written  a  novel  called 
Only  Make  Believe  that  will  be 
released  this  fail  in  softcover  by 
Berkley’s  Jove  Press. 

A  Landers  doctorate 

Columnist  Ann  Landers  of  Cre¬ 
ators  Syndicate  received  an  honorary 
doctorate  in  medicine  last  month  from 
the  Baylor  College  of  Medicine. 

Speaking  of  colleges.  King  Features 
Syndicate  columnist  Calvin  Trillin  has 
been  elected  a  trustee  of  Yale  Univer¬ 
sity.  The  1957  Yale  graduate’s  six- 
year  term  will  begin  July  1. 

Fox  writes  a  chapter 

Free-lance  editorial  cartoonists  Gill 
Fox  has  written  a  chapter  about  edi¬ 
torial  cartooning  for  the  Newspapers 
Career  Directory  book. 

The  chapter  is  entitled  “For 
Jonathan  Swifts  Who  Can  Draw:  The 
World  of  the  Editorial  Cartoonist.” 

The  directory,  available  by  mail 
order  or  at  universities  and  libraries, 
is  from  Career  Press  (where  Ronald 
W.  Fry  is  publisher-editor). 


Fox  —  based  at  Box  166,  Redding 
Ridge,  Conn.  06876  —  has  worked  for 
the  New  York  Post,  Paris  Post,  Euro¬ 
pean  Stars  and  Stripes,  and  Connecti¬ 
cut  and  Long  Island  papers;  drawn 
the  “Side  Glances”  panel  for  Newspa¬ 
per  Enterprise  Association  for  20 
years;  illustrated  children’s  books; 
taught  cartooning;  and  more. 

News  about  ‘Nancy’ 

Six  public  service  ads  in  which 
Nancy  and  Sluggo  explain  the  elec¬ 
tion  process  to  children  are  being 
offered  to  newspapers. 


Ulftkl  TUC  _  ^  • - ■ 

RI6WT  ID  voTtJy  y  With  Nancy  &  Shiggo 

W  WOMEN  AND  VOTING 

^  In  the  early  1900s  groups  of 

IBr  '''O  $  women,  called  suffragettes, 
began  campaigning  for  the 

Amendment  to  the  Consti- 
tution,  added  in  1920.  gave 
— - -  I  women  this  right. 

It  only  took  144  years. 

The  ads  —  created  by  “Nancy” 
cartoonist  Jerry  Scott  of  United  fea¬ 
ture  Syndicate  —  will  be  part  of  an 
American  Newspaper  Publishers 
Association  election  package  avail¬ 
able  for  use  this  September. 

In  other  news.  Big  Brothers/Big 
Sisters  of  America  has  named  Nancy 
its  1989  spokesperson.  The  character 
will  appear  in  national  print  ads  and 
on  calendars. 

Also,  Arizona  has  adopted  Nancy 
for  its  three-year  literacy  program 
aimed  at  youngsters  in  kindergarten 
through  grade  three.  She  will  be  on 
posters,  bookmarks,  library  cards, 
and  summer  reading  list  pamphlets. 

In  the  United  comic  itself,  Nancy 
declared  her  love  for  Sluggo  during 
the  week  of  June  6-11. 
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(Continued  from  page  26) 

options,  which  is  causing  the  slug¬ 
gishness.  They  also  covered  them¬ 
selves  on  some  of  this  by  going  into 
cable  and  barter  syndication  more.” 

The  networks,  however,  “are  not 
doing  too  bad  in  terms  of  what  we 
expected,”  he  said.  In  the  first  quar¬ 
ter  of  1988,  the  networks  showed  a 
17%  increase  over  1987,  although  for 
the  month  of  April,  the  increase  was 
only  2%. 

Coen  predicted  that  the  second 
quarter  is  “not  going  to  be  a  booming 
quarter. 

“The  key,  though,  is  in  the  third 
quarter.  You’re  going  to  have  the 
summer  Olympics,  and  the  third  quar¬ 
ter  will  definitely  be  a  big  increase  in 
network  revenue,”  he  said,  because 
“the  prices  and  the  amount  of  money 
being  spent  on  the  Olympics,  relative 
to  the  total  amounts  of  money  ordi¬ 
narily  spent  in  that  seasonally  low 
quarter,  means  that  the  increase  is 
going  to  be  even  better  than  for  the 
first  quarter. 

“Then,  when  we  get  to  the  fourth 
quarter,  we  got  problems.  There  is 
some  Olympics  in  there,  there  is  some 
election  stimulus  that  may  help,  and 
we  don’t  see  another  football  strike. 
But  the  writers’  strike  and  the  uncer¬ 
tainties  about  the  upfront  made  us 
wonder  what  will  happen  there,”  he 
said. 

“But  if  we  plan  about  a  6% 
increase,  weight  it  all  together,  we  get 
an  1 1%  increase,  which  is  in  the  I0%- 
12%  range.  So  regardless  of  how 
things  seem  to  be  turning  out,  it  looks 
as  if  the  expectations  back  in  Decem¬ 
ber  are  still  holding  pretty  much  up,  in 
terms  of  the  network  situation.” 

Coen  said  that  he  did  not  expect  the 
early  returns  on  spot  to  be  doing  as 
well  as  they  are,  up  10%.  “However, 
the  reports  since  then  are  that  things 
are  deteriorating  pretty  fast.  They’ll 
probably  beef  up  again  in  September 
and  October  with  the  Olympics  and 
the  election  .  .  .  We  were  looking  for 
about  only  a  7%  increase,  so  that 
seems  to  be  pretty  close  on  target,” 
Coen  explained. 

Cable  is  making  great  gains  in  terms 
of  rate  of  growth,  and  “for  the  year  as 
a  whole  will  undoubtedly  outperform 
that  1 1%  level  we  projected  ...” 

National  syndication  is  also  show¬ 
ing  early  numbers  that  “are  surpris¬ 
ingly  strong,”  Coen  said.  “It’s  a  little 
hard  to  explain  this  fully.  Most  of  it  is 
probably  so  given  the  fact  that  there 
are  a  lot  more  programs  and  a  lot  more 
national  commercials,  nationally 
available  commercials  .  .  .  but  the 


increases  there  are  quite  good.” 

Local  television  advertising  is 
showing  lower  figures  than  had  been 
expected,  Coen  continued.  He  had 
“expected  .  .  .  that  local  television 
would  be  up  about  10%  with  the  big 
hike  from  the  elections.  Well,  it’s 
really  too  early  to  tell  if  that’s  going  to 
occur  or  not,  simply  because  most  of 
the  real  dollars  that  are  spent  on  elec¬ 
tion  advertising  occur  in  the  third  and 
fourth  quarters  ...  so  we  have  75% 
of  the  money  yet  to  show  up,  and  1 
think  it’ll  turn  that  local  picture 
around  and  it’ll  come  pretty  close  to 
that  10%  gain  .  .  .  perhaps  better. 

“The  other  broadcast  component, 
radio,  is  not,  based  on  the  early 
returns,  coming  in  quite  as  good  as  we 
expected,”  he  said.  “We  did  expect  a 
great  deal  from  radio. 

“We  were  looking  for  a  5%  gain,” 
Coen  said,  explaining  that  “the  total, 
so  far,  radio  advertising  budgets  of 
national  advertisers  are  probably  up 
3%,  2.5%-3%.  They’ll  probably  do 
somewhat  better  the  rest  of  the  year. 
Maybe  they  won’t  make  the  5%  level 
but  they’ll  probably  be  up  to  4%  or 
close  to  it,  so  it’s  not  going  to  affect 
materially  the  forecast  as  1  see  it 
now.” 

Local  radio  numbers,  however, 
“are  much  better  than  forecasted,” 
he  noted.  “Perhaps  radio  is  getting 
some  of  that  local  advertising  that 
local  television  stations  are  losing,” 
and  the  numbers  “look  to  be  very 
closely  in  line  at  what  we  were  look¬ 
ing  at  back  in  December.” 

In  the  first  quarter,  magazine  pages 
were  up  4%,  revenue  up  11%. 

“1  thought  that  pages  would  be  up 
1%  or  2%  and  that  revenue  would  be 
up  5%  or  6%,  so  they’re  doing  much 
better,”  Coen  said,  adding  that  may 
not  “be  sustained  for  the  whole 
year,”  but  magazines  are  looking  bet¬ 
ter  than  predicted. 

Every  magazine,  however,  is  not 
doing  as  well,  as  advertisers  are  not 
increasing  spending  everywhere  but, 
rather,  in  publications  such  as  those 
with  special  issues  for  the  Olympics 
and  discount  packages. 

For  television  in  1988,  Coen  is  pre¬ 
dicting  national  advertising  increases 
as  follows:  network  tv,  up  11%  to 
$9,435,000,000;  spot  tv,  up  7%  to 
$7,325,000,000;  cable  tv,  up  16%  to 
$880,000,000;  and  syndicated  tv,  up 
20%  to  $915,000,000;  showing  the 
total  tv  predictions  for  national  adver¬ 
tising  with  a  10%  gain  over  1987  to 
$18,555,000,000. 

National  increases  in  radio  are 
expected  to  be  5%  to  $1,830,000,000; 
magazines,  up  8%  to  $6,055,000,000; 
and  ne.vspapers  up  5%  to 
$3,670,000,000;  for  a  total  major  con- 
sumer  gain  in  national  advertising  of 


9%  to  $30,110,000,000. 

Coen  predicts  that  local  advertising 
in  newspapers  should  gain  6%  to 
reach  $27,475,000,000;  television  to 
gain  10%  reaching  $7,525,000,000; 
radio  up  7%  to  $5,845,000,000;  and 
other  local  media  up  8%  to 
$11,625,000,000;  for  a  total  gain  in 
local  advertising  of  7%  to 
$52,470,000,000. 

UPl  editor 

(Continued  from  page  15) 

Banales’  lawyer,  Clarice  Feldman, 
said  his  experience  with  international 
news  services,  newspapers,  educa¬ 
tional  institutions  and  knowledge  of 
Latin  American  affairs  helped  cement 
his  bid  for  third-preference  status, 
reserved  for  highly  skilled  profession¬ 
als.  The  decision  did  not  consider 
constitutional  questions. 

Banales  has  worked  in  the  United 
States  since  1982.  He  is  married  and 
has  two  teen-age  children. 

—  George  Garneau 

Overrules 

(Continued  from  page  22) 

exhibited  the  drawing  without  prior 
notice,  “no  violation  of  any  court 
order  would  have  occurred.”  How¬ 
ever,  “once  the  drawing  was  lawfully 
obtained  its  dissemination  in  normal 
media  publication  could  not  be  consti¬ 
tutionally  restrained,”  the  justice 
added. 

The  sketch  was  never  aired  but 
Channel  39’s  news  director,  Ron 
Miller,  said  Judge  Quinn’s  original 
order  regarding  tv  cameras  was  modi¬ 
fied  to  permit  frontal  videotapes  of 
Quarles.  The  tapes  were  broadcast. 

“But  this  was  after  the  police 
lineups,”  Miller  explained.  “How¬ 
ever,  we  decided  to  go  ahead  with  the 
suit  involving  the  sketch  because  of 
the  First  Amendment  principle.” 

Third  World 

(Continued  from  page  19) 

Award.  Tisdale  has  withstood  opposi¬ 
tion  and  physical  bombings  of  his 
olTice  to  make  the  black  weekly  one  of 
the  most  popular  in  the  area. 

The  W.E.B.  DuBois  Award  was 
presented  to  Dr.  Carlton  B.  Goodlet, 
the  personal  physician  of  DuBois. 
Goodlet,  73,  became  one  of  the 
youngest  black  publishers  in  the 
country  at  the  age  of  33.  He  also 
served  as  a  field  representative  for 
DuBois  and  Paul  Robeson  during  the 
1960s. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

_ HEALTH _ 

"SENIOR  CLINIC”.  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Week¬ 
ly,  600  words.  Discounts  to  weekly 
newspaper  groups.  Samples,  rates. 
Frank  Macinnis,  M.D.,  HFM  Literary 
Enterprises,  PO  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7  (403) 
472-5555. 


_ HUMOR _ 

"APHORISMS,  EPIGRAMS,  ET 
CETERA...":  A  150-word  weekly 
column  of  one-liners  with  a  political  or 
reflective  slant.  Free  trial.  For  samples 
write:  Yavor  Bachev,  69  Paso  Hondo, 
Carmel  Valley,  CA  93924,  (408) 
625-5571. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572, 


READER/PROMOTIONS 

ARE  YOU  RAISING  YOUR  HOME 
DELIVERY  RATES’  If  so.  Church,  Rick¬ 
ards,  Whitlock  have  the  reader  game 
that  will  help  you  hold  your  circulation. 
This  is  a  proven  promotion.  Call  l-(800) 
323-0227.  In  Illinois  (312)  345-7500. 


ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 


SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 
SCRAMBLR',  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
We  guarantee  results! 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


FINANCING 


JAMES  MARTIN/CAPITAL  MARKETS, 
is  seeking  experienced  publishers  now 
negotiating  or  planning  to  negotiate 
substantial  acquisitions,  and  requiring 
2-25  million  dollar  financing.  Please 
contact  us  immediately  or  send  your 
acquisition  proposal  to:  Jim  Martin, 
James  Martin/Capital  Markets,  Suite 
1000,  65  E.  State  St.,  Columbus,  OH 
43215.  PH:  (614)  889-9747.  FAX: 
(614)  889-2659.  All  inquiries  and 
communications  held  in  full  and 
complete  confidence.  Emerging  groups 
or  experienced  working  publishers  seek¬ 
ing  first  major  acquisition  welcome. 


MISCELLANEOUS 

TIMES  SQUARE  office  space  sublet 
available  with  a  small  foreign  news 
agency.  2,  possibly  3,  furnished  offices 
with  optional  storage  space  available  at 
a  very  reasonable  monthly  rate.  Also 
access  to  new  services.  Please  call 
(212)  398-9494. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4210  John¬ 
son  Drive,  Suite  lOOA,  Fairway,  KS 
66205  (913)  236-5400  or  James  C. 
Sterling,  PO  Box  492,  Bolivar,  MO 
65613  (417)  326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 

Appraisals*Consulting*Brokerage 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
dally  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515,  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 
JAMES  C.  STERLING 
PC  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


NEWSPAPER  BROKERS 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento)  CA  95662 


Buyers  or  Sellers.  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage*Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  Trade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
8235  Douglas 
Dallas,  Texas  75225 
(214)722-3030  (918)  834-3876 

KARL  WR,\Y,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIA  CONSULTANTS,  Inc. 
Serving  the  Southwest  for 
over  30  years. 

Robert  T.  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


NEWSPAPER  BROKERS 


SHOPPER-NEWSPAPER  e410KER 
John  T.  Cribb  (40J)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


NEWSPAPERS  FOR  SALE 

ALWAYS  WANTED  TO  RUN  YOUR  OWN 
NEWSPAPER?  Excellent  suburban 
newspaper  in  beautiful  Northern  Cali¬ 
fornia.  Serves  affluent  communities. 
Ideal  living  conditions.  Audited  circula¬ 
tion  exceeds  50,000,  $2  million 
revenues.  Continuing  link  with  parent  if 
desired  in  terms  of  ad  sales,  news, 
editorial  support.  Once-in-a-lifetime 
opportunity  for  an  individual  who  wants 
to  be  an  editor  &  publisher.  This  news¬ 
paper  should  be  operated  by  a 
community-oriented  owner  rather  than 
a  chain.  You'll  need  $2.5  million  in 
cash.  Write  Owner,  and  tell  us  about 
yourself  and  your  financial  references. 
Box  3030,  Editor  &  Publisher. 


CALIFORNIA  WEEKLY  with  shopper 
$400, OOC;  California  coast  shopper 
$950,000;  Nevada  weekly  with  real 
estate  $600,000.  Bruce  Wright,  Media 
Consultants  (916)  988-8959. 


IDAHO  WEEKLY  OPERATION.  Gross 
$400,000  olus.  4-unit  web.  Profitable. 
DENVER  AREA  TYPESETTING  busi¬ 
ness.  $30,000  down. 

COLORADO  WEEKLY.  Unusual  oppor¬ 
tunity  with  guaranteed  growth. 
$210,000. 

NEVADA  RETIREMENT  AREA  weekly. 
Growing  at  over  10%  per  year.  $55,000 
down.  Good  terms. 

Hicks  Media  Sen/ice 
31  N.  Wyoming  Ave. 

Buffalo,  WY  82834 
(307)  684-5750 


NORTHEAST:  Shopper.web  plant.  $3.3 
million  gross  sales,  profitable,  growing, 
excellent  market  area,  $2.4  million 
price  includes  building,  terms  to  quali¬ 
fied  buyer. 

NORTHEAST:  Shopper,  tremendous 
rowth,  gross  revenues  last  year 
967,000,  current  year  project  $1.5 
million,  profitable,  excellent  market. 
$1.2  million  priced  includes  building, 
terms  to  qualified  buyer. 

EAST:  Shopper,  prestigious  growing 
market,  gross  revenues  $1.65  million, 
sealed  bid  auction. 

CRIBB  MEDIA  SERVICES 
John  T.  Cribb 
PO  Box  1220 
Townsend,  MT  59644 
(406)  266-4223 


OUTSTANDING  community  paper  and 
high  tech  print  plant.  Earnings  over  1 
million.  Zone  5.  Box  3025,  Editor  & 
Publisher. 


PAIR  OF  PROFITABLE,  small,  midwest 
dailies.  Revenues  $900,000  +. 
Perfect  opportunity  for  owner  operator. 
Call  Eric  P.  Straus,  Henry  Ansbacher, 
Inc.,  (212)  688-5544. 


PROFITABLE  monthly  tabloid  reaching 
active,  upscale  suburban  KC  senior 
adults.  All  offers  by  qualified  buyers 
considered.  (913)  492-0710. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


RETIRING  PUBLISHER  PAID  TAX  ON 
$140,000  net  last  year.  Net  over 
$100,000  for  several  years.  Cash  only, 
$300,000  firm.  Long  established  coun¬ 
ty  seat  weekly,  no  competition.  Other 
newspapers  also  available,  some  losing, 
some  profitable.  Low  down  payments, 
owner  financing  on  most.  Send  for  list. 
BiM  Berger,  Associateo  Texas  Newspap¬ 
ers,  Inc.,  Austin,  TX  78703.  (512) 
476-3950. 


SMALL,  SUCCESSFUL  Montana  week¬ 
ly.  Growing  fast.  Outdoor  paradise, 
(jwners  with  other  interests  open  to 
offer.  Box  2801,  Editor  &  Publisher. 


Highly  profitable  NEW  MEXICO  daily. 
Asking  $600,000  down,  needs 
publisher-owner  or  two  partners. 

Bob  Houk  (602)  398-9112. 


SOUTHEASTERN  U.S.  rural  weekly 
and  job  shop.  $50,000  down,  good 
financing.  Send  resume  to  Box  2641, 
Editor  &  Publisher. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER 
FOR  SALE 

Well  established.  Enthusiastic  advertis¬ 
ing  support.  Unique  editorial  concept. 
Within  easy  commut'  g  distances  of 
Philadelphia  Wilmington  and  Atlantic 
City.  Free  distrib-.ion.  Interest  in 
adjoining  areas  for  additional  editions 
of  similar  format.  Present  management 
can  be  retained,  if  desired.  Principals 
only.  CHARLES  PATITUCCI,  REAL- 
TORS  (609)  451-1445. 


WEST  SUNBELT  weekly  near  city. 
Doubling  each  6  years.  Now  at  $270K. 
Will  carry  itself.  Terms  to  qualified 
buyer.  Box  2523,  Editor  &  Publisher, 


ZONE  6  $1  million  gross  shopper,  cash 
flow  $200,000.  $800,000  gross  bi¬ 
weekly,  $150,000  cash  flow. 
$400,000  Gross  bi-weekly,  $60,000 
cash  flow.  Unopposed  county  seat 
weekly  in  New  Mexico  $125,000  gross, 
$95,000  priced  with  liberal  terms 
$2,000  paid.  Publisher  77  years  old, 
ready  to  retire.  Jim  Webster  &  Assoc., 
Newspaper  Brokers,  Dallas,  TX  (214) 
722-3030.  Tulsa,  OK  (918) 
234-3876. 


NEW  PC  SOFTWARE 
“PADCOM” 

Highspeed  Wire  Receiver 
Key  Features: 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


WEEKLY  ADJUDICATED  NEWSPAPER 
for  sale.  So.  CAarea.  (213)  597-9996, 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


LAST  YEAR,  each  of  our  community 
newspapers  won  an  average  of  eight 
awards  for  editorial  and  advertising 
excellence.  We're  committed  to  excel¬ 
lence,  and  we’re  acquiring  growing 
papers  with  revenues  exceeding 
$500,000.  We’re  well-financed.  Confi¬ 
dentiality  guaranteed.  Write  Box  2879, 
Editor  &  Publisher. 


OUR  AFFILIATES  own  4  Television 
stations  and  are  seeking  acquisitions  of 
daily  newspapers.  Circulation  5,000  to 
25,000.  Contact  First  Allied  Corpora¬ 
tion,  270  Commerce  Dr.,  Rochester, 
NY  14623.  (716)  359-3000.  Kevin 
Glazer. 


PUBLICATIONS  FOR  SALE 

NEWSLETTERS  FOR  SALE  -  Health 
and  medically  oriented  for  the  profes¬ 
sional,  Established.  Phone  (213) 
477-2232. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ANOTHER  PHONE  ROOM?  Not  really. 
Liman  Sales  has  a  circulation  director 
as  part  of  the  management  team.  "We 
care"  because  we’ve  been  there.  Refer¬ 
ences  available.  Frank  Rizzo,  Liman 
Sales  (518)  346-3034. 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
International  References 
Call  Today.  (609)  783-6070. 

VER-A-FAST  CORPORATION 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 

HELL  CHROMAGRAPH  ClOO  Color 
Scanner,  including  laser  exposing 
system,  screens  and  storage  cabinet. 
Call  Gloria  Fletcher  (405)  256-2200. 


INSTANT  VIDEO  PROOFING 
Fast  editing  color,  B/W  negatives  or 
slides.  Desktop  CCTV,  6:1  zoom  VCR- 
printer  output.  Speeds  up  photo  selec¬ 
tion.  Under  $5,000.  Money  back 
guarantee. 

Speedmaster  1  E.  Eseco  Road 
Cushing,  OK  74023 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


_ COMPUTERS _ 

Mycro  Tek  550  system.  6  Newswriter 
terminals  with  550  contoller,  editorial, 
high-speed  wire,  and  classified  pack¬ 
age.  Also  laser  interface.  (303) 
476-0555,  Jim  Pavelich. 


HAZARDOUS  WASTE  EQUIP. 

"SUPER"  48  X  48  Plastic  Pallets  for  55 
Gal.  Drums,  will  contain  up  to  12 
Gallons  of  overflow  or  leakage  of  your 
inks,  solvents  and  chemicals. 

KEEP  YOUR  FLOORS  CLEAN 
PDQ  PLASTICS  INC.,  (201)  823-0270 
PO  Box  1001  EP,  Bayonne,  NJ  07002 


_ MAILROOM _ 

740  Stepper  4-bin  Fold’n  Tyer 
(collates,  ties,  wraps  in  waxed  paper), 
1987,  like  new,  spa.'s  parts,  $18,900. 
Dover,  DE  19901.  (302)  678-3616. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Cal  Scott  or  Jim,  (800) 
527-1668  or  (214  869-2844. 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 


TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers,  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


MISCELLANEOUS 

ADVICE  TO  TURNKEY 
NEW  PLANT  or  UPGRADING 
Small  to  medium  newspapers;  typeset¬ 
ting  to  mailroom,  new  and  used  equip¬ 
ment.  Clients  have  saved  thousands.  20 
years  experience.  Robbie  Cunningham, 
PO  Box  588,  Pawleys  Island,  S(j 
29585.  (803)  237-4022. 


NEWSPRINT  FOR  SALE _ 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

BOWLING  GREEN  STATE  UNIVERSITY 
has  for  sale  to  the  highest  bidder  a 
Mycro-Tek  VDT  front  end  typesetting 
system  consisting  of  16  video  display 
terminals  plus  controllers,  4  floppy  disc 
drives  and  a  TI810  printer.  To  obtain 
copies  of  the  bidding  document, 
contact  Richard  Powers,  Purchasing 
Department,  Bowling  Green  State 
University,  Bowling  Green,  OH  43403 
in  writing  or  by  phone  (419)  372-8411 . 
Bids  will  be  opened  July  20,  1988, 

PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  parts  for  almost  all  models 
and  makes  of  typesetting  machines  and 
film  processors;  usually  at  30%  off 
manufacturer  price.  Call  for  free 
catalogue! 

BOB  WEBER.  (216)  831-0480. 


D.T.I.  Display  Ad  D-  er  Dc-’.  d  System. 
Hardware  and  softc/are.  D/aler  cost, 
716  385-3027. 


MARK  I  PHOTO  TYPESHER,  micro  data 
with  spare  parts  available:  (201) 
667-2100,  Tom  Sullivan  -  Orechio 
Publications. 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

ONE  SYSTEM  PE  TERMINALS:  8’s 
$1000,  12’s  $1600,  28’s  $2000; 
Save  on  PCB’s  at  half  of  manufacturer 
price.  90  day  warranty.  We  will  repair 
your  CPU  spare  PCB’s. 

BOB  WEBER.  (216)  831-0480. 


PRESSES 


•  Automatic  recovery  from 

a  Power  Failure 

•  Provides  a  Backup  for 
your  wire  service 

•  Sorts  files  to  different  directories 

•  Setup  is  menu  driven 

•  Categories  &  Service  Levels 
Selectable 

•  View  allows  scrolling,  copying. 

&  deleting 

•  Runs  in  standalone  mode 
(no  operator  required) 

•  Saves  files  to  floppy  or 
hard  disk  drives 

•  Fast,  efficient.  &  user  friendly 

CONTACT; 

E-Z  Electronics,  Inc. 

579  D.W.  Highway 
Merrick.  NH  0.1054 
(603)  424-4161 


1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm  Toll  free  1-800-247-2338. 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


SERVICE  &  REPAIR 

ASSOCIATED  WEB 
TECHNOLOGY  INCORPORATED 
Web  Press  installation  service  and 
repair  training  and  start-ups.  Specializ¬ 
ing  in  Harris  and  Goss  presses. 

Larry  Welch,  Route  3,  Box  153,  Tuttle, 
OK  73089.  (800)  338-9656. 

WEB  SPECIALIST-Press  Repair,  Relo- 
cation.  Erection.  Personnel  Training 
and  Start-ups.  Reasonable  Rates. 

Hank  Bustos  (301)  521-5178 


Northeast  Industries,  Inc. 
(213)  256-4791 


MULLER  MARTINI 


1984  "LIKE  NEW"  FLEXO 
4-unit  Windmoeller  Hoelscher  press 
with  3  half  decks,  double  3:2  Goss 
folder  and  4  Goss  RTP’s.  Released  for 
removal  mid-1989  and  is  23  9/16"  cut¬ 
off.  Well  maintained  and  produces 
excellent  color. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


Goss  SSC  Press  2  units  stacked.  SSC 
folder  with  Book  Former  and  double 
parallel.  New  1980. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090. 
(312)459-9700  Telex:  206766 


HARRIS 

-V-15D,  8  units,  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


COLE  1/4  fold  plus  1/8  folder 
Call  (813)  920-5001 


GOSS 

Goss  Urbanite  5  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  folders,  roll  stands, 
drives  and  accesories. 

Goss  Community  units,  folders. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives 
Harris  V25  upper  balloon  former 
Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 


KING  PRESS 

Add-on  NK  units  stacked  or  floor  posi¬ 
tion,  as  is  or  recond. 

4  Unit  NK  with  KJ6  folder  1970 
4  Unit  NK  with  KJ6  1966 
4  Unit  CK  with  KJ6  folder  60  HP 
GOSS 

Add-on  oil  lub.  Community  unit 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

7  Unit  SSC  Community  1983  21  1/2" 
cut-off,  4-high,  3  floor  units 
2  Unit  Suburban  press  S-1130 
11  Unit  Urbanite  U-664  with  roll 
stands  and  balloon  former  available 
April,  1989. 

HARRIS  COTTRELL 
1  Add-on  V-15A  doctor  unit 

4  Unit  Harris  V-15D  with  JF25  Folder 
1984 

5  Unit  V-15A  with  JF7  folder  1979 
Add-on  V25  unit 

2-Unil  Cottrell  Vanguard  as  a  complete 
press  or  add-on  units 
5-Unit  Harris  1660  installed  new  in 
1980 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck.  Imprinters 

CALL  US  IF  YOU’RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


NEWSPAPER  PRESSES 

22”  CUTOFF 

GOSS  Metro,  10  units,  4  decks,  3:2 
Goss  Metro,  5  units,  3  decks 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  6  units,  3  decks 

22-3/4"  CUTOFF 
Goss  Metro,  4  units,  1  deck 
Goss  Urbanite,  8  units,  3-color 
Goss  Urbanite,  7  units,  3-color 
Goss  Super  Suburban  1500,  8  units 
Goss  Suburban  1500,  6  units 
Goss  SC/Community,  6  units 
Goss  SC  Folder,  2  in  stock 
Harris  845,  5  units 
Harris  NC400,  5  units 
Harris  V-15A,  4  units,  continuous 
M.A.N.  UniMan  4/2,  5  units,  4  decks 
M.A.N.  UniMan  2/2,  8  units,  2  decks 
NewsKing,  6  units 
King  KJ8  half/quarter  folder 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  Model  2000 
Butler  4042-16,  2  available 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island  98292 
(206)  387-0097 
FAX  206-387-9090 


PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to  simplified 
system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.’s  40",  42” 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  ballojns  C.O.  22-3/4” 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


REWINDER  “Capco” 
Call  (813)  920-5001 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22  3/4" 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K  &  F 
DiLitho  saddles 

Electric  compensators,  skip 
slitter 

TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644 

Each  consisting  of: 

7  -  Goss  Mark  II  units 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
w/double  upper  formers  23  9/16" 

7  -  Goss  digital  40"  (automatic) 
reels 

8  -  GE  60  HP  motors  &  Fincor 
drives 

MISC.  EQUIPMENT 

4  Goss  Mark  II  color  cylinders 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


HELP 

WANTED 


ACADEMIC 


TENURE-TRACK  POSITION  for  assign¬ 
ment  to  teach  one  course  each  semester 
in  advertising  copy  and  layout,  serve  as 
advertising  manager  for  the  student 
daily.  Master's  degree  and  5  years 
advertising  experience  required.  Send 
letter,  resume  and  references  to  Dr, 
Marian  Nelson,  Director,  School  of 
Journalism  &  Broadcasting,  Oklahoma 
State  University,  Stillwater,  OK  74078. 
Deadline  for  applying  is  July  31.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 


HELP  WANTED 


_ ACADEMIC _ 

POSSIBLE  POSITION  as  instructor/ 
assistant  professor  of  communication 
studies  to  teach  mass  med'a  survey, 
basic  newswriting  and  reporting  and 
feature  writing  with  a  specialization  in 
two  of  the  following:  editing,  law, 
photojournalism,  or  magazine  produc¬ 
tion,  Master’s  degree  and  five  years  of 
media  experience  required;  Ph.D. 
preferred.  One-year  position,  with  the 
possibility  of  tenure-accruing  position 
after  one  year  providing  individual  has 
scholarly  publications.  Beginning  fall 
1988.  Send  applications  to  Chair, 
Search  Committee,  Department  of 
Communicatons  Studies,  UAB, 
Birmingham,  AL  35294.  UAB  is  an  EO 
Employer. 


TENURE-TRACK  GRAPHICS  POSITION 
instructor  or  assistant  professor,  begin¬ 
ning  September  1988.  Experience 
essential:  Bachelors  in  printing  or  print¬ 
ing  management  or  equivalent  experi¬ 
ence;  teaching  experience  preferred; 
Master’s  degree  preferred;  PhD  desir¬ 
able.  Expertise  desired  in  electronic 
composition,  desktop  publishing, 
prepress,  press  and  finishing  of  printed 
materials.  Serve  as  labaratory  and 
lecture  instructor  in  the  history,  theory 
and  practice  of  communication 
graphics.  Salary  $22,000  to  $25,000. 
Ohio  University  is  an  Affirmative  Action, 
Equal  Opportunity  Employer.  Applica¬ 
tion  deadline.  July  11.  Send  resume, 
complete  with  3  references  and  profes¬ 
sional  samples,  tO:  Ralph  Izard,  Direc¬ 
tor,  E.  W,  Scripps  School  of  Journalism, 
Ohio  Univ.,  Athens,  OH  45701. 


Classified  Advertising 
(212)  675-4380 


ADMINISTRATIVE 


GENERAL  MANAGER 
For  Zone  5  group-owned  shopper 
products.  Candidates  must  be  ambi¬ 
tious  and  hard-working  with  strong 
sales,  financial  and  interpersonal  sxills. 
Excellent  compensation,  bonus  prog¬ 
ram,  profit  sharing  and  growth  poten¬ 
tial.  Send  resume  and  cover  letter  to 
Box  3048,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


PUBLIC  RELATIONS 
COMMUNICATIONS  MANAGER 

Fortune  50  company  in  California  has 
excellent  opportunity  for  manager  in 
corporate  communications  department. 

SuccesstuI  candidate  will  have  exten¬ 
sive  writing  background  as  well  as 
experience  in  dealing  with  national 
news  media,  government  official,  top 
executives  and  customers.  A  broad  base 
of  external  and  internal  writing/ 
communications  skills  is  essential,  as 
well  as  ability  to  take  projects  from  start 
to  finish. 

Must  be  self-staiter  with  ability  to 
organize  and  plan.  Also  must  be  able  to 
manage  numerous  projects  simulta¬ 
neously.  At  least  five  years  experience 
required  with  related  degree. 

Company  offers  excellent  benefits 
and  opportunities  for  advancement.  Box 
3049,  Editor  &  Publisher. 


PUBLISHER  needed  for  small  midwest 
daily  in  high  growth  Zone  5  area.  Opera¬ 
tion  includes  a  weekly  newspaper  and 
TMC  product.  Strong  marketing  and 
people  skills  required,  with  a  proven 
track  record  of  increasing  revenues  and 
cutting  costs  while  producing  a  good 
community  newspaper.  Growing 
company  offers  an  excellent  salary  and 
bonus  package.  Immediate  opening. 
Send  confidential  replies  to  Box  3034, 
Editor  &  Publisher. 


RETAIL  MANAGER 

We  are  seeking  a  knowledgeable, 
success-oriented  Retail  Manager  to 
direct  a  sta’f  of  12  on  50M  daily' 
Sunday.  Exce  jnt  family  environment 
in  tourist/servicvi/retirement  community 
offering  good  educational/cultural/ 
recreational  facilities  in  coastal  North 
Carolina.  An  aggressive,  hands-on,  self¬ 
starter  with  strong  sales  and  manage¬ 
ment  background  will  enjoy  above  aver¬ 
age  earnings  in  expanding,  high  growth 
market.  Base  salary  in  $3()’s  +  month¬ 
ly  incentives  +  MBO  bonus  program. 
$50’s  +  potential  +  outstanding  New 
York  Times  Regional  Newspaper  Group 
benefit  package.  Reply  in  strict  confi¬ 
dence  to:  Beverly  A.  Jurgensen,  Person¬ 
nel  Director,  Star-News,  PO  Box  840, 
Wilmington,  NC  28402. 


ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 
EDITOR  &  PUBLISHER  for  June  25,  1988 


UNIVERSITY  OF  QUEENSLAND 

Equal  Opportunity  in  Employment  is  University  Policy 

Lecturer  in  Journalism  -  Journalism  Studies 

Applicants  should  have  considerable  professional 
experience  in  journalism.  Academic  qualifications 
would  be  an  advantage,  as  would  be  a  commitment  to 
research  and  publication. 

The  program  incorporates  comprehensive  tuition  in 
practical  print  and  broadcast  journalism  as  well  as  a 
broad  range  of  theoretical  studies  in  journalism  and 
the  mass  media.  The  successful  applicant  will  be 
required  to  take  up  duty  on  January  2,  1989,  or  as  soon 
as  possible  thereafter  on  a  date  to  be  agreed  with  the 
University.  Salary;  $A28,694  -$A37,435  per  annum. 
Closing  date:  31  July  1988.  Reference  No.  24988. 

Additional  information  and  application  forms  are 
available  from  the  Director,  Personnel  Service,  Uni¬ 
versity  of  Queensland,  St.  Lucia  4067,  Queensland, 
Australia. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


AD  DIRECTOR  for  two  small  Wisconsin 
dailies.  3  to  5  years  of  varied  growth 
experience  necessary.  Must  have  excel¬ 
lent  training  skills,  ability  to  deal  with 
major  accounts  and  chains,  good  orga¬ 
nizational  and  planning  skills.  Salary 
and  commissions  range  $25,000  to 
$30,000.  Excellent  benefits,  retire¬ 
ment  program.  Send  resume,  refer¬ 
ences  and  complete  employment 
history  tO: 

Publisher 
Daily  Register 
309  DeWitt  St. 

Portage.  Wl  53901 

ADVERTISING  DIRECTOR  with  experi¬ 
ence  to  join  growing  Anglo-Jewish  week¬ 
ly  as  investor/partner.  Awarr'-winning 
ecumenical  staff  in  boom;:  “Massa 
chuseits  Miracle”  city,  the  tn.phasis  is 
on  world  affairs,  business  ard  the  arts. 
Publisher,  PO  Box  1569,  Springfield, 
MA  01101 


ADVERTISING  SALES  MANAGER  - 
Business  Newspaper  looking  for  a  work¬ 
ing  mana^r  to  share  risks  and  rewards. 
Reply  tO:  The  Business  Review,  PO  Box 
767,  Neenah,  Wl  54957. 


RETAIL  AD  MANAGER 
Medford  (OR)  Mail  Tribune  a  30,000 
daily  newspaper  seeks  a  creative  and 
highly  motivated  retail  manager/ 
advertising  director.  Located  half  way 
between  Portland,  OR  and  San  Francis¬ 
co,  CA.  Medford  is  in  the  scenic,  rogue 
valley  between  the  Cascade,  Siskiyou 
and  coastal  mountain  ranges. 
Medford's  MSA  encompasses  a  county 
wide  population  of  142,000  and  is  the 
leading  business,  medical  and  agricul¬ 
tural  center  for  a  major  portion  of  south¬ 
ern  OR  and  northern  CA.  Excellent  TMC 
program  covers  southern  OR,  northern 
CA  market  and  attractive  recreational 
region  with  challenging  media  mix, 
including  heavy  electronic  competition. 
Candidate  must  have  outstanding  lead¬ 
ership  qualities  with  strong  skills  at 
setting  and  achieving  sales  goals,  deve¬ 
loping  marketing  plans  and  budget. 
Responsible  for  coordination  of  all 
newspaper  space  sales  and  marketing 
programs.  Salary,  bonus  commensurate 
with  experience,  including  excellent 
group  benefits  through  Ottaway  News¬ 
papers,  Inc.  Send  replies  by  July  1, 
1988  to: 

Jim  Osborn 
General  Manager 
Medford  Mail  Tribune 
PO  Box  1108 
Medford,  OR  97501 


ADVERTISING  DIVISION 
SALES  MANAGER 

Major  metro  daily  newspaper  in  Los 
Angeles  is  looking  for  an  energetic  indi¬ 
vidual  to  join  our  retail  management 
team.  The  ideal  candidate  will  be  exper¬ 
ienced  in  newspaper  advertising  sales 
or  sales  management,  with  an  emphasis 
on  people  development.  We  offer 
competitive  environment  where  goal 
achievement  is  rewarded  with  a 
commensurate  salary  and  bonus  prog¬ 
ram.  We  offer  excellent  company  paid 
benefits.  Send  resume  to  Personnel/ 
ADSM,  PO  Box  2416,  Terminal  Annex, 
Los  Angeles,  CA  90051. 


ADVERTISING  SALES  MANAGER 
Needed  for  30,000  daily  located  in 
Central  Texas.  Want  a  dynamic,  aggres¬ 
sive  individual  with  a  minimum  of  three 
years  sales  experience.  Responsibilities 
include  management  of  retail  sales 
budget,  training  and  motivation  of  sales 
staff,  handling  select  major  accounts, 
development  and  presentation  on  sales 
promotion  and  coordination  of 
preprints.  Knowledge  of  both  retail  and 
classified  sales  helpful.  Excellent  bene¬ 
fits  package  and  good  growth  potential. 
Send  resume  and  salaiy  requirements 
to  Box  3046,  Editor  &  Publisher. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 

Due  to  intarnal  growth,  M.-'i-'s’s  largest 
newspapers  are  looking  for  .»r  assistant 
classified  advertising  manage'  to  work 
with  our  classified  advertising  staff. 
This  manager  must  be  a  take-charge, 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing,  and  moti¬ 
vating  the  voluntary  sales  staff. 

Candidates  must  have  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  communications  and 
interpersonal  skills  and  must  be  compu¬ 
ter  literate. 

We  offer  a  starting  salary  in  the  lower 
$30's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Southern 
Maine,  with  the  Portland  Press  Herald, 
Evening  Express  and  Maine’s  Sunday 
Telegram. 

Qualified  applicants  should  submit  a 
letter  of  application  and  resume  in 
confidence  to: 

Guy  Gannett  Publishing  Company 
Attn:  Personnel  Department 
PO  Box  1460 
Portland,  ME  04104 
Equal  Opportunity  Employer 


BILINGUAL 

SUPERVISOR 

CLASSIFIED  AD  DEPARTMENT 

Largest  NYC  Spanish  language  daily 
newspaper  (division  of  Gannett  Co.) 
seeks  classified  supervisor. 

Successful  candidate  must: 

-  be  Bilingual  (English/Spanish) 

-  Must  have  excellent  communciation 

&  interpersonal  skills 

-  Be  organized  &  self  motivated 

Previous  experience  desirable;  but  will 
train  qualified  candidates.  Excellent 
salary  &  benefits  package.  For  confi¬ 
dential  interview  contact:  Brenda  Dain- 
toii,  (212)  807-4608  or  send  resume 
to:  El  Diario/  La  Prensa,  143  Varick  St., 
New  York,  NY  10013. 


CO-OP  AD  MANAGER 
Fast-growing  Minneapolis-based 
publisher  of  20  newspapers  and  maga¬ 
zines  nationwide  is  looking  for  someone 
with  3  or  more  years  of  newspaper  co-op 
experience  to  set  up  and  run  new 
department.  Salary  plus  bonus  to 
$40,000.  Send  resume  to  Joe  Voyles, 
MCP,  Inc.,  600  First  Ave.,  Minneapo¬ 
lis,  MN  55403. 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


Classified 


. . .  where  newspaptjr 
people  meet  and 
strike  a  match! 


Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  Hi  Publisher 
11  Wect  19  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP  WANTED 


ADVERTISING 


EXPERIENCED  NATIONAL  ADVERTIS¬ 
ING  MANAGER  needed  for  one  of  the 
fastest  growing  daily  newspapers  in  the 
United  States.  Must  be  familiar  with  all 
phases  of  national  advertising  and 
agency  contact.  Excellent  salary  and 
commission  program.  Full  benefits. 
Please  send  resume  and  current  salary 
history  to:  J.  Patrick  Berling,  Advertis¬ 
ing  Director,  Naples  Daily  News,  1075 
Central  Ave.,  Naples,  FL  33940. 

RETAIL  AD  MANAGER 
Newspaper  of  30,000  circulation 
located  in  Southwest.  Must  be  strong  on 
local  display  sales,  promotions  and  staff 
motivation.  Located  in  community  of 
100,000  with  wildlife  refuge  and 
outdoor  recreation.  Send  resume  to  Box 
3028,  Editor  &  Publisher. 

RETAIL  ADVt  .RT.SING  MANAGER 
The  Jackson  Sun  is  seeking  a  manage¬ 
ment  candidate  to  lead  the  best  retail 
advertising  sales  staff  in  Tennessee. 
Qualified  applicants  must  have  strong 
communication  skills,  budgeting  exper¬ 
ience,  forecasting  abilities  and  goal 
setting  is  a  must.  Please  send  resume  to 
Roy  Heatherly,  PO  Box  1059,  Jackson, 
TN  38302.  The  Jackson  Sun  is  a 
Gannett  Newspaper. 


RETAIL  AD  MANAGER 
Sought  for  Monday  through  Friday  daily 
newspaper  in  Eastern  Arkansas.  Salary, 
bonus  and  benefits  available  to  exper¬ 
ienced  applicant.  Send  resume  to 
General  Manager,  PO  Box  459,  West 
Memphis,  AR  72301. 


Some  people  do  not 
become  thinkers  simply 
because  their  memories 
are  too  good. 

Friedrich  Nietzsche 


HELP  WANTED 


CIRCULATION 


CIRCUUTION  MANAGER 
Before  school  starts  this  Fall,  we  need  a 
new  circulation  manager  on  board  to 
guide  our  Zone  7  afternoon  daily. 

We  have  much  to  offer;  in  return,  we 
expect  professionalism,  enthusiasm, 
and  just  plain  hard  work.  We're  in  a 
thriving  city.  We  have  an  award-winning 
product.  We  are  number  1  in  a  highly 
competitive  market.  And  we  want  to  get 
even  better. 

If  you’re  ready  to  bring  fresh  leadership 
to  a  talented  department,  tell  us  about 
yourself  and  your  experience.  All  replies 
will  be  kept  confidential.  Box  3045, 
Editor  &  Publisher. 


FAST  GROWING  NEWSPAPER  needs 
an  experienced  circulation  person  to 
direct  its  sales  department.  Must  have 
five  years  telemarketing  and  crew  exper¬ 
ience,  be  a  strong  recruiter,  trainer  and 
motivator.  Creativity  and  marketing 
skills  also  required.  Excellent  career 
opportunity  for  the  right  person.  Send 
resume  and  salary  requirements  to: 
Tribune  Newspapers,  Att.  L.  Sheldone, 
PO  Box  1547,  Mesa,  AZ  85211. 


THE  DAILY  NEWS  of  Los  Angeles  is 
accepting  applications  for  independent 
home  delivery  agents.  Major  metro  area, 
fastest  growing  newspaper  in  the  U.S.  If 
interested,  send  resume  to  PO  Box 
4200,  Woodland  Hills,  CA 
91365-4200,  Att:  Home  Delivery  Dept. 

THE  TRENTONIAN,  an  Ingersoll  paper 
in  the  highest  competitive  market  in 
central  New  Jersey,  has  an  opportunity 
available  for  an  experienced,  aggressive 
circulator.  Candidates  should  have 
strong  oackground  in  home  delivery, 
single  copy  sales  and  promotion. 
Competitive  salary,  bonus  and  excellent 
benefit  program.  Send  resume  and 
salary  history  to  Robert  LeQuear,  Assist¬ 
ant  General  Manager,  The  Trentonian, 
600  Perry  St.,  Trenton,  NJ  08602. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy; 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 
Community  daily  newspaper  is  seeking 
an  experienced  circulation  manager. 
Responsible  for  overseeing  and 
augmenting  promotions,  single  copy 
and  home  delivery.  Send  resume  and 
salary  requirements  to  Box  3020, 
Editor  &  Publisher 

COMPETITIVE  SOUTHERN  CALIFOR¬ 
NIA  7-day  AM  daily  seeking  -jn  energe¬ 
tic  and  experienced  circulation  mana¬ 
ger.  Responsible  for  all  circulation/ 
mailroom  operation.  Send  resume 
including  experience  and  salary  require¬ 
ments  to  Publisher,  PO  Box  107, 
Camarillo,  CA  93011. 


CUSTOMER  SERVICE 

CUSTOMER  SERVICE  MANAG'  R 
Seeking  ambitious  profes'-icnal  vith 
minimum  3  years  experie,-ce.  £  year 
CP'iage  grad  required  for  naiiona  daily 
newspaper.  West  Los  Angeles  jffice, 
good  compensation  and  bonus  p'an. 
Send  resume  to  M.  Riley,  PO  Box 
25970,  Los  Angeles,  CA  90025. 

DATA  PROCESSING 

ADVERTISING  SYSTEMS  MANAGER 
Massachusetts'  leading  evening  daily  is 
seeking  an  Advertising  System  Manager 
in  Classified  Advertising  to  assume 
responsibility  for  user  enhancement  of 
the  Atex  System  as  well  as  its  relation¬ 
ship  to  IBM  Layout  8000  and  personal 
computers.  Other  responsibilities 
include  short  and  long  range  planning, 
developments  of  new  systems,  staff 
training  and  acting  as  a  liaison  with 
other  departments  and  vendors.  Experi¬ 
ence  in  computer  system  management 
and  proven  verbal  and  written  commu¬ 
nication  skills  required.  Experience 
with  ATEX  and  classified  advertising 
preferred.  Send  resumes  to  Ms.  Locke, 
Human  Resources,  The  Patriot  Ledger, 
13  Temple  Street,  Quincy,  MA  02269. 


ALASKA  WEEKLY  continues  its  search 

I  tor  experienced  reporter  who  is  willing 
to  move  up  in  the  world.  Send  non- 
returnable  resumes  to:  Ron  Loesch, 
Publisher,  PO  Box  930,  Petersburg,  AK 
t  99833  (907)  772-3547. _ 

AMBITIOUS  INTERN-REPOR'I'ER  with 
I  a  keen  news  sense  for  temporary  but 
i  lengthy  freelance  assignment.  Know- 
;  ledge  of  legal  and/or  law  enforcement 
1  systems  helpful.  Must  be  aggressive 
;  and  resourceful  with  excellent  investi- 
!  gative  and  writing  skills.  Hourly  pay 
I  plus  expenses  including  travel  (almost 
i  all  local).  Denver  resident  only.  Send 
,  resume,  non-returnable  samples,  a 
i  letter  expressing  your  interest  and  tele- 
I  phone  number  to  PO  Box  61442, 

I  Denver,  CO  80206. 

:  ASSISTANT  CITY  EDITOR/ 

i  COPY  EDITOR 

for  opening  late  August  or  early  Septem¬ 
ber  for  nighi  side  assistant  city  editor  or 
1  copy  editor  on  a  20,000  circulation 
■  Knight-Ridder  newspaper  in  northeast- 
j  ern  South  Dakota.  Duties  include  page 
layout,  headline  writing,  copyediting 
and  supervising  some  night  operation; 
I  may  also  include  weekly  shifts  on  wire 
desk.  Salary  depends  on  experience. 
I  Send  resume  and  cover  letter  to:  Cindy 
'  Eikamp,  Managing  Editor,  Aberdeen 
■  American  News,  Box  4430,  Aberdeen, 
SD  57402-4430. 


E&P  Classified  Department 


HELP  WANTED 


EDITORIAL 


ART  DIREC'OR 

West,  the  Sunday  magax  ne  of  the  San 
Jose  Mercury  News,  seeks  an  art  direc¬ 
tor.  The  magazine  is  nationally  recog¬ 
nized  for  design  excellence  but  we  want 
someone  who  can  make  us  even  better. 
Candidates  must  have  experience  work¬ 
ing  with  photographers,  artists,  writers 
and  editors.  They  should  have  strong 
design  skills;  be  able  to  conceptualize 
and  assign  illustrations  and  photo¬ 
graphs,  and  produce  first  rate  covers 
and  lay-outs  for  stories  that  range  from 
investigative  reports  to  fashion  and 
home  design.  Familiarity  with  the  work 
of  top  magazine  illustrators  is  essential, 
as  is  experience  with  computerized 
typesetting.  Send  resume  and  samples 
of  wori,  to  Jeffrey  Klein,  Editor,  West 
Maga...ne,  San  Jose  Mercury  News,  750 
Ridder  Park  Dr.,  San  Jose,  CA  95190. 


ASs  STANT  MANAGING  EDITOR 
4-6  years  e'perieiice  including  report¬ 
ing  &  pages.  No.  2  position  on  10,000 
daily,  11,000  Sunday.  Competitive 
pay,  benefits.  Managing  Editor,  Alan 
Blanchard,  The  Clovis  News  Journal, 
PO  Box  1689,  Clovis,  NM  88101. 


ASSISTANT  NEWS  EDITOR 
The  Centre  Daily  Times,  Pennsylvania’s 
fastest  growing,  mid-sized  daily,  seeks 
experienced  editor  for  No.  2  slot  on  a 
news  desk.  Solid  news  judgment,  layout 
and  headline  skills  required.  Send 
resume,  clips  and  short  autobiography 
to  Robert  Ashley,  Executive  Editor,  P(J 
Box  89,  State  College,  PA  16804. 


ASSISTANT  MANAGING  EDITOR 
Opening  for  an  assistant  managing 
editor  for  the  Boston  Herald,  a  rapidly 
expanding,  sassy  tabloid  (circulation 
360, 0(X))  with  excellent  opportunities 
for  advancement. 

Candidate  must  have  at  least  5  years'  of 
newspaper  experience  with  special 
skills  in  editing,  layout  and  production. 
Salary  commensurate  with  experience. 
No  phone  calls.  Send  resume  to  Alan 
Eisner,  Managing  Editor,  Boston 
Herald,  1  Herald  Square,  Boston,  MA 
02106  EOE 


BUSINESS  EDITOR 
We’re  an  aggressive  and  growing 
41,000  AM  looking  for  a  business 
editor  with  a  sharp  mind  for  business,  a 
creative  eye  for  design  and  a  smooth 
touch  with  a  two  person  staff.  $25,000 
salary  and  benefits.  Reply  in  confidence 
to  Tracy  Collins,  York  Daily  Record, 
1750  Industrial  Hwy.,  York,  PA  17402. 

CALIFORNIA-BASED,  employee- 
owned,  business  photojournalism 
service  must  fill  a  position  in  the 
midwest,  preferably  in  Chicago.  We 
write  magazine  articles  and  offer  the 
gamut  of  editorial  services  to  Blue  Chip 
corporate  clients.  Do  you  have  excellent 
skills  and  discipline  as  both  a  writer  and 
photographer?  Are  you  creative,  prolific, 
ambitious  and  detailed-oriented?  Would 
you  like  to  work  for  a  company  that  links 
earnings  to  productivity  and  have  a 
liberal  benefits  program?  If  you  thrive 
under  pressure,  genuinely  enjoy  people, 
like  traveling,  are  willing  to  work  out  of 
your  home,  have  an  interest  in  accounts 
management  and  responded  with  a 
resounding  “YES”  to  all  preceding 
questions,  send  resume,  salary  history 
and  recent  writing  and  photography 
samples.  Journalism  degree  required. 
No  novices.  Write  to  Box  3013.  Editor  & 
Publisher. 


I  believe  that  any  man's  life  will  be  filled  with 
constant  and  unexpected  encouragement,  if  he  makes  up  his 
mind  to  do  his  level  best  each  day,  and  as  nearly  as  possible 
reach  the  high-water  mark  of  pure  and  useful  living. 

Booker  T.  Washington 
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HELP  WANTED 


EDITORIAL 


CREATIVE  GRAPHIC  NEWS  ARTIST 
With  at  least  3  years  of  solid  newspaper 
experience  to  join  fast-paced  staff  in 
competitve  market.  A  strong  working 
knowledge  of  the  Macintosh  required. 
Great  offset  printing!  Send  resume  and 
ron-returnable  samples  of  work  to:  Jerry 
Lundwall,  Graphics  Director,  Denver 
Post,  650  15  St.,  Denver,  CO  80202. 


COPY  EDITOR 

The  LaCrosse  (Wl)  Tribune  seeks  a 
bright,  energetic  copy  editor  who:  has 
solid  editing  skills.  Exhibits  good  news 
judgment.  Writes  great  headlines. 
Designs  active,  appealing  pages.  Knows 
how  to  make  good  use  of  photos,  color 
and  graphics.  Wants  to  learn  -  or  already 
knows  -  how  to  paginate.  The  T ribune  is  a 
35,000  circulation  paper  (Mon. 
through  Fri.  PM,  Sat  and  Sun  AM). 
Send  resume  and  examples  of  work  to 
George  L.  Althoff.  News  Editor,  La¬ 
Crosse  Tribune,  401  N.  3rd  St.,  La¬ 
Crosse,  Wl  54601,  by  July  15. 


COPY  EDITOR 

Needed  for  University  news  office’s 
30,000  weekly  newspaper.  Must  have  2 
to  5  years  experience  in  newspaper  copy 
editing  and  layout.  Must  be  extremely 
thorough,  able  to  edit  for  accuracy,  clar¬ 
ity  and  style.  Send  resume,  cover  letter 
and  work  samples  to  Laura  Ferguson, 
Managing  Editor,  Harvard  University 
Gazette,  Holyoke  Center,  Harvard 
University,  Cambridge,  MA  02138. 


Reporters 
Business  Writers 
Page  Designers 

Small  daily  in  the  South  is  looking  for 
experienced  (2-3  years)  reporters. 
Chicago-area  publication  needs  exper¬ 
ienced  reporters,  too.  A  Zone  3  daily 
wants  a  senior  business  writer  witli 
investigative  skills,  and  a  Midwest 
metro  needs  page  designers  for  the 
news  desk.  If  you  are  qualified  for  these 
positions,  send  your  resume  to  JOB 
BANK,  2615  River  Rd.,  Suite  7,  Cinna- 
minson,  NJ  08077  or  call  director 
Jenny  Woestendiek  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 
Assistant  to  editorial  page  editor  for 
afternoon  newspaper.  Entry  level  posi¬ 
tion.  Writing,  with  some  copyediting. 
Primary  emphasis  on  local  issues.  Send 
resume  and  3  clips  tO:  Mary  Badgett, 
PO  Box  1688,  Greenville,  S(J  29602. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E  «&  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


EDITORIAL  PAGE  EDITOR  wanted  for 
The  Herald  in  Everett,  WA,  30  miles 
north  of  Seattle.  Please  send  a  one  or 
two  paragraph  philosophy  statement 
and  up  to  ten  editorials  that  you  have 
written,  along  with  your  resume  to: 
Larry  Hanson,  Publisher,  The  Herald, 
PO  Box  930,  Everett,  WA  98206.  The 
Herald’s  editorial  department  reports 
directly  to  the  publisher  and  is  separate 
from  the  news  department.  The  Herald 
is  a  division  of  the  Washington  Post  Co. 
and  serves  Snohomish  county  with 
57,000  daily  and  62.000  Sunday. 


Happy  the  man  who  has 
been  able  to  learn  the 
causes  of  things. 

Virgil 


EXECUTIVE  EDITOR 
The  York  Daily  Record,  a  41,500  circu¬ 
lation  morning  newspaper  has  grown 
substantially  in  a  lively  competitive 
market.  Its  new  executive  editor  will 
assure  continued  growth  through  excel¬ 
lence.  The  local  report  will  have  context 
and  continuity.  Reporters  will  be  guided 
and  counseled.  The  desk  staff  will 
produce  clean,  relevant  copy  and 
bright,  informative  sections.  If  you  have 
the  ability  and  background  to  set  the 
standard  for  journalism  excellence  in 
our  city,  submit  a  letter  of  application, 
resume  amd  salary  requirments  to  J.  K. 
Spencer,  Publisher,  York  Daily  Record, 
1750  Industrial  Highway,  York,  PA 
17402. 


EDITORIAL  ART  DIRECTOR 


Must  be  fast  and  sure  in  the  creation  of  information 
graphics,  both  manually  and  MAC;  a  deft  illustrator 
using  standard  newspaper  techniques,  and,  most  of 
all,  a  committed  journalist  who  puts  the  reader’s  inter¬ 
ests  first. 

Your  administrative,  planning  and  development  skills 
will  be  put  to  the  test  setting  up  an  art  department  at  a 
95,000  daily  (145,000  Sunday)  in  Youngstown,  Ohio. 
You  will  operate  from  quarters  within  a  new,  $4  million 
newsroom. 

If  this  is  a  challenge  to  your  liking,  I  need  these  things: 
Tearsheets  of  your  published  work,  a  resume,  at  least 
three  professional  references  and  a  cover  letter  briefly 
stating  your  philosophy  of  the  artist  as  journalist. 

Paul  Jagnow 
Managing  Editor/News 
The  Vindicator 
PO  Box  780 

Youngstown,  Ohio  44501-0780 


HELP  WANTED 


EDITORIAL 


EDITOR"  to  oversee  staff  of  12. 
Afternoon-Sunday  daily.  Salary  open. 
Eagle  Times,  19  Sullivan  St.,  Clare¬ 
mont,  NH  03743,  (603)  542-5121. 


ENTRY  LEVEL  REPORTER  -  Twc  posi¬ 
tions  open  for  talented  and  aggressive 
beginners  able  to  meet  the  challenge 
of  a  daily  deadline  on  a  community 
news  oriented  newspaper  in  central 
New  York.  Send  resume,  cover  letter 
and  best  writing  samples  to:  Managing 
Editor,  United  Daily  Dispatch,  13(3 
Broad  Street,  Oneida,  NY  13421. 


ENTRY-LEVEL  J-School  graduate  repor¬ 
ter  who  can  do  high  school  and 
community  sports  and  general  assign¬ 
ments  wanted  by  a  twice-weekly 
community  newspaper  located  in  a 
major  university  city  in  SC.  Send 
resume,  indicating  when  available. 
EOE.  Box  3047,  Editor  &  Publisher. 


EXECUTIVE  EDITOR 
Beacon  Communications  Corp.  of 
Acton.  MA  is  seeking  a  top  quality 
editor  who  is  also  an  experienced  and 
pragmatic  manager  or  people  and 
resources.  You’ll  have  overall  responsi¬ 
bility  for  content,  a  staff  of  50  full-time 
journalists  and  the  budget  for  our  11- 
community  weeklies  and  small  daily. 
Beacon  is  the  multi-faceted  and  grow¬ 
ing  information  company  that  recently 
moved  into  a  100,000  square  foot 
state-of-the-art  facility.  Send  resume  to 
Brian  Carter,  VP  General  »lanager. 
Beacon  Communications  Corp.,  20 
Main  Street,  Acton,  MA  01720.  No 
calls,  please. 


MANAGING  EDITOR 
For  Northern  California  paid  weekly. 
Excellent  location  for  recreation.  Will 
consider  strong  journalist  looking  for 
first  editorial  job.  Good  company  bene¬ 
fits.  Box  3026,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR 
For  15,000  AM  daily  in  northern 
Shenandoah  Valley.  Should  be  careful, 
conscientious  editor  with  sound  news 
judgment  and  flair  for  layout.  Also 
capable  of  or  willing  to  learn  wire  edit¬ 
ing.  Excellent  salary  and  benefits. 
Immediate  opening.  Send  resume  and 
samples  to  PO  Box  69,  Strasburg,  VA 
22657. 


Features  editor  at  24,000-circulation 
state  capital  AM  needs  a  right  hand. 
Assistant  would  write  a  little,  brain¬ 
storm  with  a  4  and  a  1/2-person  staff, 
and  handle  most  layout  responsiblities. 
This  department  is  a  good  place  for  an 
ambitious  self-starter  with  lots  of  ideas 
to  develop  layout  and  editing  skills. 
Macintosh  experience  helpful.  Send 
clips  and  layout  samples  to  Tamra  Brit- 
tingham.  Managing  Editor,  Delaware 
State  News,  PO  Box  737,  Dover,  DE 
19903.  No  telephone  calls. 


HELP  WANTED 


EDITORIAL 


FOUR  POSITIONS  OPEN  at  27,500 
daily.  We  are  located  in  Western  North 
Carolina  near  mountains  and  not  far 
from  the  beach.  We  need  a  sports 
editor,  lifestyles  writer,  medical  repor¬ 
ter  and  sports  writer.  Send  resume, 
salary  requirements  to  Jim  Small, 
Editor,  Hickory  Daily  Record,  PO  Box 
968,  Hickory,  NC  28603. 


GENERAL  ASSIGNMENT  reporter  who 
would  also  oversee  lifestyles  page. 
Salary  negotiable.  Recent  J-grads  will 
be  considered.  Send  resume  to  Manag¬ 
ing  Editor,  Marion  Daily  Republican,  PO 
Box  490,  Marion,  IL  62959. 


GOVERNMENT  JOBS.  $16,040  - 
$59,230/yr.  Now  Hiring.  Your  Area. 
(805)  687-6000  Ext.  R-4261  for 
current  Federal  list.  (Fee  required). 


GREAT  LAKES  BUREAU  reporter 
wanted.  Journalist  with  3  to  5  years 
experience  needed  to  open  bureau  in 
Cleveland  area  for  national  boating 
newspaper.  Excellent  opportunity  on 
monthly  tabloid  for  self-starter  with 
sharp  news  and  feature  judgment. 
Some  boating  experience  needed.  Send 
resume,  clips  to  Editorial  Director, 
Soundings,  Essex,  CT  06426. 


MAJOR  NYC  FINANCIAL  INSTITUTION 
needs  assistant  for  press-community 
relations  staff.  Requires  at  leasi  2  years 
full-time  experience  in  news  writing/ 
editing;  journalism,  communications  or 
English  degree,  basic  knowledge  of 
economics/finance.  Job  calls  for 
responding  to  media  inquiries,  writing, 
arranging  media  conferences  and 
producing  leaflets.  Salary  commensu¬ 
rate  with  experience.  Send  resume, 
writing  samples  and  salary  history  to 
Box  3038,  Editor  &  Publisher. 


POLITICAL  COLUMNIST  Zone  5  daily 
wants  first  rate  writer  to  prooe  halls  of 
state  capital  for  behind-the-scenes 
coverage.  Top  pay,  great  opportunity 
with  national  news  organization.  Box 
3021,  Editor  &  Publisher. 


NATION’S  LARGEST  RELIGIOUS 
NEWS  WEEKLY  seeks  an  experienced 
journalist  who  believes  religious  news 
should  be  covered  in  an  interesting, 
credible  way.  Ideal  person  will  have 
degree  in  journalism;  several  years  solid 
work  experience;  high  levels  of  energy, 
curiosity  and  creativity;  and  be  a 
committed  Christian  active  in  the 
church.  Photo  and  graphic  arts  skills 
plus.  Our  eight-member  editorial  staff 
covers  the  people  programs  and 
controversies  of  the  United  Methodist 
Church  for  500,000  subscribers  each 
week.  Job  involves  travel.  Good  pay, 
benefits.  Equal  Opportunity  Employer. 
ConUct  Richard  Stark,  United  Method¬ 
ist  Repofter,  Box  660275,  Dallas,  TX 
75266-0275,  (214)  630-6495. 


ATTENTION  ADVERTISERS: 

Please  note  that  Editor  &  Pub¬ 
lisher's  offices  will  be  closed  on 

Monday,  July  4th, 

when  submitting  ad  copy  for  the 

July  9th  issue. 
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you  can 
count  on  it 


•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 


HELP  WANTED 


EDITORIAL 


NEWSPAPER  POSITIONS 
Our  expanding  editorial  department  Is 
looking  for  veteran  reporters  and  editors 
to  fill  openings  for  copy  desk  chief,  copy 
editors,  general  news  and  sports  repor¬ 
ters.  Most  are  new  positions.  We  are 
looKing  for  inquisitive  persons  with 
varied  interests  and  broad  educational 
backgrounds.  Successful  candidates 
wil  have  three  years  experience  on  a 
daily  newspaper.  College  degree 
preferred.  Applicants  for  the  copy  desk 
chief  need  experience  in  editing  news 
stories  and  headlines,  designing  pages 
and  cropping  and  sizing  photos.  Applic¬ 
ants  must  have  excellent  command  of 
language,  grammar  and  spelling  skills 
and  be  familiar  with  or  willing  to  learn 
libel  laws,  style  rules,  and  electronic 
page  production.  General  assignment 
reporters  need  at  least  two  years  experi¬ 
ence  in  covering  government  and  police 
news.  We're  looking  for  persons  whose 
specialty  is  hard  news,  but  who  can  also 
produce  lively  features.  The  person 
hired  for  sports  reporting  should  know 
major  high  school  and  college  sports 
and  have  a  working  knowledge  of  sports 
terms.  Send  resumes,  clips  to  John 
Moore,  Managing  Editor,  The  Daily 
Item,  Sunbury,  PA  17801. 


NEWS  EDITOR 

The  Denver  Post  is  looking  for  an  expei- 
ienced  hand  to  run  our  20-person  news 
desk.  Good  news  judgment,  excellent 
editing  skills  arc'  previous  management 
experience  required.  Send  resume  and 
cover  letter  to:  Anne  Gordon,  The 
Denver  Post,  Asst.  Managing  Editor, 
650  15th  Street,  Denver,  CO  80202. 


NEW  YORK  CITY  WEEKLY  newspaper, 
circulation  60,000,  seeks  experienced 
reporter  to  cover  government,  .labor. 
Comprehensive  health  benefits.  Salary 
negotiable.  SenjJ  resume  to:  PO  Box 
68,  New  York,  Nv  10008. 


REPORTER-Prominent  group  of  subur¬ 
ban  weeklies  in  Zone  2  seeking  aggres¬ 
sive  reporter.  Position  is  responsible  for 
coverage  of  local  government,  commun¬ 
ity  news  and  features.  Solid  layout  skills 
required.  Resumes:  Personnel  Supervi¬ 
sor,  Wolfe  Publications,  Inc.,  Drawer  C, 
Fishers,  NY'14453. 


REPORTER  -  19,000-circulation  even¬ 
ing  newspaper  is  hiring  three  reporters. 
Northeast-based  reporters,  new  grads 
are  particularly  invited  to  apply. 
Management  dedicated  to  quality  news¬ 
paper.  Send  resumes  to  Managing 
Editor,  Daily  Sentinel,  333  W.  Domi¬ 
nick  St.,  Rome,  NY  13440. 


VERSATILE  REPORTER  sought  to  cover 
community  affairs  for  41,000  PM 
paper.  Requirements  include  excellent 
writing  and  investigative  skills  and  at 
least  3  years  of  daily  newspaper  experi¬ 
ence.  Salary  range  $475  to  $500  a 
week.  Resumes  and  samples  to  City 
Editor,  The  Beacon  News,  101  S.  River 
St..  Aurora.  IL  60506. 


HELP  WANTED 


_ EDITORIAL _ 

PEOPLE,  PEOPLE,  PEOPLE 

We’ve  got  some  of  the  best  educated, 
most  interesting  ones  around,  'We  want 
to  write  about  them  and  for  them.  We're 
looking  for  somone  who  understands 
why  society  coverage  is  important,  who 
can  turn  a  story  about  a  party  into  an 
unexpected  pleasure,  and  who  knows 
how  to  milk  the  beat  for  feature  stories. 

We're  looking  for  a  fine  writer.  If 
that's  you,  send  clips,  resume  and  a 
brief  letter  explaining  what  you've  got 
that's  special  to  Patty  Fisher,  AME/ 
Personnel  and  Development,  San  Jose 
Mercury  News,  750  Ridder  Park  Dr., 
San  Jose,  CA  95190.  No  phone  calls. 

RESEARCHER/WRITER 

Need  financially  oriented  freelancer  to 
generate  story  ideas  for  monthly  news¬ 
letter  on  offshore  banking,  personal 
privacy  &  investment.  Must  compile 
background  info  &  write  weekly  5-min- 
ute  script  for  phone  update  service. 
Computer  &  Nexis  experience  helpful. 
$25-$30/hour. 

Please  send  resume  &  writing  samples 
to  -  Ms.  King,  357  S.  Robertson  Blvd., 
Beverly  Hills,  CA  90211. 


SLOT/COPY  EDITOR  for  daily  regional 
section.  Emphasis  on  design,  graphics, 
use  of  color  and  basic  copy  editing. 
Minimum  2  years  desk  experience. 
Send  resume,  tearsheets  to  State 
Editor,  The  Tampa  Tribune,  PO  Box 
191,  Tampa.  FL  3360 L _ 

SOUTHEAST  KANSAS  daily  looking  for 
an  experienced  news  reporter.  Send 
resume,  work  samples  and  salary 
history  to  Greg  Nucifora,  Managing 
Editor,  The  Morning  Sun,  PO  Box  H, 
Pittsburg,  KS  66762. 

SOUTHEAST  KANSAS  daily  looking  tor 
an  experienced  news  editor.  Responsi¬ 
bilities  include  copy  editing  and  page 
design.  Send  work  samples  and  salary 
history  to  Greg  Nucifora,  Managing 
Editor,  The  Morning  Sun,  PO  Box  H. 
Pittsburg,  KS  66762. 

SPORTS  WRITER 

Bright,  energetic  person  needed  to 
report  on  wide  variety  of  junior  college, 
high  school  and  recreational  sports. 
Send  cover  letter,  resume  and  clips  to: 
Bert  Gault,  Executive  Sports  Editor, 
Watertown  Daily  Times,  260  Washing¬ 
ton  St.,  Watertown,  NY  13601.  Appli¬ 
cation  deadline  July  9. 

THE  LA  CROSSE  TRIBUNE  seeks  a 
bright,  energetic  copy  editor  who:  has 
solid  editing  skills.  Exhibits  good  news 
judgment.  Writes  great  headlines. 
Designs  active,  appealing  pages.  Knows 
how  to  make  good  use  of  photos,  color 
and  graphics.  Wants  to  learn  -  or  already 
knows  -  how  to  paginate.  The  Tribune  is 
a  35,000  circulation  paper  (Mon.  -  Fri. 
PM,  Sat  &  Sun  AM).  Send  resume  and 
examples  of  work  to:  George  Althoff, 
news  editor.  La  Crosse  Tribune,  401  N. 
3rd  St.,  La  Crosse,  Wl  54601.  Applica¬ 
tion  deadline:  July  15,  1988. 


Create  Your  Own  Dream  Magazine 

Global  Communications  Company  seeks 
well  connected  editors/reporters  to  create 
custom  magazines  for  industry.  You  work 
with  our  team  to  create  prototype  and  help 
sell  your  concept  to  targeted  companies. 
You  become  the  editor.  Major  Players  Only- 
Interested  or  intrigued!  -  Send  Clips, 
resume  to  Box  3014,  Editor  &  Publisher. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


PRODUCTION 


PRODUCTION 


EDITORIAL 


EDITORIAL 


PRE-PRESS  MANAGER 
Experienced  composing  room  supen/i- 
sor  to  head  combined  day  and  night 
production  staff  for  30,000  daily  in 
North  Dakota's  most  beautiful  city  and 
newest  plant.  Should  be  familiar  with 
electronic  copy  processing,  cold  type 
and  full  color.  Knowledge  of  camera- 
plate,  press  (Urbanite),  Urbanite,  mail- 
room  and  computer  programming  would 
be  a  plus.  Send  cover  letter  and  resume 
to:  Paula  Redmann,  Human  Resources 
manager.  The  Bismarck  Tribune,  Box 
1498,  Bismarck,  ND  58502.  Applica¬ 
tion  deadline  July  1,  1988. 


EXPERIENCED,  QUALITY  CONSCIOUS 
urbanite  pressman  with  mechanical 
ability  for  independent  30,000,  6-day 
daily  in  central  Washington  state. 
Excellent  salary  and  benefits  Great 
place  to  live  and  work.  Send  resume  or 
call  Cheri  Shaw,  Personnel  Administra¬ 
tor,  The  Wenatchee  World,  PO  Box 
1511,  Wenatchee,  WA  98807,  (509) 
663-5161. 


WE  NEED  REPLACEMENTS  for  two 
superb  copy  editors,  both  of  whom  were 
promoted  to  management.  We  are  a 
northeast  Ohio  PM,  95,000  daily  and 
145,000  Sunday  If  you  possess  the 
skills  and  talent  to  become  a  versatile 
addition  to  a  lO-rrember  universal  copy 
desk,  please  send  resume  to  W.  J. 
Kennedy,  News  Editor,  The  Vindicator, 
PO  Box  780,  Youngstown,  OH 
44501-0780.  No  phone  calls,  please. 


WANTED:  CITY  EDITOR/ASSISTANT 
MANAGING  EDITOR 
For  30,000  daily  (except  Saturday), 
34,000  Sunday.  Must  be  able  to  super¬ 
vise  with  ability  to  motivate  seven  repor¬ 
ters  and  four  photographers.  Must  have 
experience  in  hands-on  editing,  local 
reporting,  and  be  well  organized  and 
interested  in  the  community.  Resume 
to:  Marx  Gibson,  Managing  Editor,  The 
Daily  Journal,  8  Dearborn  Square, 
Kankakee,  IL  60901. 


EXPERIENCED  MAILROOM  EQUIP¬ 
MENT  OPERATOR  SOUGHT.  Desire 
knowledge  of  Harris  inserter,  IDAB 
stacker  and  related  equipment.  Call 
collect  to  Pat  at  The  Leaf  Chronicle, 
Clarksville,  TN  (615)  552-1808. 

PRODUCTION  MANAGER 
We  need  someone  to  take  charge  of  all 
production  responsibihtes.  We  print  five 
daily  newspapers  and  several  weeklies 
on  two  press  lines  with  19  Urbanite 
units  and  three  folders.  Our  customers 
include  The  prestigious  Christian 
Science  Monitor,  The  American  Banker 
and  Gannett's  El  Diario.  All  deserve  and 
get  top  quality  every  day.  Our  compos¬ 
ing  room  produces  the  equivalent  of 
1,400  tab  pages  a  week,  many  through 
our  Hastech  ad  and  page  layout 
systems.  If  you're  good  enough  to 
handle  this  multi-faceted  operation 
WRITE  to  Bill  Canino,  Greater  Media 
Newspapers,  One  Register  Plaza, 
Shrewsbury,  NJ  07702. 


WRITER-EDITOR 

Diversified  University  Media  Relations 
Office  seeks  qualified  individual  to  be  a 
part  of  its  dynamic  staff.  Experience  in 
Journalism  &  Publicity  work  required, 
preferably  in  an  educational  setting. 
Responsibilities  include  writing  &  edit¬ 
ing  press  releases  &  news  articles,  event 
coverage  &  development  of  media 
contacts.  Competitive  salary  &  benefits. 
For  confidential  consideration,  send 
resume  with  requirement  to: 

Writer 

PO  Box  1125 
Fort  George  Station 
New  York,  NY  10040 
EOE 


FREELANCE 


FREE-LANCE  WRITE  WASHINGTON 
BASED,  for  bimonthly  trade  magazine. 
To  prepare-on  a  continuing  basis-short 
reports  on  imports/exports,  trade  statis¬ 
tics,  domestic  and  overseas  marketing. 
Pay  on  acceptance.  Send  resume  and 
clips,  and  indicate  if  you  have  federal 
government  agency  contacts.  Box 
3042,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 
The  successful  candidate  will  be 
responsible  for  phases  of  primary 
research,  analyzing  data  to  identifying 
marketing  and  advertising  trends, 
designing  creative  and  actionable 
sales  presentations  and  initiating  adver¬ 
tising  recommendations. 

At  least  two  years  experience  and  a 
degree  is  recommended.  Ideal  position 
for  a  Number  2  or  3  person  to  move  up. 
This  position  will  report  to  the  advertis¬ 
ing  director. 

We  are  a  morning-evening-Sunday 
publication,  with  over  100,000  circula¬ 
tion  located  in  Evansville,  IN. 

Send  resume  and  apply  to: 

Personnel  Department 
The  Evansville  Courier  Company 
A  Scripps-Howard  Publication 
Publishers  of  the  Evansville  Courier 
Agents  for  the  Evansville  Press 
PO  Box  268 

Evansville,  IN  47702-0268. 


PHOTOGRAPHY 


TALENTED,  AGGRESSIVE  NEWS 
PHOTOGRAPHERS  Send  your  resumes 
today.  Award-winning,  24,000-circula¬ 
tion  state  capital  AM  needs  a  photogra¬ 
pher  with  strong  news  judgment,  an  eye 
for  art  and  lots  of  energy.  Send  resume 
and  published  samples  of  your  work  to 
Tamra  Brittingham,  Managing  Editor, 
Delaware  State  News,  PO  Box  737, 
Dover,  DE  19903.  No  telephone  calls. 


Acquisition  means  life 
to  miserable  mortals. 

Hesiod 


WRITER/EDITOR  no.058 
The  National  Education  Association 
(NEA)  is  seeking  a  talented  professional 
person  with  a  Bachelor's  degree  in 
communication  arts  or  a  related  field 
and  at  least  5  years  of  media/asociation 
experience  which  required  creativity 
and  writing  and  developing  motivational 
and/or  advocacy  publication  under  tight 
deadlines  and  required  researching, 
editing,  publishing  and  deseminating 
information  to  large  audiences.  In  addi¬ 
tion,  the  person  must  have  a  back¬ 
ground  in  newspaper'magazine  writing 
and  editing;  knowledge  of  broad-based 
issues  dealt  with  by  NEA,  ie,,  educa¬ 
tion,  politics,  economics  and  the  social 
sciences;  good  interpersonal  relation 
skills;  and  be  able  to  work  in  a  team 
environment.  Samples  of  written  work 
required.  NEA  offers  excellent  benefits. 
Starting  salary  $38,860  to  $44,692 
depending  on  current  salary  histoi^  and 
benefits  package.  Qualified  applicants 
should  send  current  resume  to  Employ¬ 
ment  Manager,  National  Education 
Assoc.,  1201  16th  St.  NW,  Rm.  221, 
Washington,  DC  20036.  EEO/M/F/H. 


PRODUCTION  MANAGER 
12,500  daily  seeks  "hands-on"  person 
with  experience  in  all  newspaper 
production  operations  including  Goss 
offset  press.  Excellent  zone  3  location. 
Send  resume  tO:  Harlan  Fnillips,  PO 
Box  1027,  Waynesboro,  VA  22980. 


PHOTOGRAPHER 

Shoot  color  as  well  as  b  &  w,  occasional 
darkroom  responsibilities  for  50,000 
PM  daily.  Send  resume  and  samples  to 
Saul  Shapiro,  Editor,  Waterloo  Courier, 
PO  Box  540,  Waterloo,  lA  50704. 


PUBUC  RELATIONS 


WEST  COAST  PR  job  listings.  Biweekly 
newsletter  tracks  current  openings. 
$30/3mos.  For  free  sample,  SASE  to 
PR  Jobs,  POB  186,  Carmichael,  CA 
95609. 


E&P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MedlaLlne  Is  the 
newspaper  industry's  dally 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  In  the  business.  Get 
MediaLine. 


11  West  191h  street,  NY,  NY  10011.  (212)  675-4380. 

EDITOR  &  PUBLISHER  for  June  25,  1988 


DON'T  GO  OVER  THE  EDGE! 
ORDER  YOUR  OWN  SUBSCRIPTION 


TO  EDITOR  &  PUBLISHER. 


800-237-8073 


Cook/S. 


CLASSIFIED  ADVERTISING 
Order  Blank 


HELP  WANTED 
SALES 


POSITIONS  WANTED 
EDITORIAL 


Name 


Company _ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1988 

LINE  ADS  POSITIONS  WANTED 

1  weeK  —  $5.80  per  line  1  week  —  $3.70  per  line 

2  weeks  —  $5.15  per  line,  per  issue.  2  weeks  —  $3.05  per  line,  per  issue 

3  weeks  —  $4.30  per  line,  per  issue.  3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue  4  weeks  —  $2  40  per  line,  per  issue 

Add  $6.00  per  insertion  for  tx>x  service  Add  $4.00  per  insertion  for  box  senrice. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  txirders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$80  per 
column  Inch;  2  to  4  times-$75  per  column  inch,  per  insertion:  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  1 2  or  more  times,  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  avallabla  upon  raquaai. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

■dttor  ft  PuMIsIwr 

11  WMt  IMh  Street,  NY,  NY  1W11.  (212)  675-4380.  , 


WANTED  IMMEDIATELY: 

Sales  Mgr. /Ad.  Rep.  to  cover  entire  NE 
coastal  area  for  fishing/boating  weekly. 
Primary  areas  North  and  mid-New 
Jersey,  NY,  CT.  Excellent  commissions. 
Virgin  coverage  area,  sky  is  the  limit. 
Great  opportunity  for  water  sports 
enthusiast.  North  Jersey  resident  ideal. 
Call:  Manny  Luftjiass  (201) 
526-0500;  Gene  Zafian  (609) 
694-1146,  or  Eastcoast  Angler  (201) 
295-1080.  Write:  Eastcoast  Angler,  PO 
Box  3131,  Point  Pleasant,  NJ  08742. 
ASAP. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

PUBLISHER 

Hands-on  leader  who  has  produced 
excellent  bottom  line  results,  along  with 
award-winning  newspapers.  I  can  turn 
your  newspaper  around  if  it  is  in  trou¬ 
ble,  or  improve  on  a  solid  product.  Solid 
record  of  achievement.  Contact  John 
Shields,  2424  Brookdale  Court, 
Merced,  CA  95340.  (209)  723-7407. 


_ CIRCULATION _ 

NEED  SEASONED  all  phases/ 
operations/  proven  in  sales  circulator 
forte  field?  Box  5302,  Orange,  CA 
92613-5302. 


YOUNG  CIRCULATION  PROFESSION¬ 
AL,  6  years  small  daily,  major  metro 
experience,  seeks  to  relocate  near  fami¬ 
ly,  in  the  Eastern  Indiana,  Western  Ohio 
area.  I  would  like  to  trade  my  circulation 
experience,  along  with  hard  work  and 
dedication  for  a  position  with  stability 
and  growth  potential.  If  you’re  in  need 
of  a  hands-on  circulator,  I  have  experi¬ 
ence  in  all  phases  of  the  business  and 
would  consider  all  opportunities.  Box 
3009,  Editor  &  Publisher. 


AGGRESSIVE.  THOUGHJf^UL  AND 
impartial  reporter  well-rouno’ed  with  3 
years  experience  ranging  from  hard 
news  and  features  to  copy  editing  and 
layout  seeks  reporting  or  editing  job  on 
small  to  mid-size  daily  or  weekly.  Box 
3040,  Editor  &  Publisher. 


AGGRESSIVE,  WELL-ROUNDED 
EDITOR-REPORTER  with  extensive 
newspaper  and  wire  service  seeks  elec¬ 
tronic  or  print  media  position  based  in 
Israel  to  cover  Middle  East.  Box  3000, 
Editor  &  Publisher. 


AWARD-WINNING  small  business 
columnist,  one  of  the  few  in  the  nation, 
seeks  full-time,  metro  daily  slot.  Box 
3039,  Editor  &  Publisher. 


EDITOR-Creative,  aggressive,  shirt¬ 
sleeves  editor  with  excellent  track 
record,  now  running  35,000  Zone  2 
daily,  seeks  challenge,  preferably  in 
competitive  market.  Box  2998,  Editor 
&  Publisher. 


EXPERIENCED  DAILY  SPORTS 
EDITOR  seeks  position  in  Zone  1  or 
Zone  2.  Has  done  it  all  from  lay-out  to 
photography  to  covering  scholastic 
sports.  Local  sports  is  my  specialty.  PO 
Box  3041,  Editor  &  Publisher. 


EXPERIENCED  reporter  moving  to 
Albany,  NY.  seeks  news  or  PR.  Versa¬ 
tile,  awards,  clean  copy.  Tom  Williams, 
6106  Easton  RD,  Knoxville.  TN  37920. 

FORMER  SPORTSWRITER  seeks 
general  features  position  on  small/mid¬ 
size  daily  in  Zone  1  or  2.  Recent  j- 
school  grad  with  fine  writing  skills,  solid 
clips,  much  enthusiasm. 

Call  Barbara  (609)  227-9024. _ 

SPORTSWRITER,  over  5  years  experi¬ 
ence,  seeks  pro  or  college  beat.  How  do 
I  get  it?  Solid  Background,  clips  and 
experience  (including  some  pro  and 
college  football  and  basketball).  Box 
3044,  Editor  &  Publisher. 


PHOTOGRAPHY 

6-r  years  weekly-daily;  1st,  2nd  Alaba¬ 
ma  Press;  hard  worker  gives  you  2  tor 
price  of  one!  GO-GETTER!  Will  relocate- 
hire  me  today!  Jeff:(201)-773-7966. 


Given  a  free  press,  we  may  defy  open  or  insidious 
enemies  of  liberty.  It  instructs  the  public  mind  and 
animates  the  spirit  of  patriotism.  Its  loud  voice 
suppresses  everything  which  would  raise  itself  against 
the  public  liberty,  and  its  blasting  rebuke  causes 
incipient  despotism  to  perish  in  the  bud. 

Daniel  Webster 
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SHOP  TALK  AT  THIRTY 


Redesign  and  readers 

By  Mario  R.  Garcia 

A  newspaper  should  not  consider 
embarking  upon  a  total  redesign  of  its 
pages  without  drawing  information 
from  its  readers. 

Personally,  I  will  not  begin  a  rede¬ 
sign  without  a  firm  commitment  to 
research  carried  out  prior  to,  during 
and  following  the  redesign  process. 

The  research  phase  involves  qual¬ 
itative  research  through  focus  groups 
to  investigate  readers’  perception  of 
the  existing  product,  paying  particu¬ 
lar  attention  to  such  specific  details  as 
eye  movement  on  the  front  page,  utili¬ 
zation  of  the  index,  use  of  promo¬ 
tional  boxes,  reaction  to  type  size,  to 
jumps  and  to  the  overall  appearance 
of  the  newspaper. 

While  this  type  of  qualitative 
research  is  going  on,  I  normally  form 
a  redesign  committee,  made  up  of 
different  key  editors  from  various 
departments.  At  the  same  time  that 
these  editors  are  deliberating,  four 
groups  are  being  conducted. 

Finally,  conclusions  from  both 
research  components  are  tallied.  We 
are  now  ready  to  begin  to  sketch  a 
product  more  intelligently,  basing  our 
decisions  on  relevant  feedback  from 
both  the  readers  and  the  editors. 

I  would  like  to  mention  that  my 
interest  in  research,  and  the  impor¬ 
tant  role  it  plays  in  the  design  process, 
began  years  ago  when,  as  a  professor 
at  Syracuse  University's  Newhouse 
School  of  Public  Communications,  1 
directed  a  doctoral  dissertation,  by 
Val  Pipps,  to  analyze  reaction  to  the 
redesign  of  the  Forum  in  Fargo, 
N.D.,  which  1  redesigned  in  1981. 
That  research  measured  reader  reac¬ 
tion  to  the  newspaper  prior  to  and 
after  the  redesign. 

Let  me  discuss  with  you  two  spe¬ 
cific  case  studies  in  which  research 
has  played  an  important  role:  the  new 
design  of  El  Nuevo  Herald,  the  Miami 
Herald's  Spanish  daily,  and  the 
Arizona  Republic  of  Phoenix.  Both 
represent  major  newspapers  that 
wanted  to  establish  more  vibrant 
design  strategies  and  to  package  the 
news  better. 


(Garcia  is  associate  director  of  the 
Poynter  Institute  in  St.  Petersburg, 
Fla.  The  above  is  taken  from  his  pre¬ 
sentation  before  the  Newspaper 
Research  Council  during  the  associa¬ 
tion’s  recent  spring  conference  in  Mon¬ 
terey,  Calif.) 


El  Nuevo  Herald 

Before  the  redesign  of  the  Spanish 
edition,  Knight-Ridder  conducted  an 
extensive  research,  involving  some 
18,000  interviews,  to  measure  what 
readers  in  Miami’s  large  Hispanic 
community  —  approximately  49%  of 
the  population  —  wanted  to  find  in 
their  newspaper.  1  used  the  massive 
amount  of  data  given  to  me,  then  pro¬ 
ceeded  to  design  the  first  prototype. 

Then  we  tested  that  first  prototype 
through  several  focus  groups,  turning 
around  almost  immediately  after  the 
nightly  focus  groups,  to  improve,  to 
change,  to  adjust  and  eventually  to 
perfect  the  product. 

Some  changes  involved  the  name  of 
a  section  —  Restaurant  Review 
instead  of  Adventures  of  the  Palete  — 
or  the  addition  of  world  news  briefs 
to  a  front-page  column  that  we  had 
envisioned  to  be  just  Latin  American 
news. 

In  the  end,  we  created  a  newspaper 
that  is  vibrant,  colorful  and  easy  to 
read,  and  it  is  better  in  all  those  areas 
partly  because  of  the  feedback 
received  from  the  readers. 

Arizona  Republic 

Unlike  El  Herald,  which  wanted  to 
wear  a  more  colorful  face,  the 
Republic  wanted  to  appear  more 
"classic"  in  style,  toning  down  the 
size  of  photographs,  abandoning 
color  on  Page  One,  and  integrating 
various  typographic  elements  and  a 
12-column  grid  to  present  a  conserva¬ 
tive  look. 

We  began  with  basic  demographic 
and  readership  research  after  the  first 
prototype  was  completed,  one  that 
abandoned  the  established  nameplate 
that  had  been  part  of  the  paper’s  front 
page  for  years,  and  we  proceeded  to 
test  the  prototype  through  focus 
groups. 

Surprisingly,  the  readers’  reaction 
to  our  prototype  was  extremely  posi¬ 
tive.  Perhaps  the  world  was  still  ready 
to  see  an  all  black-and-white  front 
page,  with  lots  of  information  and  no 
emphasis  on  design  gimmicks. 

After  all,  one  of  the  most  important 
lessons  I  have  learned  from  doing 
focus  groups  during  my  redesign 
work  has  been  the  readers’  awareness 
of  content  and  how'  it  is  organized, 
more  so  than  typographic  styles  and 
aesthetic  considerations. 

These  two  case  studies  conducted 
in  uniquely  distinctive  communities 
reflect  the  importance  of  a  good 


research  base  as  the  foundation  of  a 
successful  redesign. 

Much  more  research  is  needed  in 
the  area  of  graphics  and  design  — 
especially  to  gain  insight  into  eye 
movement,  color  preferences  and,  of 
course,  reader  perception  of  all  the 
subtleties  of  design. 


When  the  National  Liberation 
Army,  a  Colombian  guerilla  group, 
wanted  to  hold  a  press  conference, 
they  didn’t  alert  the  wire  services. 

Instead,  they  went  out  and 
kidnapped  some  reporters. 

“It  was  an  unusual  press  confer¬ 
ence:  the  invitation  came  at  the  point 
of  a  pistol,”  wrote  reporter  Pilar 
Lozano  in  an  account  published 
recently  in  the  Madrid  daily,  El  Pais. 

Lozano  said  13  journalists,  diplo¬ 
mats  and  “other  citizens”  were 
kidnapped  over  several  days  and  from 
different  cities. 

“We  were  taken  to  a  house  located 
about  an  hour-and-a-half  from  the 
city.  There  we  were  given  sweat¬ 
shirts,  socks,  towels,  undershirts  and 
toothbrushes,”  Lozano  wrote. 

Shades  were  drawn  throughout  the 
house,  but  they  were  taken  up  “after 
a  long  protest,”  and  the  journalists 
could  see  they  were  in  the  middle  of  a 
large  forest,  Lozano  wrote. 

It  was  not  until  May  6  —  about 
seven  days  after  the  kidnapped  jour¬ 
nalists  began  arriving  at  the  safe 
house  that  members  of  the  ELN,  its 
Spanish  acronym,  began  an  actual 
press  conference. 

That  turned  out  to  be  quite  anticli- 
mactic. 

The  guerrilla  leader  Manuel  Perez 
spoke  of  a  desire  to  meet  with  the 
government.  Guerrillas  presented  a 
parade  inspection  and  talked  of  their 
personal  motivations. 

“Although  the  [period]  was  long  — 
more  than  10  days  —  in  the  end  we 
had  to  ask  ourselves:  ‘Where  was  the 
news?’  ”  Lozano  wrote. 

The  end  to  the  affair  was  also 
unceremonious,  Lozano  said.  One 
day  at  7  a.  m. ,  the  journalists  were  told 
they  were  to  be  released. 

“Without  spectacular  news,  with¬ 
out  special  messages  ...  we  were 
left  in  front  of  a  hamburger  stand  in 
the  center  of  Bogota,”  he  wrote. 


Colombian  guerillas 
kidnap  journalists 
for  press  briefing 
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» t  cCgistercU  trademark  of  XEROX  CORI 


SCALATOR 


Once  a  trademark, 
not  always  a  trademark. 

They  were  once  proud  trademarks,  now  they’re  just 
names.  They  failed  to  take  precautions  that  would  have 
helped  them  have  a  long  and  prosperous  life. 

We  need  your  help  to  stay  out  of  there.  Whenever  you 
use  our  name,  please  use  it  as  a  proper  adjective  in 
conjunction  with  our  products  and  services:  e.g..  Xerox 
copiers  or  Xerox  financial  services.  And  never  as  a 


XEROX 


verb:  “to  Xerox”  in  place  of  “to  copy,”  or  as  a  noun: 
“Xeroxes”  in  place  of  “copies.” 

With  your  help  and  a  precaution  or  two  on  our  part, 
it’s  “Once  the  Xerox  trademark,  always  the  Xerox 
trademark.” 

Team  Xerox.  Mfe  document  the  world. 


THERMXDNTEUR 


Whether  A1  Dunning  is  reporting 
the  NCAA  Final  Four  or  the  opening  day 
of  deer  season,  his  readers  know  they’ll 
get  more  than  scores  and  statistics.  As 
sportswriter  and  columnist  for  The  Com¬ 
mercial  Appeal  in  Memphis,  Dunning 
pokes  fun  without  sarcasm  or  malice. 

He  claims  he  just  tries  to  meet  dead¬ 
lines  and  stay  alive.  But  his  colleagues 
and  readers  know  better.  They’ve  come 


to  count  on  Dunning  for  observations  like 
this  one  on  an  almost  completed  stadium 
field:  “Golfers  wouldn’t  want  to  putt  on 
it  yet,  chi^gers  would  have  a  hard  time 
hiding  in  it,  and  a  billy  goat  forced 
to  eat  there  would  probably  put  in  for 
a  transfer” 

A1  Dunning.  Reporter,  sports  enthusi¬ 
ast,  raconteur.  One  of  the  more  than  8,000 
people  at  Scripps  Howard  Newspapers. 


PEOPLE  COMMITTED  TO  EXCELLENCE 
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